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Motorcoach 
Lots for Sale
In a beautiful setting with a panoramic view of 
the Santa Rosa mountain range, this motorcoach 
resort offers the ultimate experience.  All of the 
quality features developed in over 20 previous 
Outdoor Resorts locations are included.  There 
are 400 beautiful lots including 136 on a 
navigable waterway. 

• 400 beautifully landscaped motorhome lots

• Private dock on all waterfront lots

• Approximately two miles of navigable waterways 
approved for up to 18’ electric boats with up to 
7.5 horsepower motors

• Every lot has 200 amp and natural gas services

• Optional 9’x13’ casita available at an additional cost

• Dedicated on-site staff

• 10,000 square foot clubhouse with restaurant, bar,
fitness center, lap pool, spa and tanning pool

• Two additional swimming pools with spas,
bathhouses and laundry facilities

• Nine-hole par 3 golf course with golf cart paths

• Private dining room and bar

• Three lighted tennis courts

• Individual lots are sold Fee Simple

Scan our QR 
code and take 
a tour through 

the resort.

Contact Kerry Johnston
Mobile: (541) 912-6409 • kdj.johnston@gmail.com 

Rental: (888) 277-0789 • (760) 863-0789  
Motorcoach Country Club, 80-501 Avenue 48, Indio, CA 92201
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Roughing It Smoothly announces new digital magazine: rismag.org
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In January 2018, Tiffin’s owner-acclaimed quar-
terly magazine begins its 15th year of publica-
tion. In November 2017, we launched and tested 
the digital magazine our readers can enjoy online 
the same day we upload the typesetting files to 
the printer. 

You can read all back issues (14 years) of  
Roughing It Smoothly online  at rismag.org 

Go to  the Contents on  pages 2–3.  Click on 
the page number for the story you want to read 
and it will jump directly to that double-page 
spread.  To go back to the Contents page, put “3” 
in the page selection box at top center of screen. 
You can enlarge/reduce the type with the +/– 
symbols at top enter of the screen.

The big feature now implemented is the 
“Search” function. In the upper right corner, 
clicking on SEARCH will open a column of 
options on the left side of your screen. Put in 
a word (such as “Utah” or “trains”) or multiple 
words to find a story. Then click on “Search” at 

the bottom of the column. You can search for a 
particular motorhome floor plan, such as Phae-
ton 40QTH or 33AA for a featured review or a 
Q&A in Tech Talk. Search for a travel story to use 
in planning your next trip to a state or national 
park, and much more. 

The web address (URL) for each advertiser is 
“hot,” meaning that you can click on it and go 
directly to the website. 

This software was originally developed for 
daily newspapers and we have not succeeded in 
getting the software to print the pages of the sto-
ry in the magazine format in which it originally 
appeared.  However, you can double-left-click 
anywhere on the story to open a reformatted sto-
ry in manuscript form (it fills an 8.5 x 11 page). 
This will allow you to print the pictures and the 
text in an easy-to-read digest. The programmers 
are working to create a software update to print 
the pages exactly as they appeared in the printed 
edition of the magazine.

Online readers will receive the magazine 
three weeks ahead of the approximate date RIS 
appears in mailboxes. Tiffin owners who use 
mail forwarding services will view the magazine 
about six weeks before it would normally be 
delivered.

The digital magazine is presented online in 
facing pages; it is formatted for laptops, iPads, 
iPhones, Android OS, and most tablets that are 
WiFi capable. Some of the digital newpaper fea-
tures (e.g. Facebook, Twitter, Pinterest, etc.) are 
applications that we are still developing for RIS.

We designed the expanded digital magazine 
to better serve both our readers and advertis-
ers. We hope you will enjoy the digital Rough-
ing It Smoothly. Please send your suggestions to 
fred1902@gmail.com

Magazine Continues to Grow
Over 30,000 Tiffin owners are now receiving 
Roughing It Smoothly through the U.S. and Ca-
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nadian postal service. Over 42,000 have chosen 
to read RIS online at the Tiffin website. Our deal-
ers are distributing 14,000 copies in their show-
rooms. Roughing It Smoothly is in its 15th year 
and is the largest magazine published by an RV 
manufacturer in number of pages and total dis-
tribution.

In each issue you will still find three cards 
for sending information to the editorial office 
in Monroe, Georgia. Using the “From the Road” 
card, we invite you to tell fellow Tiffin coach own-
ers about your experiences and the special places 
you have discovered in your travels. If the card is 
not large enough, please type a whole page dou-
ble-spaced, and mail it to Fred Thompson, Book 
Production Resources, P.O. Box 1150, Monroe, 
GA 30655-1150. Be sure to include your name 
and address, phone number, and email address 
in case we need to edit or ask for more informa-
tion. Color prints are welcome and we will use 
them if we have the space. We do not return color 
prints or manuscript. You can also send your 
“From the Road” contribution by email to fred-
thompson1941@hotmail.com You may attach 
your images to your email. Images should be at 

least one megabyte in size. On the subject line of 
the email, please write FROM THE ROAD.

 Advertisers
To advertise in RIS, contact Dale Cathey at 817-
247-5147. dalecathey1942@gmail.com. An ad-
vetisement in Roughing It Smoothly does not con-
stitute an endorsement of the product by Tiffin 
Motorhomes, Inc. 

Change of Address
Please use the enclosed change of address card 
in this magazine which is pre-addressed to the 
publishing office in Monroe, Georgia. You may 
change your address online by sending an email 
to risncoa@hotmail.com First, enter your old 
address as it appears on your magazine label. 
Second, please enter your new three-line address 
including the zip code. We do not accept phone 
calls for changes of address.

Serious Tech Talk
To address your technical questions to Danny In-
man, use the postcard bound in this issue, send 
a longer letter to the address on the postcard, or 

send an email to RIStechtalk@gmail.com If you 
need an immediate answer to a service prob-
lem, you should call 256-356-0261.

New Subscribers
If you have just purchased a new Tiffin motor
home, your name will be added to our mailing 
list automatically. If you purchased a pre-owned 
Tiffin motorhome, send the year, brand, length 
& floorplan, your name and address, and VIN to 
Roughing It Smoothly, PO Box 1150, Monroe, 
GA 30655-1150. Also see below.

New Subscription or Address Change Online
Please let us know if you like this new system.  
Go to https://Tiffin.dragonforms.com/RISMAG. 
The landing site will give you four options: 

o New Subscription
o Change of Address
o Renew Subscription
o Cancel Subscription

To facilitate your request to change address, re-
new, or cancel your subscription, provide the ac-
count number and last name as it appears on the 
label of the last magazine you received.

•

•

•

•
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P R E S I D E N T ’ S  C O R N E R

Buying from 
Dealer Inventory or 
Choosing Options 
for a Special Build
by Bob Tiffin

When a couple decides to buy 
a Tiffin motorhome, they look 
at every Tiffin the dealer has in 
his inventory, narrow it down 
to the brand they like best, 
and then start checking out 
the décors and options offered 
in that brand. 

The combinations are almost endless. If I am talking with a 
prospective buyer at a dealer show, a rally, or here at the plant, 
they will invariably put the question to me: “Will we be better 
off buying from the dealer’s inventory or specing out a coach 
and getting exactly what we want?”

My answer usually is, “How much time have you got?” Buy-
ing a motorhome is not an impulse purchase. They have been 
thinking about buying it for a long time. Some will go through 
the dreaming process, the thrill of shopping and being inside 
the coach. From a distance, I have observed them in serious con-
versation about the major decision they are about to make or 
about which décor and options to select. 

The floor plan is usually the most important factor. 
The décor is the next most important choice for women. Then 
they each have options they prefer. The dealer can often make 
changes and provide one or two options they want. Sometimes 
we can make a change here at the Service Center if they are close 
enough to drive to Red Bay. But if the motorhomes in the deal-
er’s inventory require too much compromising, the next ques-
tion is, “How long will it take to have our coach built?” 

Depending on how many back orders we have, my answer will 
be, “Eight to 14 weeks.” Now the compromise becomes a matter 
of timing. For most, when they get really ready to buy, they want 
to take the coach home with them the next day. It may be they 
have just retired and have plans for a long trip out West. Or it’s 

early September and they want to take advantage of the upcom-
ing fall season. Buying directly from inventory gives you the op-
portunity to start using your coach immediately and to begin 
building a strong service relationship with your dealer. That is 
certainly the way a large majority of Tiffin coaches are sold.

For those who have the time and want their coach to have 
the exact options they prefer, the eight to 14 weeks is an accept-
able delay. But in either case, the time element is a factor. If you 
have time to order exactly what you want, that’s the way to go. 
Your dealer can advise you regarding the options available and 
offer suggestions to help you make the best choices for your 
needs. The dealer then places the order for you and will provide 
updates on the building process as it happens. Ordering your 
coach also gives you the option to come to the factory in Red 
Bay and watch your coach being built. It is a unique experience. 
You will need to check with the plant to see if space is available 
for you to observe during the build schedule.

So what are the advantages of being here at the plant 
while your coach is being built? You can learn a lot about how 
the coach operates and where everything is located that can’t be 
seen when it is finished. There are so many parts involved with 
the wiring, plumbing, and slide-out components that are in 
hard-to-access locations. To understand in greater detail where 
things are located, you can take as many pictures as you want. 
If you need to call the service desk later or visit your dealer’s 
service center, the pictures may make it easier to identify a prob-
lem. However, many of the same pictures could also be taken 
during a tour of the plant. 

As far as the build process on the assembly line is concerned, 
you can be assured that our employees take the same care in 
construction whether or not you are present. In a study that I 
made, I found that the warranty claims on motorhomes ordered 
by dealers for their inventory are virtually the same as the claims 
made by owners who watched their units being built.

From the point where the naked chassis enters the assembly 
line at Station 1 until it rolls off the assembly line at Station 19, 
four-and-a-half days will have elapsed. After assembly, it takes 
two weeks for a motorhome to go through sanding, painting, 
and final inspection at our Belmont plant. Then the units re-
turn to Red Bay for cleaning and another final inspection.

Regardless of whether you buy a Tiffin from dealer 
inventory or spec one out exactly to your taste and preferences, 
you will take delivery of a motorhome built with the same atten-
tion to detail and quality, thoroughly inspected before it is de-
livered to you. Our motorhomes are made to move you. Wher-
ever you go, we go. 



F R O M  T H E  P L A N T

Tiffin Motorhomes Founder Honored 
with RVDA Titan Award
(Louisville, KY) Tiffin Motorhomes founder, Bob Tiffin, was 
presented with the National RV Dealers Association Titan Award 
on Nov. 29 at the 2017 RVIA National RV Trade Show. The 
award recognizes pioneering efforts of individuals whose energy 
and vision helped create outstanding RV manufacturing firms. 

In December 1972, Tiffin built the first Allegro motorhome, 
not far from the present assembly line in Alabama. The first de-
sign started with a hefty steel frame on a Chevy truck chassis, 
followed by 16-gauge structural steel skirts. This was a first in 
the RV industry, where competitors were using exterior plywood 
floors and a fiberglass or aluminum coach skin. 

Bob’s wife, Judy Tiffin, worked beside him every day from 

December 1972, to April 2004. The Tiffin’s shared a large office 
together, building their company, where her desk remains to-
day with her brass name plate on it. Together, they attend most  
Allegro Rallies, dealer shows, and major industry events. 

Tiffin learned the importance of customer service from his fa-
ther, Alex, whose policy was, “If you don’t treat people fairly, you 
can’t look them in the eye.” The use of this motto has helped Tif-
fin provide top tier customer service, and as a result, maintain a 
competitive edge in the RV Industry. Today, Tiffin Motorhomes 
is one of the few privately-owned RV manufacturers.

RVDA bestowed the Titan Award for the first time in 1995. 
Prior award winners are listed on the RVDA website.

 Above left: RVDA Chairman of the Board Tim Wegge 
(Burlington RV Superstore), presents the Titan Award 
to Bob Tiffin at the RVIA National RV Trade Show on 
November 29. Above: Bob Tiffin accepts the Titan Award 
with a brief speech that ended with “You will never go 
broke if you are making a profit!” Left: The Tiffin family 
gathered on stage to receive the company’s 19th Quality 
Circle Award. From left, Jean-François Lussier (Horizon 
Lussier, Montreal), Lex Tiffin, Van Tiffin, Tim Tiffin, Judy 
Tiffin, Bob Tiffin, and Tim Wegge. 

RVDA bestows the Quality Circle Award to RV manu-
facturers that achieve the highest rating in the Associa-
tion’s Dealer Satisfaction Index (DSI) Survey. The DSI 
measures dealers’ overall satisfaction with manufacturers 
with whom they do business.

From the Plant  5
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The 2018 Phaeton continues its 10-year reign  
as the best-selling Class A diesel pusher in the U.S. market. With 
the 37BH, Tiffin Motorhomes added its seventh floor plan to 
the popular brand’s offerings to RV enthusiasts—two more than 
any of Tiffin’s other five brands. With lengths from 38 to 45 feet, 
RVers are almost certain to find a floor plan that fits into their 
RVing lifestyle. Two at 38 feet (the 36GH and 37BH), four at 
41 feet (40AH, QKH, QBH, and IH), and one at 45 feet (44OH). 
Four floor plans have the extremely popular bath-and-a-half. 
One floor plan can sleep eight!	

As new features are introduced each model year, it is not 
unusual for Phaeton owners to trade every two or three years 
because the brand holds its value so well. Most Tiffin dealers 
have waiting lists for pre-owned Tiffins. The Phaeton is a major 
factor in the company’s success story. 

Dealers are lining up to order the 37BH. Why is it making 
such a splash in the market? When you reduce the length by 
three feet and retain the basic amenities, chalk up a point. When 
you offer the floor plan with a spacious bath and a half, chalk up 
another point. A full-featured galley with three propane burner 
cooktop, a 21.7 cu.ft. residential refrigerator, and a Sharp Car-
ousel microwave-convection oven, another point. A 55-inch 
LG SmartTV entertainment center with surround sound, plus 
three more LG TVs located strategically throughout the coach, 
including one in the outside wall for movies under the stars—
one more point. An UltraLeather Air Coil Sofa-Bed with seating 
for three in daytime and a queen bed for two at night. Plus, you 
will love the passenger-side 24-foot single slide-out. 

All of the above is standard for a base MSRP $306,675. You 
can spend just 7.8% more on options and put the 37BH in a 
price point that outclasses it’s peers in comparable brands. We 
will discuss the options that the 7.8% will buy in a few minutes. 

2018 Phaeton 37BH 
New Floor Plan Earns Accolades

Text and photography 
by Fred Thompson

Picture yourself in this cockpit driving the Phaeton 37BH to all of the 
Florida Panhandle’s state parks with brilliant beaches of quartz sand. 
See story on page 60.
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The 37BH’s Daytime Living Area
Because of thoughtful and creative design, beautiful interiors, 
and technology that did not exist five years ago, Tiffin archi-
tects have successfully used 220 square feet of floor space in the 
37BH (including the forward slide-outs) to create a daytime 
area. It includes a living room with seating for seven, a dining 
room with seating for four, a computer business center, an en-
tertainment center with a 55-inch LG SmartTV and surround 
sound, a bedroom for two adults and two children, and a galley 
with an induction cooktop (optional), a microwave-convection 
oven, 18 square feet of workspace, and a 21.7 cubic foot residen-
tial refrigerator/freezer. 

THE DÉCOR AND WOOD CHOICES
The décor in the production coach featured in this review is 

Tranquil. After you see your dealer’s sample case, you may pre-
fer the Cedar or Sterling décors. The cabinetry is finished in the 
optional Amber Glaze (MSRP $1,450), new this year. Many own-
ers select Mocha Wood and English Chestnut (standard). The 
valances and fascias surrounding each slide-out demonstrate ex-
ceptional creativity in the use of metal, wood, and fabrics. The 
use of several shades of brown in the backsplashes and the solid 
surface countertops (SSCT) are eye-pleasers. The UltraLeather 
upholstery comes in two standard choices: Brown Sugar and 
Molasses. UltraLeather’s Toscana Bailey is optional (MSRP $363).

SUPERB LIGHTING IN THE LIVING AREA
The 37BH’s interior LED lighting system invites us to set the 

stage perfectly for our activities through the day. With the gen-
erous expanse of windows on the DS and PS slide-outs as well 
as the windshield and driver’s window, it would have to be an 
overcast day to turn on the LED lights. But food prep is another 
story. There are four task lights over the countertop and one 
more in the bottom of the microwave/convection oven. In the 
PS ceiling immediately in front of the fascia, there are 10 LED 
lights, six of which illuminate the galley and extend all the way 
to the refrigerator. Three more ceiling LEDs are positioned over 
the sofa.

In the DS slide-out we especially like the three swivel read-
ing lights over the sofa/bed. The designer’s touch is evident in 
the sconce light between the two large windows in the slide-out. 
The DS slide-out ceiling has four LEDs, providing warm light-
ing for the dining table and the sofa/bed.

In the coach’s center ceiling, six LEDs add more illumina-
tion to really brighten the room for the evening. Three of the six 
lights are part of a handsome trey ceiling design that disguises 
two AC ducts. The recessed edges of the rectangular trey hide 
accents that are perfect low lighting for TV viewing. A string of 
courtesy lights is also tucked away into the galley’s toe kick. Just 
for fun, experiment with the combinations of lighting options 
at the control center (see pages 11–12).
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A LIVING ROOM FOR THE GREGARIOUS
The living room offers comfortable 

seating for seven when friends drop by to 
visit. The DS sofa-bed has deep comfort 
seating for three made by Flexsteel using 
Ultraleather. The same manufacturer and 
material are used for the driver and pas-
senger chairs, which come standard with 
full 8-way power seat controls. By using 
the two chairs at the dining table (also 
very comfortable), you can enlarge the 
conversation pit to nine. Bring the two 
matching folding chairs out of the base-
ment and you can accommodate a crowd! 
We always appreciate the adaptability of 
Tiffin’s living spaces.

The 75-inch DS sofa-bed opens into a 
queen-size Air Comfort hide-a-bed. The 
narrow-width enclosed cabinet behind the 
sofa-bed conceals two air ducts for the op-
tional Aqua-Hot hydronic heating system 
(more on Aqua-Hot later). A conveniently 
placed 110v outlet in the top of the enclo-
sure provides power for the hide-a-bed’s 
air inflation system. I have used the Air 
Comfort mattress and found it very com-
fortable. The PS jackknife sofa-bed opens 
easily into a 50 x 53-inch bed, perfect for 
two children. If you select the optional lux-
urious recliner and fireplace, not included 
on this coach (MSRP $761), you will now 

have two recliners. The passenger chair is 
also a recliner with a powered leg lift.

Large windows in the living area 
are one of the nicest features in Tiffin 
coaches. In its window plant located in 
Tuscumbia, Alabama, the company can 
customize the windows for any coach (see 
rismag.org, April 2007, p. 36). When the 
PS lift TV is not deployed, occupants will 
enjoy a 24 x 54-inch window. On the op-
posite side over the sofa-bed and dinette/
computer workstation, the windows mea-
sure 16.5 x 41 and 18 x 42. The pleasant 
warmth of sunshine in the cooler months 
and bright airiness in the warmer months 
are further enhanced by the picture win-
dow we call the windshield—would you 
believe 98 inches wide and 52 inches high 
(viewable area).

ENTERTAINMENT TO THE MAX
TMH makes sure that every coach it 

builds is equipped with maximum enter-
tainment. This coach has four LG televi-
sions as standard equipment: one 55-inch, 
two 42-inch, and one 32-inch unit. The 
forward section of the PS slide-out is the 
entertainment and comfort zone for the 
37BH. The vertical cabinet located just 
under the large forward window conceals 
a 55-inch HDMI television with surround 
sound. The TV rises from its cabinet at 
the touch of a button and is framed by 
the window’s valance. The LG entertain-
ment system supports full HD as well as a 
wide variety of programming features in-
cluding Bluetooth, BluRay 3D discs, DVD 
video disks; MKV playback; external HDD 
playback; DLNA certified; and USB 2.0. A 
DirecTV receiver is standard.

If you opt for the recliner/fireplace 
package, you will enjoy a very comfort-
able rotating recliner with leg lift that 
fits into the space under the power-lift 
television. It slides out easily on its base 
for repositioning anywhere in the living 
area. One of the 42-inch TVs is centered 
over the dash, offering a second television 
station if you are trying to keep up with 
multiple games during the Fall football 
season. With two additional 42-inch LG 
units, you can move your TV entertain-
ment to the bedroom or outside under 
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your awning where a sound bar enhances 
the music for dining under the stars. A 
14-foot lighted awning extends to cover 
your picnic table. A free three-month trial 
subscription from Sirius-XM is available 
to listen to your favorite music on the 
Kenwood AM/FM stereo with four over-
head speakers. Two USB ports are avail-
able to load your own music collection. 
Rand McNally’s navigation software de-
signed for the Kenwood system (MSRP 
$870) is one of the options on this coach.

TAKING CARE OF BUSINESS 
WHILE WE TRAVEL
Many owners enjoy the coziness of 

the standard dinette. It is a very relaxing, 
deep comfort, bench style upholstered in 
UltraLeather. Under each of the benches 
is a long, deep drawer, each with approxi-
mately two cubic feet of storage space. 
This coach features the optional dinette/
computer workstation (MSRP $870).

Tiffin uses the same space occupied 
by the dinette and constructs an 18 x 73-
inch SSCT credenza. A 25 x 40-inch SSCT 
table extends from the credenza to pro-
vide a generous workspace for taking care 
of business. When not in use, nearly half 
of the table retracts into the credenza. A 
computer desk is concealed in the cre-

denza on one side of the table, while the 
other side houses a filing cabinet plus two 
drawers. First appearing on TMH coaches 
in 2006, the dinette/computer worksta-
tion quickly became one of Tiffin’s most 
popular options and has been widely cop-
ied by competitors. 

On the south side of the dining table, 
the workstation features a slide-out tray 
for your auxiliary keyboard while your 
laptop rests atop the credenza. If you use 
one of the thin Chromebooks, it will slide 
in and tuck away out of sight. Below the 
Chromebook, double doors open to a sec-
ond slide-out tray for your travel printer. 
A 110v outlet in the wall under the cre-
denza will provide power for both units. 

We have found the top of the creden-
za to be a convenient location for our 
four-color printer. A 110v pop-up power 
source in the credenza makes this loca-
tion even more convenient.

Under the dining table, double doors 
open to four cubic feet of storage space 
for bulkier items. On the north side of 
the dining table, there are two deep draw-
ers for office supplies and a filing drawer 
with rails for hanging folders completes 
the workstation. We have enjoyed using 
the workstations on most of our Tiffin 
demo coaches over the years. 

The Dining Room 
When it’s time for breakfast, lunch, or 
dinner, the business workspace quickly 
converts to the 25 x 40-inch dining ta-
ble. Use the two folding dining chairs to 
make more room for extra guests to join 
your for a meal. The credenza—the right 
place for a toaster, coffee pot, serving 
dishes, bread warmer, et cetera—prevents 
the dining table from becoming crowded, 
allowing space for a gracious residential 
table setting. 

Just above the credenza and window, 
and behind three sets of handsomely 
crafted double doors, eight cubic feet of 
storage provides quick access to our din-
ner service and the large 6-qt. pot that 
we use to make a nourishing soup once a 
week during this cold weather.

That storage space is matched with an-
other eight cubic feet of space above the 
sofa-bed where we stash all of the bed-
ding and pillows for the queen-size Air 
Comfort bed. We have laughed at a bum-
per sticker sign we have observed on sev-
eral motorhomes: “Our kids can’t come 
back home and move in because they 
can’t find us!” Well, if they do find you, 
the sofa-bed makes a pretty good landing 
spot for the son and daughter-in-law and 
the two grands will do just fine on the 
jackknife sofa. But they probably won’t 
stay too long.

AQUA-HOT AND THE 
ALL-ELECTRIC COACH
This is a good place to discuss the all-

electric coach that includes Aqua-Hot. 
Going all electric eliminates propane 
gas which requires extensive installa-
tions throughout the coach to serve the 
propane storage tank, two furnaces, a 
gas-electric water heater, a cooktop, and 
possibly a gas-electric refrigerator. Going 
all electric eliminates maintenance and 
repairs to one entire system, although 
it should be said that propane has been 
used safely and successfully on millions 
of RVs for decades. 

An all-electric coach also reduces utili-
ty costs significantly. The heating of water 
as well as the interior of the coach can be 
accomplished by powering the Aqua-Hot 

The recliner/fireplace package option is shown here with the Mocha wood finish.
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system electrically. During the unusually 
cold temps in January, we noticed that 
the optional heated floors (MSRP $5,075) 
also warm the air above the floors. We 
dropped the two furnace settings to 68° 
and the coach remained very comfort-
able. Of course, when we want unlimited 
hot water for a long therapeutic shower, 
the Aqua-Hot is the answer.

The optional Dimplex electric fireplace 
has a hand-held control for selecting the 
amount of heat and and blower speed. 
No real flames, but the warm air blowing 
out of the fireplace over its attractive faux 
flames make it a “buy” for us. It puts out 
a continuous 1500 BTUs. If you want just 
the “flames” without the heat, you can do 
that, too.

the energy generated ends up in the pot, 
with only 10 percent wasted. 

Because the surface surrounding the 
pan on an induction cooktop does not get 
hot, any splatters on that surface won’t 
burn. That makes cleanup easier. Induc-
tion cooktops heat more quickly than gas 
or electric, saving energy as well as time. A 
12,000-BTU gas burner takes 36 minutes to 
boil five gallons of water, but an 1,800-watt 
induction hob will boil the same amount 
in 22 minutes, which is half the energy. An 
induction cooktop responds instantly to 
temperature adjustments. When we lower 
or increase the heat, we see immediate re-
sults—just like with a gas range! 

Since induction cooktops can only 
be used with cookware that has ferro-
magnetic bottoms, Tiffin includes a set in 
case you are not already using induction 
cooking in your home. Aluminum, glass, or 
ceramic cookware will not work. If a mag-
net sticks to the bottom of the pan or pot, 
it will work with an induction cooktop.

Tiffin makes the residential Sharp 
Carousel microwave/convection oven a 
standard feature in all of its brands. Sur-
veys show that most RV owners use the 
microwave feature for heating water and 
cooking prepared frozen dinners. Both 
the microwave and convection methods 
can be used extensively to cook casseroles 
and roasts and bake cookies, biscuits, 

The Galley
When I attend the RVDA National 
Dealers Show every year the week after 
Thanksgiving, I enjoy visiting the Class 
A coaches that compete against Tiffin. 
The two main areas of comparison are 
the galleys and the luxury baths — prob-
ably the biggest selling points in a coach. 
Every year it comes down to design and 
quality craftsmanship, and Tiffin wins it 
in a walk.

One of the first things owners check 
is the amount of countertop space avail-
able for preparing meals. In the 37BH, 
the chef will enjoy ample space to prepare 
his/her favorite recipes—18 square feet to 
be exact, plus another three square feet 
when the island slide-out is deployed. An 
18-inch tall backsplash surrounds the 
countertop protecting the area from an 
exuberant cook. The backsplash has three 
GFCI-protected 110v outlets to take care 

of mixers, juicers, toasters, etc. You name 
it and bring it.

The galley is feature rich. Let’s begin 
with the double induction cooktop that 
has its own fold-away SSCT cover, pro-
viding more countertop space when the 
cooktop is not in use. Induction cook-
ware is made with a ferro-magnetic base. 
Induction cooking uses an electromag-
netic field to quickly heat the bottom of 
the pan or pot, transferring heat imme-
diately to the contents. Although heat 
from a flame or electric heating element 
is applied to the bottom of the vessel, the 
heat also flows around the outside of the 
cooking vessel, heating the air around the 
vessel. With a gas cooktop, only 40 per-
cent of the generated heat actually cooks 
the food. The other 60 percent is wasted 
making the galley area much warmer. In-
duction cooktops, however, are about 90 
percent efficient—meaning 90 percent of 
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rolls, and bread just like an electric oven. 
Cooking classes for both the induction 
cooktop and the microwave/convection 
oven are offered each year at Tiffin Allegro 
Club rallies. 

The 21.7-cubic foot residential refrigera-
tor/freezer is a top-of-the-line brand that 
features exterior ice and water dispensing, 
humidity control, a power-cold 6° option, 

open door & temp failure alarms and a fil-
ter replacement alarm. The top two-thirds 
of the unit is a double-door refrigerator 
with well-designed compartments for dif-
ferent items. The bottom third is a slide-out 
freezer with four compartments. The resi-
dential refrigerator has been a standard in 
most of the diesel pushers for over a decade.

The double stainless steel sinks have 
exact-fit covers that increase the work-
space during food preparation. If we need 
water from the chrome single-lever faucet/
sprayer, we keep the larger sink covered. 
If we opt an old-fashioned, dish-washing 
clean-up, these large sinks measure 14 x 16 x 
6.5 inches deep and 7.5 x 16 x 5 inches deep.

The double door cabinet above the sinks 
has an upper stationary shelf measuring 20 
x 31 inches. A lower slide-out shelf/drawer 
is 26 x 19.5 x 3.75 inches deep. The cabinet 
on the other side of the C/M oven has an 
adjustable shelf 14.5 x 20 inches with a 
slide-out shelf/drawer below it. 

The optional Fisher & Paykel dish 
drawer (MSRP $2,030) has been a favorite 
with buyers who want a more residential 
coach. When cooking for invited guests, 
clean-up is so easy because we can put ev-
erything in the dish drawer and continue 
with our visit and activities. When it’s just 

the two of us, we accumulate the dishes in 
the F&P for breakfast, lunch, and dinner, 
and then run it at the end of the day. 

Five years ago Tiffin added a feature 
that made their galleys residential-plus. 
In the beginning, slide-out pantries had 
three shelves about 20 inches long and 
four inches wide. Today the pantry slide-
outs have six 27-inch shelves, 6.5 inches 
wide. With a metal rod retainer to prevent 
contents toppling, each shelf is vertically 
adjustable to accommodate a selection 
of groceries. Regardless of the weight of 
the groceries, the 5.5-foot high slide-out 
moves easily in-and-out with a slight tug 
and pull. A pushbutton lock at the top of 
the slide-out is connected to the coach’s 
ignition to prevent it from sliding into the 
hallway when the coach is in motion.

One more feature that we like about 
the galley is the variable speed Fantastic ex-
haust fan. Not only can it quickly remove 
cooking heat and odors, this fan is revers-
ible to move cool air into the galley. At night 
the Fantastic can double as an attic fan to 
bring cooler outside air into the sleeping 
quarters. It also has a thermostat to turn it 
off in the night if the temps get a bit too 
cool. A second fan mounted directly above 
the cooktop exhausts air to the outside.

CONTROLLING YOUR ENVIRONMENT
Tiffin Motorhomes partnered with 

Spyder Controls Corporation of Alberta, 
Canada, two years ago to begin a col-
laborative development of software that 
focuses on the motorhome as an environ-
ment. Located on the DS wall just before 
entering the bedroom, a 6 x 7.5-inch mon
itor presents six white icons on a black 
field located across the bottom of the 
interactive display. Each icon represents 

a primary folder containing several sub-
folders. The six primary folders contain 
set-up information and owner prefer-
ences: Home, Lighting, Power, Climate, 
Slides, and Settings/Diagnostics.

Touching the Home Folder icon will 
divide the display into quadrants for 
Lighting, Wet Tanks, Climate, and Power, 
showing the initial sub-folders for each of 
these areas. 
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By touching LIGHTING, the screen 
opens with options to control the exte-
rior lights (door, porch, road, and awn-
ing) plus 10 light sequences in the main 
living-galley-dining area. A third sub-
folder BED/BATH LIGHTS opens all of 
the lighting options in the half bath, bed-
room, and full bath. The LIGHT MASTER 
provides a one-touch switch to turn OFF 
all of the lights in the coach, and recipro-
cally, to turn the selected lights back ON.

The controls for heating and air condi-
tioning are located in the lower left quad-
rant of the HOME folder. Touching either 
of the three interior zones will bring up a 
sub-folder that presents the controls for 
each zone. In this particular instance, the 
AC for the rear and front zones was ON 

and set in the AUTO position at 74 de-
grees. The mid-zone AC was turned OFF. 
As you would have seen on the three pre-
viously employed separate Comfort-Aire 
controls, this single screen presents con-
trols for the HIGH and LOW positions of 
FAN ONLY as well as the HEAT PUMP and 
the FURNACE. The “furnace” setting is 
the Aqua-Hot heating system that warms 
the coach as well as heating its unlimited 
supply of hot water. The heating sensors 
for warming the coach are located in the 
front and rear, and consequently there is 
no temp setting for the Aqua-Hot in the 
display’s MID section. The temp control 
setting is located just above the red tri-
angle, and the actual temp is in a bar just 
above the temp control setting.

Across the bottom of the CLIMATE 
folder, you will see Aqua-Hot’s power 
source: diesel or electricity. In either case, 
the Aqua-Hot unit heats on demand a 
transfer fluid that is pumped to six heat 
exchangers similar to small radiators. 
Air is quietly blown over the radiators 
to warm the air evenly throughout the 
coach. You can choose different tempera-
tures for the bedroom-bath area and the 
living room-galley area. The Aqua-Hot 
system also heats the water. Diesel will 
produce hotter water as well as a continu-
ous, unending flow of hot water when 
you are in the shower.

If you purchase a Phaeton, Allegro 
Bus, or Zephyr with the optional heat-
ed tile floors, you may select one of five 
heat levels in the lower left or right of the 
sub-folder’s screen. The bedroom and 
bath control is on the left and the living 
room-galley area is on the right. It is not a 
temp setting, but more simply one of five 
levels which you find most comfortable. 
From experience, we can tell you a warm 
floor on a cold morning is very comfort-
ing. The warmth from the floor heat  
rises, reducing the amount of heat need-
ed from your other sources (Aqua-Hot 
diesel or electric, the heat pump, and the 
fireplace). Since the floor is electrically 
heated, you are using the 50-amp source 
in your campsite. 

When you touch POWER on the HOME 
folder, it will take you to the screen (top 
center) that allows you to trace and ana-
lyze the source for incoming power and 
how it is being used. Formerly located in 
a cabinet over the driver’s chair, the touch 
panel for the inverter is now located in 
the lower left corner of the POWER fold-
er. Touching it will lead to a screen with 
a series of owner-preferred set-ups for the 
inverter (not shown).

The first level of the SLIDES folder 
alerts you to the status of the ignition 
switch and the parking brake. It controls 
only the two rear slides. The two front 
slides are controlled by toggle switches 
mounted at shoulder level in the passen-
ger and driver chair backs. The two loca-
tions prevent an accidental collision of 
the incoming slide with the back of the 

The Spyder control below is located at bed
side. All functions available on the larger 6 x 
7.5-inch screen are displayed here in a smaller 
format, still very readable and convenient for 
making your bedtime choices.

Spyder touch-control panels are located 
throughout the coach for mangement of spe-
cific lights, water pump, galley and bathroom 
exhaust fans, exterior lights, and awnings. 
The panel below is located in the galley.
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chair. A second sub-folder brings up a 
screen to control the three exhaust fans 
and a third one controls the elevator for 
lifting the 55-inch TV in the PS forward 
slide-out. 

The SETTINGS folder offers choices 
for Celsius and Fahrenheit, screen bright-
ness, resetting the time, and color choices 
for the screen itself. A major option on 
the screen is DIAGNOSTICS. If you are 
having computer, technical, or mechani-
cal problems, a diagnostics report from 
this folder will give a certified technician 
a big head start in isolating and identify-
ing a problem in the coach.

A Luxurious Bedroom
Let’s begin with the central feature in 
this luxurious bedroom: a full king-size 
memory foam mattress (MSRP $290). Two 
sconces provide the necessary lighting for 
reading in bed. Courtesy lights in the toe 
kick of the PS cabinets offer soft lighting 
for watching a movie on the 32-inch LG 
Smart TV. Six recessed LEDs brighten the 
area on both sides of the two-speed ceil-
ing fan. The PS 17 x 18-inch window and 
the two small windows in the sidewalls of 
the bed slide-out provide good ventilation.

The PS cabinetry features a double 
wardrobe with motion-sensitive lights 

and mirrored doors. Each wardrobe is 
23 inches wide, 20 inches deep, and 41.5 
inches high. Since the wardrobe is in the 
slide-out, the hanging bar is within easy 
reach. Four identical drawers under the 
wardrobe are 19 x 11 x 7. A chest just be-
low the window is capped with a 34.5 x 
16-inch solid surface countertop. The lou-
vered door conceals the equipment for the 
entertainment system. The adjacent area 
houses a 1.5 cubic foot clothes hamper.

The two compartments with four pop-
up doors over the bed’s headboard with 
13 cubic feet and the cavity under the bed 
with 20 cubic feet constitute only a part of 
Tiffin’s storage bonanza. IKEA makes a box 
with lid ($14.99 ea., brand Kuggis, article 
no. 102.802.03) that fits perfectly in the four 
overhead compartments (14.4w x 21.25d x 
8.25h), allowing removal of the boxes for 
easy storage and selection of the contents.

A Well-Planned Bath & 
Half Bath
Tiffin’s architects put on their creative 
hats when they designed this rear bath. 
They gave up only one foot in the living 
area to reduce the length of the coach 
from 41 to 38 feet. To get most of the ad-
ditional two feet, they moved the ward-
robe to the PS slide-out and used the 96 
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inches across the rear to house the op-
tional Splendide® washer/dryer (MSRP 
$2,030), a 38-inch wide lavatory/vanity, 
and a standard 24 x 38-inch shower foot-
print. The electrical compartment with 
12-volt and 110-volt breakers that is usu-
ally placed in the rear closet of 40-foot 
coaches was carefully repositioned in the 
upper half of the medicine cabinet above 
the lavatory-vanity. That left one shelf for 
toiletries and prescriptions. With a grow-
ing talent in slide-out design, the team 
created an ingenious triple shelf pull-out 
that slides in front of the mirrored meds/
breaker cabinet—plenty of shelf space and 
very convenient. A hand towel ring is at-

tached just above the backsplash. The 
lavatory has two 110v outlets and three 
LEDs for excellent illumination. Double 
doors conceal 1.5 cubic feet of storage di-
rectly under the lavatory. Two large draw-
ers (10w x 17d x 6h) complete the vanity.

A slotted mount holds a large shower 
head that slides up and down easily on a 
vertical pole to any position. The large re-
cessed soap receptacle is equipped with a 

grab bar. The fiberglass shower stall has a 
molded seat and a towel rack. We always 
enjoy Tiffin’s large skylight that has a slid-
ing closure with a motion sensitive LED. In 
cold months, one Aqua-Hot heat exchanger 
pumps warm air across the top of the vani-
ty and another from the base of the shower.

The half bath in RV parlance may be 
called the reading room or library. With 
less respect, farmers just called it the out-
house and left last year’s Sears & Roebuck 
catalog on the floor for obvious reasons. 
Having gained great respect and now ap-
pearing in four out of seven Phaeton floor 
plans, this half bath has porcelain floors, 
a ceramic toilet no less, a 34 x 11-inch solid 

With no large wardrobe at the rear of the 
coach to hide the 12v and 110v breakers, 
the medicine cabinet became an option that 
left only one shelf. Ingenuity to the rescue—a 
sliding medicine cabinet that emerged from 
behind the shower!
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surface countertop with a ceramic lava-
tory, a spacious, mirrored, double door 
medicine cabinet, a 20 x 30-inch mirror 
on the opposite wall, a 110v outlet, an ex-
haust fan and window, two LED lights, a 
TP holder, and a towel hook. Under the 
countertop, there’s another 1.5 cubic feet 
of storage, the perfect place to store a box 
of Aqua-Kim, since this is the point where 
it is added to the black tank. And . . . there 
is a magazine-book rack in the corner 
right at floor level.

The Cockpit
The cabinets surrounding the 42-inch TV 
above the dash are cosmetic with respect 
to the handsome carpentry and func
tional in providing places for several con-
trols and small storage areas. 

Moving clockwise from the first cabi-
net above the driver’s chair, the com-
partment conceals the control for the 
Carefree awning, the selector for the an-
tenna/cable, and the ON/OFF switch for 
the Winegard satellite system. As noted 
earlier, the Magnum inverter control was 
moved to the Spyder control panel in the 
hall. The cabinet is also a good place for 
map storage.

The second and third cabinets are 
convenient places for storing small items 
that are used frequently. To the right of 
the TV, the fourth cabinet hides the con-
trol for Winegard ConnecT, an option 
on the 37BH for extending WiFi connec-
tions and 4G LTE service.

The fifth cabinet is directly over the 
entry door and is the perfect place for 
storing your big flashlight. The sixth cab-
inet over the passenger chair offers 1.25 
cubic feet of storage. We use it for storing 
all of our Woodall’s directories and other 
manuals that we need frequently. 

Certainly one of Tiffin’s most ergo-
nomically designed cockpits, the curved 
hoods over the three main combination 
gauges are its most prominent feature. 
Using white type against a black back-
ground, the center gauge displays the 
MPH/KPH. The left gauge presents the 
RPM in the top half, with the fuel, DEF, 
and battery in the lower half. The right 
gauge is quartered for front & rear PSI, 

oil pressure, and coolant temp. The Info 
Center collects and presents monitoring 
data for all of the coach’s systems in large, 
easy-to-read type. When necessary, System 
Alerts in panels on both sides of the Info 
Center will appear in bright colors with 
a repeating tone that you can’t ignore.

With safety as the key factor in the de-
sign, several controls are located in the 
steering wheel at thumb reach. Cruise 
control and the dimmer switch are posi-
tioned on the left side of the wheel. On 
the right side you will find the windshield 
wiper/wash controls and the ICC switch.

Moving to the left side of the steering 
column, you will see the headlights/park-
ing switch, the fog lights, the bright/dim 
switch for the dash display, and a USB 
port. Just below is the engine preheat and 
auxiliary generator start. The controls in 
the left console under the DS window be-
gin at the front with the parking brake, 
the Allison transmission gear selector at 
your fingertips, and the controls for ad-
justing the outside mirrors. By using the 
air horn toggle, you move from an auto-
motive strength to a truck strength horn 
when you press the center of the steering 
wheel. Next to the air horn toggle, you 
will see the compression brake, easily ac-
cessed when you need it for mountain 
driving or expedited speed reduction. 
The driver is favored with two cup hold-
ers, one in the left console and another in 

the center console drawer under Denso’s 
new HVAC dials. After you get into your 
campsite, the HWH leveling system pro-
vides automatic leveling, although it does 
have controls for manual adjustments.

In the dash to the right of the steering 
column, TMH has positioned eight toggle 
switches easily reached without having to 
take your eyes off the road. From left-to-
right, you will see the STEP CVR, DRIVER 
FAN, SOLAR SHADE, NIGHT SHADE, 
GEN START, MAP LIGHT, DOCK LIGHT, 
and RADIO. Two 6-inch fans mounted in 
the upper corners of the windshield help 
with defrosting the large glass expanse 
and can also be turned to cool the driver 
and passenger. 

With speakers at ceiling level on the 
left and right, the AM-FM RADIO–CD 
PLAYER will keep you entertained while 
traveling. The optional Rand McNally 
navigation software (MSRP $870) is dis-
played through the Kenwood radio. The 
optional in-motion satellite (subscrip-
tion required) can bring in TV program-
ming for the 55-inch television in the PS 
slide-out.

To the right of the radio, the camera 
monitor with a color display keeps the 
driver alert to traffic on both sides and 
the rear of the coach. You can split the 
monitor display for views of both sides 
or rear and side at the same time. Denso’s 
new automotive heating and cooling con-
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trols are located just below the monitor. 
Eight air vents are located at both dash 
and floor level. As the dash curves toward 
the stairwell, three outlets for USB and 
12v electronic devices are available. On 
the PS of the dash deck, a slide-out box is 
handily positioned for storage of receipts, 
note pads, etc.

The passenger side of the cockpit is in-
tegral to the coach’s operation. The top 
of the Spyder console at elbow level has 
toggles for the MAP LIGHT, DRIVER FAN, 
AWNING LIGHT, STEP COVER, DOOR 
LIGHT, ROAD LIGHT, MAIN CEILING, 
and PORCH LIGHT, plus a cup holder and 
two USB ports. Built as a part of the con-
sole, but facing the stairwell as you enter 
the coach, a 12-position Spyder panel 
allows occupants to control the ENTRY 
LIGHTS, DOOR LIGHT, PORCH LIGHT, 
MAIN CEILING, DOOR AWNING, ROAD 
LIGHT, AWNING, LIGHT MASTER and 
PANEL LIGHTS. Two additional switches 
allow you to turn ON/OFF the 12v battery 
system and the exit step.

Driving the 2018 Phaeton 37BH
The Phaeton can attribute a large part of 

its success to its comfortable ride and plea-
surable driving experience. In this coach, 
both of those assets depend on three com-
panies: Freightliner, Tiffin, and Flexsteel.

The engineers at Tiffin Motorhomes 
and Freightliner Custom Chassis Cor-
poration work closely to assure that 40 
percent of the coach’s weight is on the 
front axle. Major components have been 
moved forward in the chassis to counter 
the enormous weight of the engine, trans-
mission, and rear axle. With tuned shocks 
and tested inflation of the coach’s four 
air bags, the passengers receive a firm 
and very comfortable riding experience. 
Flexsteel has stepped up to the plate and 
built 8-way adjustable driver and passen-
ger seats that address every point of con-
tact the body has with their product. Af-
ter eight hours of driving, you won’t feel 
worn out.

Cummins turned up the torque a 
notch in 2016 with an ISL 8.9L diesel 
power plant that produces 380-hp with 
1,150 lbs-ft of torque. You can be sure 
that it made quite a difference. Still 
mated with Allison’s 3000MH 6-speed 
automatic transmission, the take-off is 

several seconds better from a standing 
start on an interstate ramp. I was never 
disappointed with the coach’s power and 
handling on interstate highways as we 
moved in and out of commercial traffic. It 
cruised smoothly at 70 and handled four 
percent grades with downshifting that 
was imperceptible. 

The road noise in the cockpit has been 
reduced noticeably. The Phaeton’s sus-
pension system and its insulation do a 
good job of absorbing noise created by 
the roughness of some types of pavement. 
While contemplating the possibilities, 
take an afternoon and visit your dealer 
for a test drive to see if my descriptions 
of this great coach still ring true when 
you are under the wheel. There’s nothing 
better in RVing today than roughing it 
smoothly in a Tiffin. 
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Phaeton 37BH

Tiffin chose the passenger-side of the 37BH 
to employ a single slide-out that includes the 
living room, all of the galley, and the master 
bedroom. The floor plan shows a queen bed; a 
king is optional. There are three choices for the 
dinette: standard with sleeper, UltraLeather  
U-shaped dinette (MSRP $363), and the  
dinette/computer workstation (MSRP $870).
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SPECIFICATIONS: Model reviewed 2018 Phaeton 37BH, Triple Slide
Base MSRP* – $306,675  MSRP with options added – $330,674

STANDARD FEATURES
Structural
Laminated floor, sidewall, and roof
Steel / aluminum reinforced structure
Full one-piece fiberglass roof cap

Automotive
Freightliner with raised rail chassis
Allison 3000 MH six-speed automatic transmis-

sion with lock-up (torque converter)
Cummins 380-hp, ISL 8.9L, electronic/turbo-

charged diesel with 1,150 lbs.-ft. torque
Air ride (4 air bags)
Aluminum wheels
55° wheel cut
Two-stage engine brake
Air brakes with automatic slack adjuster & ABS
Adjustable accelerator and brake pedals
18-inch VIP Smart Wheel
Cruise control
Fog lights
Daytime running lights
Emergency start switch

General Exterior
Fiberglass front & rear caps
Dual fuel fills
Large tinted one-piece windshield
10Kw Onan® manual slide-out generator
Hydraulic automatic leveling jacks
Heated power mirrors with integrated cameras
Three power roof vents with 3-speed fans
Single motor intermittent wipers
Gel-coat fiberglass walls
Full-body paint with protective film on front cap
Deadbolt front entrance door
Double electric step
Dual pane windows
LED lights for entry door & patio
Automatic door awning
Metal wrapped automatic patio awning
Window awning package (2 windows)
Exterior TV with sound bar
Slide-out covers
Custom mud flap
Lockable swing-out basement storage doors with 

gas shocks; central locking on select compart-
ments

Motion sensor lighting for exterior storage
Remote locking system for entry door
Chrome handles on compartment doors
Flush mounted & painted frame dual pane windows
Roof ladder
Electric hose reel
Electric power cord reel
Docking lights
Back-up camera
Side-view cameras activated by turn signals
Heated water and holding tank compartments
Six 6v auxiliary batteries
2000 watt sine wave inverter with 100 amp 

converter & transfer switching
Black tank flush system
Water filter
Gravity water fill
Undercoating
110v exterior receptacle
110v / 12v converter
Digital TV antenna
Hadley air horns
Pre-wired for in-motion or automatic satellite dish
Cable-ready TV hookup
Three 15,000 BTU low profile roof A/C systems 

with heat pumps
A/C condensation drains, power pumped to rear 

of coach

Driver's Compartment
Power Ultra Leather™ driver and passenger seats 

with power passenger footrest 
Contemporary wraparound dash
Courtesy drawer in step well 
Courtesy lights in step well
Dual dash fans
One drawer in DS dash 
One 12v dash receptacle
One USB connector to radio for MP3
Single CD player & AM/FM stereo
Sirius-XM satellite-ready radio prep includes 

receiver and antenna (requires subscription)

Dash overhead 42.5" LG Smart+ TV
Two USB dash receptacles
Slide-out tray in PS dash with lock-out rails
Power solar & privacy windshield shades
Driver & passenger solar & privacy shades for side 

windows
Solid non-opening PS window
Custom infrared repeater system on all TVs 
Solar / privacy shades for driver & passenger side 

windows 
Color rear vision monitor system with side-view 

cameras activated by turn signals
Seatbelts integrated into driver & passenger chairs
Fire extinguisher

Living Area / Dinette
Ultra Leather™ booth dinette/sleeper 
12v, 110v, & USB receptacles at dinette
Package A (standard): Ultra Leather DE sofa bed 

with Lift TV (PS) and Ultra Leather air coil sofa 
bed (DS)

Kitchen
Solid surface counter top with residential stain-

less steel sink
Solid surface sink covers
Sink cover storage rack underneath sink
Expand-an-Island
Permanently mounted folding solid surface cook-

top cover
Single lever sink faucet with sprayer
Built-in soap dispenser
Stainless steel convection/microwave oven
3-burner stainless steel cooktop (LPG units only)
Exterior vent for convection/microwave oven 
Galley backsplash guards
Stainless steel residential refrigerator with ice & 

water dispenser in door 
Built-in soap dispenser
Built-in waste can (not available with dishwasher 

option)
Power roof vent with 3-speed fan

Full Bath
Two medicine cabinets with large mirrors over 

vanity in full bath
Solid surface vanity top with two lavatories
One cabinet over toilet
Macerator toilet with sprayer
Skylight in shower with LED light in sliding solar 

cover
Curved molded fiberglass shower
Large hand-held shower wand mounted on verti-

cal pole slide with flex hose 
Power roof vent with 3-speed fan 
10-gallon DSI gas /electric water heater
Solid wood custom privacy sliding door

Half Bath
Double medicine cabinet with two mirrored doors
Full surround backsplash
Solid surface vanity top with ceramic lavatory
Ceramic toilet
Power roof vent with 3-speed fan 

Bedroom
Ceiling fan
Four OH storage cabinets in bed slide-out
Bed comforter with designer pillows
Sleeping pillows with shams
Queen-size bed with pillow top mattress
Wardrobe with automatic lights
Under bed storage
Night stands with 110v and USB outlets
Ultra Leather upholstered headboard framed with 

wood molding
Two chests of drawers with solid surface countertops
Entertainment electronics for Living Area con-

cealed with louvered doors in chest 
 Pre-wired for second satellite receiver 
 42.5" LG Smart+ television 
 DirecTV® receiver (subscription required) 
 DVD player with surround sound for living room
Carbon monoxide and LPG leak detectors

General Interior
7-ft. ceilings
Soft touch vinyl ceilings with trey ceiling in liv-

ing area
Porcelain tile floor throughout the coach

Treated carpet in slide-outs
High gloss raised-panel hardwood cabinet doors 

and drawers
Extraordinaire™ AC system
Front overhead TV, PS Lift TV, Bedroom TV
Solid wood cabinet fascias & doors with con-

cealed hinges
Medium alderwood cabinetry
12v disconnect switch
LED lighting 
Complete cable wiring (interfacing with surround 

sound & satellite system)
Home theater surround-sound system with con-

cealed speakers
Electric step well cover
Solar & privacy shades
Tank level monitor system
Smoke detector
Central vacuum cleaner

OPTIONAL FEATURES ON  
THIS COACH
All electric coach includes induction cooktop and 

Aqua-Hot hydronic heating (water & air)
Heated tile floors
In-motion satellite dish
Prewire for Trav'ler satellite receiver
Winegard ConnecT
One basement slide-out tray
In-dash navigation system
Stacked washer/dryer
Dishwasher, drawer type
Dinette/computer workstation
Memory foam mattress, king
Solar panel prep
Safe located in bedroom
Amber Glaze cabinets
Brown Sugar Ultra Leather™

OPTIONAL FEATURES AVAILABLE
Extended cycle batteries
English Chestnut cabinet finish (NC)
Mocha cabinet finish (NC)
Toscany Bailey UltraLeather
Molasses UltraLeather
Vertical slide opening window (PS)
Mobileye Collision Avoidance System
Package C: UltraLeather air coil sofa/bed with 

std. Lift TV (PS); Theater seating (DS)
Package D: Recliner with std. Lift TV (PS); Ultra-

Leather air coil sofa/bed (DS-std); fireplace (PS)
UltraLeather U-Shaped Dinette–DS (non-sleeper) 
UltraLeather Booth Dinette–DS (sleeper) 
Sleep Number bed, queen
Sleep Number bed, king
Memory foam mattress, queen

MEASUREMENTS
Wheelbase – 234"
Overall length – 38'8"
Overall height w/roof air – 12'7"
Interior height – 84"
Overall width – 101"
Interior width – 96"

WEIGHTS & CAPACITIES
GVWR – 38,320 lb.
Front GAWR – 14,320 lb.
Rear GAWR – 24,000 lb.
GCWR – 48,320 lb.
UVW – 31,910 lb. as tested (will vary depending 

on options)
CCC – 6,292 lb.
Trailer hitch capacity – 10,000 lb.

POWER TRAIN
Engine – Cummins 380-hp, ISL 8.9 liter, elec-

tronic, turbocharged diesel
Torque – 1,150 lb.-ft. at 1,400 rpm
Transmission – Allison 3000MH electronic six 

speed with two overdrives
Tire Size – 295/80R22.5 Michelin
Alternator – 160 amps

 

CHASSIS
Frame – Freightliner chassis
Frame Design – Raised rail
Anti-locking Braking System – Full air brakes with 

anti-locking braking system (ABS)
Air Suspension (front) – I-beam front axle with air 

ride suspension
Air Suspension (rear) – Detroit axle with Freight-

liner V-ride suspension
Shock Absorbers (front) – Sachs tuned
Shock Absorbers (rear) – Sachs tuned
Leveling Jacks – HWH hydraulic automatic

CONSTRUCTION
Support – Steel/Aluminum reinforced structure
Front/rear body panels – One-piece fiberglass 

caps
Body – Laminated roof, sidewalls, and floor

Roof
One-piece, moisture resistant molded fiberglass 

roof cap provides insulation and strength and 
prevents water intrusion

AC Condensation Power Drainage System that 
runs internally through the roof insulation 
to the inside back wall of the engine com-
partment, redirecting water underneath the 
motorhome

5½" formed insulation
Quiet Air Cooling System with return air and foil-

wrapped cooling exhaust ducts
Durable, tubular aluminum roof skeleton
Easy-to-clean soft touch vinyl ceiling panel

Sidewalls
Gel-coat fiberglass outside wall panel
High-performance thermal insulation
Durable, yet lightweight, tubular aluminum wall 

skeleton
Decorative inside wall panel
All sidewalls are approximately 2" thick.

Floor
Porcelain tile floor bonded to three part lami-

nated floor 
Three-part laminated floor 
High-performance thermal insulation
Durable, tubular floor skeleton
Woven moisture barrier material

ACCOMMODATIONS
Sleeps – 4 adults
Fuel tank – 100 gallons
Freshwater – 90 gallons
Black water – 50 gallons
Grey water – 66 gallons
DEF tank – 13 gallons

MSRP
MSRP is the manufacturer's suggested retail price 
and does not include dealer prep or options. 
Manufacturer reserves the right to change or 
discontinue models offered, standard features, 
optional equipment, and prices without prior 
notice. Dealer prices may vary.

UVW
This is the approximate weight of the vehicle with 
a full fuel tank, engine oil, and coolants. The 
UVW does not include cargo, fresh water, LP gas, 
passengers, or dealer-installed accessories.

DEALERS
To locate a Tiffin dealer nearest you, go to www.
tiffinmotorhomes.com and click on "dealer 
locator." If internet access is not available, call 
256-356-8661 and ask the operator for the Tiffin 
dealer location nearest to you.

PLEASE NOTE
All options may not be available on all models. 
Because of progressive improvements made in a 
model year, specifications and standard optional 
equipment are subject to change without notice 
or obligation.
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Tiffin Introduces the Wayfarer 24FW 
THE BRAND’S 4TH FLOOR PLAN IN LESS THAN A YEAR
Tiffin Motorhomes crashed the Class C mar-
ket in February last year like an uninvited 
guest to a country club party. After evaluating 
the less than stellar competition, TMH put on 
its best tuxedo and introduced the Wayfarer 
with quality appointments that left the big 
name manufacturers surprised. By using their 
long-tested skills in manufacturing high-
quality Class A coaches, Tiffin’s new Winfield 
plant did not have to climb its way to the top. 
It started at the top!

The R&D department introduced the 
24QW with an enclosed bath and followed 
quickly with the 24BW with a walk-through 
bath and a larger shower. Both campers have 
a rear slide-out housing a queen bed plus a DS 
slide with choices for a booth dinette and a 
sofa/bed. The buyer can choose between an en-

tertainment center and a loft bed over the cab.
By late summer Wayfarer’s R&D was ready 

with the 24TW, featuring twin beds that can 
be converted into a king size, double ward-
robes, and 18 cubic feet of storage in shoulder-
height cabinets that encircle the bedroom. 

At the RVIA National RV Trade Show in 
early December, Tiffin did a slam-dunk again 
with the 24FW—a full panel DS slide-out that 
features a queen-size Murphy bed that morphs 
into a large table when the bed is folded away 
into the wall. That left room on the passen-
ger-side for a fully enclosed bath with a 24 x 
32-inch shower with an elegant bowl-shaped 
lavatory with spigot and single lever control 
extending from the backsplash. A wardrobe, 
drawers, and cabinet complete the bath. A 
second wardrobe with drawers underneath  

serves as a divider in the driver side slide-out. 
The slide-out offers three choices for seat-

ing: a 70-inch wide sofa/bed (standard), a di-
nette, and reclining theater seating (both op-
tional). All three choices have seatbelts for two. 
In this coach, the living area has an HDMI tele-
vision positioned over the door. A second TV is 
located on the back wall, perfect for watching 
television in bed. An exterior television in the 
PS wall under the awning is optional.

There are two choices for the space over the 
cab: An entertainment center with TV, storage 
compartment, and radio with CD player or 
a wide bunk bed that can accommodate one 
adult or two children. 

The Winfield plant is now building three 
Wayfarers a day. Prices run in the mid-$130s 
with options. See your dealer for exact pricing.

24FW

O PT I O NAL RE CLI NI NG T H EATE R SEATIN G
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Get rolling with an affordable RV loan from 
Essex Credit, a division of Bank of the West. 
Our experienced consultants make getting 
your loan quick, easy and stress-free, so you 
can look forward to what’s really important — 
enjoying your RV.

Changing market conditions can affect rates, 
so act now to take advantage of our low APRs. 
We also offer financing for Full-Timers.

APR is fixed for the life of the loan. Other rates with different loan terms 
are available. Rates are accurate as of January 25, 2018. See our 
website for current rates and terms, as well as financing for Full-Timers  
and loan amounts below $25,000.

 

Start your adventure and 
apply online today. 

www.essexcredit.com/tiffin 
(866) 377-3948 

Loan Amount APRs* as low as Refinance
—

Private Party Purchases
—

Purchase Locally or Cross-Country

$50,000+ 4.79%

$25,000–$49,999 5.39%

Member FDIC. Equal Housing Lender.  © 2018 Bank of the West. NMLS ID# 19116

EXPLORE YOUR 
ADVENTUROUS SIDE.

NEW - USED - REFINANCE

Estimated APR (Annual Percentage Rate). Subject to consumer loan program requirements and credit approval. Certain fees, closing costs, and restrictions may apply. APR applied to 
the loan is the APR in effect on the date the application is received and is valid until 30 days after the loan is approved. APRs may vary with loan term. RV must be 2007 model year or 
newer; for RV model year 2007 to 2008, add .25% to above rate. Maximum loan amount is calculated using an advance percentage determined by FICO score. Collateral value 
established using NADA wholesale value (withouth adds) including mileage adjustment (+/-); multiplied by 110%. Maximum loan term is based on loan amount. Example of a 
recreational use RV loan: A 10 year fixed-rate $65,000 loan. Based on an APR of 4.79%, this loan has 120 monthly payments of $682.77 each.

*
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NHTSA # 15V-880, Transport Canada 
#2016-035 Coach Step Double & Triple 
Electric Entry Steps
Tiffin Motorhomes has decided that a defect, 
which relates to motor vehicle safety, could ex-
ist on the following models of motorhomes: 
2007-2010 Allegro Bays, 2008-2015 Allegro 
Open Roads and REDs, 2008-2015 Allegro 
Buses, 2008-2015 Phaetons. The specific mo-
torhomes contain Coach Step Electric Double 
or Triple entry steps that were manufactured 
between May 25, 2007 and December 18, 2014 
by Lippert Components, Inc. On certain mo-
torhomes equipped with these Coach Step 
electric entry steps, an internal bolt on the 
steps that attaches the fan gear assembly to 
the steps could fracture. This results in the fan 
gear disengaging from the steps, which could 
cause the steps to stop in an unexpected posi-
tion and appear to be loose or unstable. If the 
steps become unstable, it could cause a person 
to fall, resulting in injury.

Please contact Lippert Components, Inc 
(LCI) at 574-537-8900 or customerservice@
lci1.com to arrange for repair.

NHTSA # 16V-397, Transport Canada # 
2016-305 ZF/Bosch Steering Gear Recall
Tiffin Motorhomes has decided that a defect, 
which relates to motor vehicle safety, could ex-
ist on the following models of motorhomes: 
2015-2016 Allegro Buses, and 2014-2016 Pha-
etons. The specific units affected were built 
on Tiffin Motorhome’s PowerGlide Chas-
sis. Tiffin Motorhomes was notified by ZF 
North America of the possibility that some 
steering gear boxes mounted on the front 
axle were built using the wrong spacer. If the 
wrong spacer was installed in a steering gear 
box, the insufficient height can result in too 
much play. This could lead to the connection 
wearing out, which could lead to a loss of con-
nection between the steering wheel and front 
axle wheels. A loss of connection while driving 
may cause a sudden loss of steering control, 
increasing the risk of a vehicle crash.

NHTSA # 16V-532, Transport Canada # 
2016-389, Tiffin Recall # TIF-100 Breaking 
of Windshield Wiper Arms
Tiffin Motorhomes has decided that a defect, 
which relates to motor vehicle safety, could ex-

ist on the following models of motorhomes: 
2007-2011 Allegro Open Roads & REDs, 2007-
2010 Allegro Bays, 2010-2011 Allegro Breezes, 
2007-2011 Allegro Buses, 2007-2011 Phaetons 
and 2007-2011 Zephyrs. These motorhomes 
are equipped with windshield wiper arms 
that could break causing the wiper arms and 
blades to fall off. If the wiper arms were to 
break, this would reduce the driver’s visibil-
ity in rainy conditions and could increase the 
possibility of a crash. Tiffin Motorhomes will 
be supplying owners with a new set of wiper 
arms to replace the defective ones. 

NHTSA # 16V-692, Tiffin #TIF-104 Incor-
rect Weight Capacity Sticker on Allegro 
Open Road Hitch
Tiffin Motorhomes has decided that a defect, 
which relates to motor vehicle safety, exists on 
the following models of motorhomes: 2015 – 
2017 Allegro Open Roads. These motorhomes 
have a sticker attached to the tow hitch that 
lists an incorrect weight capacity for the hitch. 
The incorrect label states a gross trailer capac-
ity of 10,000 LB with a max tongue weight 
of 1,000 LB. The correct label should state a 
gross trailer capacity of 5,000 LB with a max 
tongue weight of 500 LB. If the hitch is loaded 
to the capacity on the original sticker, this 
could lead to a failure of the hitch. Failure of 
the hitch could result in the loss of the tow 
vehicle which could result in a crash. Tiffin 
Motorhomes is sending out a correct weight 
capacity sticker to be attached to the hitch of 
your motorhome. 

NHTSA # 17V-113, Tiffin #TIF-105 Incor-
rect Weight Capacity Sticker on Allegro 
Open Road Hitch
NOTE: This is an expansion of 16V-692, TIF-
104, issued to include additional 2017 Allegro 
Open Road Motorhomes.

NHTSA # 17V-163, Tiffin # TIF-106, Pha-
eton Exhaust Modification 2010-2012 on 
PowerGlide Chassis ONLY
Tiffin Motorhomes has decided that a defect, 
which relates to motor vehicle safety, exists 
on the following models of motorhomes: 
2010 - 2012 Phaeton’s that are built with 2010 
EPA-Certified engines on a PowerGlide Chas-
sis. It has been found that the exhaust pipe 

is mounted too close to the underside of the 
floor. A heat shield and insulation that was 
previously installed on these coaches may fail 
and allow excessive heat to contact the floor 
of the coach which can result in a fire. Tiffin 
Motorhomes will remove the existing side inlet 
DPF exhaust configuration, and install a new 
end inlet DPF exhaust configuration on these 
coaches to provide greater clearance between 
the exhaust tube and the floor. This repair will 
be made at no cost to you. This repair will take 
approximately 12 hours to complete. NOTE: 
This is an expansion of 15V-612.

NHTSA Recall # 17V-200, Tiffin Recall # 
TIF-107 2011-2016 Allegro Open Road Rail 
Attachment for Tow Hitch
Tiffin Motorhomes has decided that a defect, 
which relates to motor vehicle safety, exists on 
the following models of motorhomes: 2011-
2016 Allegro Open Roads. These motorhomes 
have incorrectly sized holes at the attachment 
point in the frame rail for the tow hitch. Un-
der certain loading conditions the hitch and/
or the tow vehicle could become detached 
from the motorhome. Failure of the hitch 
could result in the loss of the tow vehicle, 
which could result in a crash causing injury or 
damage to property. Tiffin Motorhomes will 
provide frame rail extension liner brackets 
that will correct the size of the bolt holes. 

NHTSA Recall # 17V-232, Tiffin Recall # 
TIF-108 2017 Allegro Breeze Central Steer-
ing Ball Joints
Tiffin Motorhomes has decided that a defect, 
which relates to motor vehicle safety, exists on 
the following models of motorhomes: 2017 
Allegro Breeze Motorhomes. Tiffin Motor
homes has been notified that some Indepen-
dent Front Suspension (IFS) modules manu-
factured by Reyco Granning and installed on 
these models of motorhomes could contain 
loose ball joints. If loose ball joints are not 
detected, they may eventually separate from 
their mating part, which could result in a loss 
of steering control. This increases the possibil-
ity of a motor vehicle crash. Specific involved 
motorhomes will need to be inspected to de-
termine if the IFS modules contain loose ball 
joints. If loose ball joints are found they will 
be repaired. 

Recalls for 2016–2018
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Kidde Fire Extinguisher 
RECALL

Kidde NHTSA Recall #17E-062
Tiffin NHTSA Recall #17V-841

Customers with Tiffin units from models 2003 to early mod-
els of 2018 should immediately contact Kidde to see if your 
fire extinguisher is involved. If so, you can request a free re-
placement fire extinguisher and instructions on returning the 
recalled unit, as it may not work properly in a fire emergency.

Contact Kidde toll-free at 855-262-3540
Monday through Friday, 8:30 a.m. to 5 p.m. Eastern Time, 

Saturday and Sunday, 9 a.m. to 3 p.m. Eastern Time, or online: 
www.kidde.com and click on “Product Safety Recall” 

for more information.
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A Smoother Ride for Recreational Vehicles
LiquidSpring™ LLC offers CLASS® suspension systems for rec-
reational vehicles to provide a smoother and more comfortable 
ride than conventional suspensions, leading to less fatigue for 
the driver and less wear and tear on the vehicle. CLASS® sus-
pensions improve ride, handling and safety, and provide an im-
proved overall driving experience. These systems are available 
for Chevrolet/GMC, Ford, RAM, International, and Freightliner 
models of motorhomes.

Utilizing a strut, with a compressible fluid as the spring/
damping medium, and its sophisticated on-board micropro-

cessor, CLASS® suspensions adapt the entire motorhome’s re-
sponse to road variations and the driver. Unlike current steel 
and air sprung suspension systems, CLASS® is the only com-
mercial suspension system that can automatically and instanta-
neously change the spring stiffness and damping at each wheel 
over a very broad range with minimal power consumption while 
the vehicle is being driven and without driver intervention. 

By automatically changing the spring stiffness and respond-
ing to road variations, the ride is smooth and soft even on rough 
roads. When making sharp turns, corners, or emergency maneu-
vers, the CLASS® suspension also stiffens to provide superior 
stability and eliminate roll. Rocking, bouncing, and noise 
levels are also reduced when driving on driveways, gravel roads, 
city streets and freeways. The suspension makes adjustments 
without driver intervention with the on-board processor, 
offering a fluid, seamless driving experience.

The system has three ride modes: comfort, normal, and 
sport. The comfort mode is geared towards a better, smoother 
ride and the sport mode is focused on handling. Modes can be 
changed through the user-friendly driver interface, which ad-
justs ride modes, changes suspension heights, and notifies the 
driver of system issues with a red warning LED. 

Several LiqudSpring customers expressed their satisfaction 
with the improved ride and smoother handling over their previous 
vehicles. Stuart Leishman, of British Columbia, Canada, installed 
the LiquidSpring suspension on his 2016 Tiffin Allegro 36LA 
motorhome and immediately noticed improvements, especially 
when crossing bridge decks on the interstate. “What had been 
bone jarring impacts on many bridges were smoothed out to the 
point that we barely noticed crossing the bridges,” said Leishman. 
The system’s sport mode also made Leishman more comfortable 
when negotiating sharp curves through mountains in California. 

Bill Goldman also has a LiquidSpring suspension on his 2017 
Tiffin Allegro 32SA. He was very pleased with the reduced vibra-
tion, rattling, and creaking the coach would normally make. The 
most surprising change for him was the lack of “white-knuckle” 
driving, even on rough, narrow and twisting roads. After ten 
hours of driving, Goldman said he would normally be exhaust-
ed, stiff, and tense. “But when I pulled into my campsite, I was 
not tired, tense, or sore, just hungry,” said Goldman.

The LiquidSpring CLASS® system is installed to the axle 
and frame of a chassis, adding about 200 pounds to the overall 
weight of the motorhome, mostly to the rear axle. These systems 
can also be retrofitted to existing motorhomes, in which case, all 
existing suspension components need to be removed from the 
chassis except the factory sway bar. 

LiquidSpring™ LLC offers its CLASS® suspension products 
for several light and medium duty truck applications such as 
Class C motorhomes, ambulances, and shuttle buses. The prod-
ucts have demonstrated significant ride and handling perfor-
mance improvements over conventional suspension systems. 
Other products are available for Class 3—7 trucks. LiquidSpring 
provides sales, application guidance, manufacturing, distribu-
tion, and service of CLASS® suspensions.
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Road Wandering

Side Winds

Passing Semi-Trucks

Over-steering

Front-tire blowouts

SAFE T PLUS

True Precision Steering 

conquers common hazards:

Fits all
motorhomes

& tow vehicles. 

Quick dealer or DIY 
installation.

Be a

not a
Road Worrier.

Thanks for making Tiffin the #1 Class A
diesel manufacturer going on 10 years!

WE OUTSELL OUR CLOSEST COMPETITOR BY 52%!!

No one except Tiffin has had the three 
top-selling Class A diesels at the same time.

Buy a Tiffin motorhome and become a part of the family!
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Battery Selection, Care and Maintenance
Over the years there have been numerous advances to lead-acid 
based battery technology. Perhaps the most significant to date 
has been the advent of absorbed glass mat (AGM) style batteries.

Perhaps one of the most publicized traits of AGM batteries 
is that they require little to no maintenance, but there are a few 
things to know to insure the best return on your investment. 
The following information provides insight into key points re-
garding the application of AGM batteries. Whether you have 
purchased or are preparing to purchase AGM batteries there are 
some things you might not know. Although your new batteries 

should come to you fully charged, shortly after you begin cy-
cling (using) your batteries, the capacity will generally increase 
in some cases to levels as high as 104% of rated spec (For Lifeline 
AGM Batteries). Therefore, you will achieve the best results by 
beginning to use your batteries sooner than later. 

Sizing a battery bank is similar to that of building a fuel tank 
to fit demands without going over or falling short of your con-
sumption requirements. While trying to determine the neces-
sary battery bank size, keep in mind that you will need to have 
adequate charging capabilities for the best long-term results. 
In the RV industry a battery bank typically would be twice the 

capacity of your daily power usage (usage = 100amps, battery 
bank size = 200amps). The 50% discharge point will allow for 
the optimum number of battery life-cycles (between 1000 and 
1100 for Lifeline AGM Batteries). You should pay close atten-
tion to insure adequate charging capabilities, especially if you 
are heavily reliant on solar panels as there may be limited time 
for sunlight and room for panels.

The proper installation of a battery bank is paramount to 
overall success. One good resource for battery connection dia-
grams is located in a Technical Manual on the Lifeline Battery 
website (www.lifelinebatteries.com). This Technical Manual 
provides a wealth of information surrounding the care and 
maintenance of Lifeline AGM Batteries. 

Although it can be a daunting task to try and determine the 
best charging system (s) to use in a specific application, there are 
many online resources to help or simply contact Lifeline Batter-
ies directly to simplify this process. There are numerous devices 
that can be used to charge batteries such as solar panels, alter-
nators, generators and/or inverter chargers and converters. For 
the best results, set charging systems as close to manufacturer 
recommendations as possible (few are ever exact).

Proper maintenance procedures during the storage of an RV 
can greatly increase the lifespan of the battery bank. If there is 
access to power and the onboard charger settings are inline with 
specific battery requirements, this is an excellent option. If there 
is no power available, solar panels along with a controller can be 
used to maintain batteries. If an RV will be stored without these 
two options, make sure that batteries are fully charged before 
disconnecting them from all power draws. Battery manufactur-
ers will provide data on how often stored batteries will require 
maintenance charging (Lifeline AGM Batteries only lose 2% of 
charge per month and require maintenance charging every cou-
ple of months). For batteries stored in colder climates, the need 
for maintenance charging will decline.

Although there are several AGM battery options, Lifeline 
AGM Batteries have established a reputation as the ‘gold stan-
dard’ of absorbed glass mat batteries. Lifeline is known for de-
livering the perfect combination of ample cranking power, in-
dustry leading reserve capacities and exceptional life-cycle (life 
span) capabilities. Concorde Battery Corporation manufactures 
Lifeline AGM Batteries using the same construction and manu-
facturing processes as used in their industry leading Aerospace 
AGM batteries. Both Lifeline and Concorde Battery are US fam
ily owned and operated companies with all facets of manufac-
turing and distributing headquartered in the USA. For ques-
tions regarding batteries, Lifeline Battery technical support is 
available Monday—Friday, 7:30 to 4:00PM @ 800-527-3224.

The shorter of the two batteries pictured is one of the most popular 
selling group size batteries in the RV industry (Golf Cart 6V). The taller 
battery just behind is also a 6V battery with the identical footprint as 
the Golf Cart 6V, but roughly 3 inches taller with 1/3 more capacity. 
It conforms to the same footprint as the smaller 6V battery and only 
needs a few more inches in height to greatly enhance the power of a 
battery bank.
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S ometimes I travel just to go someplace I’ve never 
been before. Sometimes I go to places to see 
great attractions, made by Mother Nature or man 

or both. I seldom follow crowds. Truth be told, I have an 
aversion to crowds whether on the highways (okay, es-
pecially on roads), concerts or ball games. However, this 
crowd piqued my interest.

“Why would 15,000 tourists a week stop off in Waco, 
Texas?” I asked. “I know there are some historic attrac-
tions there, but they don’t cause a lot of excitement. 
What’s going on?”

Jill, my always in-the-know stepdaughter tried to en
lighten me. “They are going to Magnolia Market by the 
Silos,” she said. “It’s a big home-designs-gifts-house-
wares-lifestyle store.”

“Whoa,” I answered. “I can’t believe that many people 
would stop to see a simple store.”

“No! No! No!” Jill corrected me. “Not just a simple 
store! This one is special. It is owned and operated by  
Fixer Upper stars Joanna and Chip Gaines. Women are 
‘wild’ to see what the Joanna Gaines has found and stocked 
in the Magnolia Market complex. It’s always packed.”

So that’s how on a lovely day heralding the arrival of 
fall, we exited I-35, the North-South interstate that runs 
right through Waco, and followed a crowd toward the 
two tall grain silos that stand over the 2.5-acre Magnolia 
complex only a few blocks west of I-35.

It was crowded. Magnolia Market at the Silos does in-
deed attract more visitors by the thousands than Waco’s 
other unique attractions, including the Texas Ranger Hall 
of Fame and Museum and the Waco National Monu-
ment where you can see the skeletons of prehistoric mam
moths lying where they died 65 thousand years ago. But 
as more visitors stop in Waco, more visit these sites, too.

So what’s to see under the silos (which are not open 
to visitors)?

Waco, Texas 
City of Historic Attractions
AND MAGNOLIA MARKET, MAKING HISTORY NOW
Text by Norman Spray
Photography by Rhonda Spray

Magnolia Market and Bakery at the Silo’s has become Waco’s number one 
tourist attraction bringing in up to 25,000 enthusiasts a week.

Magnolia Market is more than just a place to buy “stuff.” It exudes the very 
essence of the Fixer Upper lifestyle.

The Waco Cattle Drive, by artist Robert Summers, consists of 28 large bronze 
sculptures depicting cowboys herding longhorn cattle.
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There’s the home-gifts-housewares-lifestyle shop in a 
20,000 sq. foot barn; a garden supply-seed-plant store; 
a bake shop specializing in cupcakes, and a “big” green 
(artificial grass) lawn where guests can play and picnic. 
Several of the city’s acclaimed food trucks routinely stop  
at Magnolia to serve folk picnicking at tables on the “lawn.”

Magnolia’s popularity almost certainly is attribut-
able to the success of Chip and Joanna’s Fixer Upper TV 
show broadcast Tuesday evenings on the HGTV Home 
and Garden network, now in its final season. On the 
show, the couple often is contracted by a Waco area 
homeowner to remodel and redesign an existing home, 
though sometimes their work is on a home they buy to 
“flip.” Chip is shown on-camera doing and supervising 
construction, sometimes adding a bit of comic relief, 
consulting with Joanna as the job progresses. Her designs 
that always result in a lovely, comfortable, and “livable” 
interior that preserves past history yet embraces the life-
style of the owners, have helped establish Joanna as the 
master designer she is.

Aside from their TV celebrity, Chip and Joanna’s entre-
preneurship is a story illustrating the power of positive 
mental attitude, self confidence, learning, setbacks, and 
success. Both graduated from Waco’s Baylor University, 
he with a marketing degree and she with a communica-
tions degree. Joanna says Magnolia Market “grew out of 
a dream I didn’t know could ever come to life.” She says 
Chip “pushed” her and they opened their “Little Shop 
on Bosque” in 2003. They gave it up after the first two 
of their four children arrived. Before long, Joanna joined 
Chip in his Magnolia Homes Construction business that 
both contracted jobs and reworked and “flipped” homes, 
hopefully for profit. “We loved the idea that we were mak-
ing Waco beautiful, one home at a time,” Joanna recalls. 

With the success of Fixer Upper achieved, Joanna re-
vived her “dream” for Magnolia Market and they opened 
it under the silos in 2014. Then they bought and remod-
eled a vacation home, “Magnolia Manor,” in nearby 
McGregor which sleeps up to eight. Renting for $695 a 
night, it was booked solid through all of 2017 as early 
as May. Following that success, they’ve renovated “Hill-
crest Estate,” another for-rent vacation home in Waco 
that sleeps 12 and rents for $995 nightly. Now they have 
bought and are hard at work renovating and saving the 
old Elite, a restaurant that was a Waco landmark for 
nearly a hundred years before it closed in 2016. As in 
most of her work, Joanna is retaining much of the flavor 
of the old in a design that’s original, lovely and modern. 
Named “Magnolia Table,” it “hopefully” will serve break-

The Texas Ranger museum is well known for its extensive collection of firearms. 
The Republic was one of the earliest customers of a New England gun maker, 
Samuel Colt, who had invented a .36 caliber five-shot revolver, a weapon the 
rangers used with deadly effect in defense of the Texas frontier.

This bronze statue is dedicated to the legendary Texas Rangers, founded in 
1823 by Stephen F. Austin. The Rangers served the Republic of Texas and con-
tinue to serve the State of Texas today. In the war with Mexico they fought with 
such ferocity they came to be called “Los diablos Tejanos”—the Texas Devils.

Perhaps the most 
lasting and famous 
Texas Ranger de-
picted by Hollywood 
is the Lone Ranger 
who appeared on 
radio, television 
and in the movies. 
The Lone Ranger 
was created in 
1933 and was an 
overnight success. 
Eight decades later, 
the popularity of 
the Lone Ranger 
remains. Clayton 
Moore starred in 
nearly 3,000 radio 
episodes, two movie 
serials, three feature 
movies, 18 novels, 
and over 220 televi-
sion episodes as 
well as uncounted 
newspaper comic 
strips, comic books, 
cartoons and pro-
motional items.
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fast, brunch and lunch by year’s end. Also in 2017, they 
began publishing Magnolia Journal, a slick four-color quar-
terly magazine covering home, garden, lifestyle subjects, 
and even some Gaines philosophy.

Through it all, Joanna says, she has developed a deep 
appreciation for a person’s ability to realize dreams if he 
but has confidence and is willing to work and assume 
risk. “Chip and I would never be where we are today if 
not for a steady diet of risk, failure and reward all woven 
together,” she writes. That said, Joanna says she “finally” 
has come to realize that one’s destiny is to discover what 
he or she was meant to be and make that one’s priority. 
“Creating beauty feels like what I was created to do. It’s 
hard to describe the confidence that comes with owning 
that and flourishing in my small part of the bigger pic-
ture. For me, confidence is knowing that’s enough.”

Chris thinks his own confidence comes from “a little 
voice in my head”—self talk—that makes him believe he 
can do the impossible, even when others say it can’t be 
done. Without that self-propelling “voice,” he adds, “I 
don’t think I would have had the guts to invest in my first 
flip project. I most likely would have quit the first time I 
lost money on a deal.”

Today Magnolia is far and away Waco’s biggest, new-
est attraction—but there are others you don’t want to 
miss in the city that claims to be the “Heart of Texas,” 
figuratively and maybe even nearly geographically accu-
rate. Among them:

The Texas Ranger Hall of Fame and Museum. Located 
on the east access road to I-35 only blocks from Magno-
lia at the Silos, it honors the history and current service 
of the Rangers, easily recognized by their cowboy hats, 
boots, and the silver stars pinned to their usually-white 
shirt pockets. Considered by many (Texans for sure) to 
be the elite law enforcement officers of the 21st century 
and one of the world’s most effective investigative agen-
cies, this force of 172 Rangers becomes involved in virtu-
ally every high-profile crime investigation in Texas.

Their storied history, including the take-down of Bon-
nie and Clyde, is documented from the time colonizer 
Stephen F. Austin enlisted 10 men in 1823 to “range the 
frontier” to protect the state’s 600 to 700 newly-settled 
families. Some 14,000 artifacts in the Museum include 
shotguns taken from Bonnie and Clyde’s “death car” and 
firearms the Rangers used in the famous ambush. A ro-
tating exhibit displays 2500 historic firearms and acces-
sories. In the Ranger Research Center, history buffs and 
writers can access over 300,000 books, archives, clip-
pings, genealogies, case files and oral history accounts 

Dr Pepper was created, manufactured, and sold beginning in 1885 in the Cen-
tral Texas town of Waco.

The Dr. Pepper museum.

The Dr. Pepper museum collection focuses on the different brands in the Dr. 
Pepper Snapple Group portfolio including Dr Pepper, 7UP, Squirt and A&W.

Dr. Pepper delivery vehicles have changed greatly over the years as this truck 
shows.
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of famous kidnappings, riots, the Texarkana Phantom 
Killer, horse thieving, murder investigations, and others. 

The Dr. Pepper Museum. Yes, there really is a museum 
devoted to this soft drink, oldest in America, invented in 
1885, a year ahead of Coca-Cola. And it is quite a place, 
located in little more than throwing distance from the 
Texas Ranger Museum. Here you’ll learn how Dr. Charles 
Alderton created the drink at the Old Corner Drug Store. 
The original bottling plant, built in 1906, is the museum’s 
largest artifact, but hardly the only one. In fact, the mu-
seum houses one of the world’s best collections of soft 
drink memorabilia. It covers much of the soft drink in-
dustry history including brands not related to Dr. Pepper.

Yes, you can still be served a Dr. Pepper here (belch-
ing not encouraged) though the original company now is 
owned by Cadbury Schweppes American Beverages which 
does not own the museum but continues to support it.

Waco Mammoth National Monument. In the spring of 
1978, two arrowhead hunters stumbled on a large bone 
eroding out of a ravine. It was identified as that of a Co-
lumbian mammoth, an extinct species that lived during 
the Ice Age. A Baylor University Team began painstaking 
excavation that unearthed fossil remains of 16 Colum-Shown here are the skeletal remains of a female Columbian Mammoth.

The Waco Mammoth National Monument is a paleontological site and mu-
seum where fossils of 24 Columbian mammoths and other mammals from the 
Pleistocene Epoch have been uncovered. This is the only known site of a mam-
moth nursery in America.
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bian mammoths by 1990. Six more, including a large 
bull, have been discovered since, along with remains of a 
Western camel, a dwarf antelope, an American alligator, 
a giant tortoise and the tooth of a saber-tooth cat. 

These latter discoveries remain in situ for viewing by 
visitors guided along a 300-yard path to the Dig Shelter. 
There you can look down on part of the remains of “the 
nation’s first and only recorded discovery of a nursery 
herd of Pleistocene mammoths.” About 10 to 15 minutes 
of the guided tour is outdoors and a half-hour indoors. 
No digging is allowed. 

Armstrong Browning Library and Museum. Housed on 
the campus of Waco’s Baylor University, where nearly 
17,000 students are enrolled, this building, open to 
visitors, features one of the largest collections anywhere 
of letters and manuscripts by renowned English poets 
Robert and Elizabeth Barrett Browning. Her writing desk 
and chair are among the few Browning artifacts also 
displayed. Works and items of certain other Victorian 
writers also are part of the collection. 	

A visit here is sure to enthrall any serious literature ad-
dict. The library is adorned with two brass doors weighing 
three fourths of a ton each with lettering depicting themes 
from Robert’s poetry. Also amazing: 62 stained glass 
windows said to be one of world’s largest secular displays. 
The library is named for Dr. Andrew Armstrong, for 40 
years a Baylor professor of English. He donated much of 
the material and worked for years to raise funds for the 
facility. It opened in 1951, three years before his death.

The Historic Brick Suspension Bridge. Now listed in the 
National Register of Historic Places, this bridge made life 
easier for most ranchmen and cowboys driving herds of 
cattle along the famed Chisholm Trail from south Texas 
to northern markets, though some elected to dangerous-
ly float cattle across the Brazos River. For Waco, it was 
the avenue to growth, making it easy for settlers to cross 
the river with their horse-drawn carriages and wagons. 
Closed to all but foot traffic since 1970, crossing it is a 
popular stroll affording excellent views of the river, lovely 
at this point.

Homestead Craft Village. Here you can watch expert 
craftsmen create pottery, blacksmithing, woodworking, 
fiber crafts, and more. Their products are displayed in 
the two-century-old “Hope Farms” barn.

Other Attractions. You might like to relax for a while en-
joying a classic old movie at the 104-year-old Hippodrome 
Theater. Closed and reopened many times, it now offers 
complete dining, bar service, current and vintage movies 
and, at times, performing arts plays and concerts. 

Armstrong Browning Library, Baylor University
Located in the library, the Elizabeth Barrett Browning Salon contains books, 
furniture, and mementos of the poet and wife of Robert Browning. The room 
contains five stained windows that depict “poems and themes” from works of 
the Brownings in their design.

The famous Waco suspension bridge was first opened January 7, 1870 as 
a private toll bridge over the Brazos River for cowboys driving cattle on the 
Chisholm Trail. At that time it was the longest (475 ft) single span suspension 
bridge in the world. Many years later the county bought the bridge and turned 
it into a pedestrian and biking thoroughfare.

RV Campgrounds in or near Waco

Flat Creek Farms RV Resort, 1633 Greig Drive, Waco, TX, 76706. 
10 minutes from downtown Waco. 57 sites with full hook-ups. 
$37.50/night. flatcreekfarmsrvresort.com or (254)662-9858.

I-35 RV Park & Resort, 15131 N Interstate 35 Frontage Road, 
Elm Mott, TX, 76640. Located just north of Waco at I-35 exit 
#346, Russ Road. Over 200 pull-thru sites with full hook-ups. 
$39.00/night plus $3.00 for 50-amp service. (254)829-0698 
or i35rvpark.com.

Lake Waco Marina, 3201 Overflow Road, Waco, TX, 76712. 100 
new luxury RV sites available Spring 2018, with full hook-ups at 
each site. Email marina@lakewacomarina.com or go to: lake-
wacomarina.com.
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efore Norman Spray retired in 1995 
after a successful 45-year career that 

moved from news reporting to industrial 
and agricultural journalism, his wife Bar-
bara cashed in a “fun money” investment 
account she had been managing for 20 
years and bought a 1995 Class B motor
home. “We’ve had too many years of air-
planes, airports, and city centers,” she an-
nounced to her family. “Now we’re going 
to see the country—and we are taking our 
dogs with us!”

Having been accustomed to a business 
lifestyle requiring the fastest movement 
from points A to B, Norm was skeptical. 
That all changed quickly after first-year 
trips from their home in Bedford, Texas, 
to California and a glorious fall tour of 
New England. Before they traded the 
Class B in on their 2001 Allegro, they had 
logged over 115,000 miles touring the 
U.S., the Canadian Rockies and the mid-
western provinces, and Alaska. That was 
“roughing it smoothly” compared to their 
parenting days of tent, open-air, and “run-
for-the-car-a-storm-is-coming” camping.

Travel in their Allegro 32BA was a 
dream by comparison, Norm said. By 
2004 they had logged nearly 50,000 Al-
legro miles on trips to New England, the 
Great Smoky Mountains National Park, 
the Michigan UP, and several trips to 
New Mexico. Their trip down the Baja 

Peninsula in 2003 was an epic journey 
of 2,400 miles to find Norm’s long-lost 
cousin, J.P. (Jim) Smith, whom he had 
not seen in 52 years.

When Norm and Barbara received the 
first copy of Roughing It Smoothly in Janu-
ary 2004, he sent his 23-page engaging 
story about the Baja trip with an expla-
nation that MotorHome magazine had 
rejected it because it was too long. It was 
not too long for this magazine and I pub-
lished it in our third issue (see rismag.org 
Oct 2004, p. 28). It was the beginning of a 
14-year relationship in which Norm wrote 

over 30 stories for Roughing It Smoothly.
Norm was born October 10, 1930 in 

Matador, Texas. He grew up on his par-
ent’s farm in Motley County, the oldest of 
five children. From his childhood, books 
and writing were his first love. While in 
high school, he sold his first story to The 
Cattleman, a respected trade publication 
based in Fort Worth that is still published 
today. He was a big fellow even in high 
school and played on the six-man foot-
ball team. It was a six-man team because 
there were only 11 in his graduating class.

After high school graduation, Norm 
enrolled in a junior college in San Angelo, 
where he got involved with the student 
newspaper. The following year his stories 
received recognition in an awards banquet 
at an annual conference sponsored by the 
Texas Collegiate Press Association. Norm 
was called to the stage to receive award af-
ter award, which caught the attention of a 
young woman named Barbara Jean Beard 
from the junior college in Sweetwater. 
He was hard to miss because he just kept 
winning awards. She introduced herself 
to the young man, who told her his name 
was Norman Spray. They went on their 
first date while they were there at the con-
ference, and then they kept in touch by 
writing letters when Norm transferred 
to Tulane University in New Orleans. It 
wasn’t long before Barbara persuaded her 

Saying Goodbye to Norman G. Spray

Editor’s note:
Writing a remembrance of Norman Spray has been both a joyful and sad 
experience. The relationship began with a phone call from Norm to ask if 
I would be interested in running a story about a trip down the Baja pen-
insula. Not a four-page manuscript from an owner who made a few notes 
and took a few pictures, the Baja story was 20 manuscript pages and an 
envelope full of human interest pictures. I loved the story and published it 
a year later. That opened a 14-year pipeline of well-written pieces of journal-
ism describing trips across the U.S.

The same year he began writing for RIS, Norm’s wife and soul mate, 
Barby, passed away in her sleep while they were on a fall trip in Vermont. 
Carolyn and I were terribly saddened by his loss, but amazed at his desire to 
press on and keep writing more stories.

Norm renewed an old friendship with a high school classmate two years 
later. Their fondness for one another blossomed into a romance. Sadly, Bil-
lie Hudgins succumbed to a second battle with breast cancer. Norm pressed 
on yet again. 

A mutual friend introduced him to Jimmie Clayton and Norm was smit-
ten after their first meeting. After a three-year courtship, the two octoge-
narians married in 2015. Jimmie traveled with Norm on several of his trips 
to create stories for RIS and was thrilled with the RV lifestyle. Sadly, for all 
of us who knew and admired them, the beautiful sunset years relationship 
was all too short. Jimmie asked for copies of all of the magazines contain-
ing Norm’s stories. She is now vicariously enjoying all of his trips. Carolyn 
and I will also miss Norm very much. He was a humble man with immense 
talent for finding good stories for us to publish in Roughing It Smoothly.

by his friend and editor Fred Thompson

B
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mom to accompany her to New Orleans 
to visit Norm. Two days later they decid-
ed they wanted to get married. Mrs. Beard 
called her husband and said something 
to the effect of, “We have a sort of situa-
tion here. They want to get married, and 
they want to do it soon.” Mr. Beard and 
Barbara’s sister took the train to New Or-
leans where the family witnessed the wed-
ding the next weekend. And that was the 
start of a 53-year marriage.

Following his graduation from Tu-
lane in 1952 with a degree in journalism, 
he landed a job with the New Orleans 
Times-Picayune. As an editor on the city 
desk, Norm was so shocked with a partic-
ularly upsetting and gruesome story that 
he decided to look for a different position 
in other media because he didn’t want to 
become callous and desensitized in order 
to do his job.

In 1953 he accepted a position with 
United Press International and soon was 
receiving choice assignments interview-
ing presidents and celebrities like Lucille 
Ball. He was especially pleased when he 
was published in Reader’s Digest in 1960. 
He was also published in Guideposts and 
his daughter Misty did the same exactly 
30 years later. 

His career in industrial journalism 
began with a four-year stint as an award-
winning editor of Bell Helicopter’s cor-
porate publications. He later established 
a marketing communications and public 

relations agency specializing in agricul-
tural work. His daughter, Rhonda, began 
her career in that agency and Barbara be-
came the administrative vice president 
for the new company: Norman Spray 
Editorial Services. “Barbara organized us 
into a business,” Norm said, “and that 
was a good thing. I was a writer, not an 
administrator. Without her, I may never 
have been able to retire.”

In the 1960s Norm was assigned by 
IBM to work with Ross Perot, then an 
IBM account representative, to develop 
“case history” success stories featuring 
IBM customers serviced by Perot. A year 
or so later, Perot called him. “Norm, are 
you still doing technical writing?” he 
asked. “I’ve started my own little com-
pany and I need someone to develop 
manuals that tell hospitals how to handle 
Medicare data for processing,” Perot ex-
plained. Norm responded, “That’s not ex-
actly the kind of writing I do, and anyway, 
IBM pays me quite well. You might not be 
able to afford me.” 

Norm’s skill in freelance writing for 
both his industrial and agricultural ac-
counts made his company a success for 
over three decades. But Norman Spray 
was a success in whatever he attempted. 
He took a people-first approach to life. A 
story could be written only after he had 
spent quality time interviewing and get-
ting to know the people who had a role 
in his story or who supplied the informa-

tion about the subject. 
His dedication to complete any assign-

ment was over the top, far beyond what 
an editor could expect. Norm’s next ma-
jor story for Roughing It Smoothly was a trip 
to Vermont to do a story on that state’s 
dependable and spectacular fall color 
and follow it up in the spring with a sto-
ry about its acclaimed maple syrup. The 
destination was his choice to celebrate his 
74th birthday.

After traveling through seven states 
to reach Vermont, Norm and Barbara’s 
plans were dampened by engine trouble 
in Salisbury. Harvey (the name of their 
Allegro) had to be towed into Bingham-
ton for serious repairs. With indefati-
gable determination, they loaded their 
three miniature schnauzers into Scat, 
their 2000 Geo Tracker tow car, along 
with the limited amount of luggage the 
little car could handle. The incredible fall 
color almost made them forget the incon-
venience of traveling in Scat.

After working their way north through 
several beautiful villages and green pas-

Norm and Barby Spray wave goodbye to friends 
before leaving on their epic Baja trip. w Norman 
introduces the Spray schnauzers, Wilhemena 
(Willie), Heidi, and Sir to the sand and sea.  
w Norman and Barbara Spray drove their 
Allegro motorhome 2,400 miles from Bedford, 
Texas, to Los Barriles, Baja California Sur, to 
visit with Jim Smith. First cousins who grew up 
together, Norman and Jim had not seen each 
other for more than 50 years.
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tures framed by the reds, yellows, and 
crimsons of maples, oaks, and beeches, 
they arrived in Stowe. Norm wrote, “Our 
first challenge was to find lodging that 
would accept three miniature schnauzers. 
That came in the person of Al Holzgru-
ber, owner and operator of the Northern 
Lights Lodge. The back rooms look out 
on a beautiful wooded lot fronting the 
West Branch River. Here schnauzers Wil-
hemena (Willie), Heidi, and Sir could ex-
ercise while we enjoyed the multi-colored 
foliage canopy and the soothing bubbling 
of a rushing mountain stream.”

On their second evening in Stowe, 
they enjoyed a memorable dinner at the 
Stowehof Inn. However, it was not the 
dinner itself, but the reminiscing that 
revealed stories from their childhoods, 
things they had never shared, favorite vi-
gnettes that just bubbled out. As they left 
the inn, Norm later wrote, “. . . I could not 
know how precious the memory of that 
evening would become.”

Another day of touring in the color-
splashed hills was followed by a visit to 
the Nebraska Knoll Sugar Farm and the 
Bragg Sugarhouse where Norm began 
gathering pictures and notes for a sequel 
to the fall color story. The poignant mo-
ments of that evening and the following 
morning created the ending for the Ver-
mont story.

“After visiting Doug and Barbara 
Bragg at the Bragg Farm and having an 

unmemorable dinner in Montpelier, we 
were tired and turned in a little earlier 
than usual. Barby fell asleep, as did I. The 
difference is, she never woke up. I found 
her in a coma the next morning. A cata-
strophic stroke that hemorrhaged the 
brain stem took her from me and our pre-
cious daughters, Misty and Rhonda.

“Like the leaves of autumn, Barby is 
gone now but, like those leaves, she left 
beauty in her wake. It was a journey beau-
tiful, a journey ended in Vermont, a place 

she loved and one I hope to visit many 
more times,” Norm wrote later when he 
submitted his story for publication.

It had been three weeks since I had 
heard from Norm and discussed his plans 
for the Vermont trip. I called to check on 
them and was surprised that Rhonda an-
swered the phone. “Fred, this is Rhonda. 
We are driving through Memphis now on 
the way home. You need to talk to Dad,” 
she said. Norm broke the sad news to me 
and explained they were returning to Fort 

Take a peek inside a Splendide 
combo or stackable washer and 
dryer and you may be surprised. 
Over the years, we’ve added a 
variety of cycle options to our 
laundry centers while increasing 
the size of their tubs to astonishing 
proportions.  However, we’ve 
never lost sight of why a Splendide 
laundry center has always been the 
best choice in RV’s — it does more 
with less, so you can travel light, 
conserve resources and spend less 
time doing laundry while you’re out 
on the road.  The Splendide tradition 
of quality RV laundry products 
and superior after sales care is a 
combination that can’t be beat.

Ask your Tiffin dealer about installing a 
Splendide in your coach today!

Have you 
looked inside a 
Splendide lately?
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Worth for a memorial service and a later 
interment at Barbara’s childhood home 
in the Texas Panhandle. He assured me he 
still wanted to write the Vermont story. Did 
I mention commitment and dedication?

A Journey Beautiful, A Journey Ended. 
The story began, “This is not your ordi-
nary travel story, though it was meant to 
be.” (See rismag.org, July 2005.) 

Perhaps with Barbara gone, writing be-
came even more important to Norm. His 
ideas for new stories kept my corkboard 
cluttered. After a phone conversation and 
a “go ahead,” I could count on a fresh 
manuscript with well-documented pic-
ture captions, always delivered on sched-
ule. Our observant readers became famil-

iar with a new byline that became a regular 
as they enjoyed stories about snowbirds, 
exploring coastal cities on our southeast-
ern coastline, and “These Hills Are Alive 
with the Sound of (Texas) Music.”

After Norm did a story on the Duran-
go & Silverton Narrow Gauge Railroad 
near the Four Corners, Bob Tiffin, an afi-
cionado of steam driven trains, suggested 
doing more stories on that subject. Norm 
jumped to the ready and did eight more 
stories on trains that our readers could 
actually ride.

A visit with a high school classmate, 
Billie Hudgins, energized even more 
Norm’s desire to continue writing. She 
encouraged and helped him plan new 

trips. Their biggest success was “Riding 
the Great River Road Through Minne-
sota.” Unfortunately, their collaboration 
was short-lived and wrote another sad 
chapter in Norm’s life. Billie had won one 
battle against breast cancer, but a mam-
mogram discovered a significant return. 
Her first battle had been very difficult to 
say the least and she chose to forego fur-
ther treatment, passing away a few weeks 
later. Billie had planned a trip to visit the 
great sugar cane plantations on the Mis-
sissippi River between Baton Rouge and 
New Orleans. Carolyn and I followed her 
plan and produced “When Sugar Cane 
Was King.” Dedicated to Billie, the story 
ran in the July 2010 edition.

Two years later and a few months past 
Norm’s 82nd birthday, a mutual friend 
introduced him to Jimmie Clayton. The 
friend, Jimmie, and Norm had lunch in 

Clockwise from top left: In solitude by a stream 
behind his hotel, Norm reflects on the beauty 
and fragility of life while waiting for his two 
daughters to join him in Vermont, just hours 
after his loss. w Rhonda sometimes traveled 
with Norm and served as his photographer. 
w After another sad loss of his dearest friend, 
Billie Hudgins, Norm’s life was brightened by 
Jimmie Clayton whom he married in 2015.  
w During a trip to Rhode Island to do a story 
on Newport’s mansions, Norm and Jimmie 
dined at the Castle Hill Inn. w His first story on 
trains pulled by steam engines, the Durango 
& Silverton Narrow Gauge Railroad, led to a 
series of eight more.
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Weatherford. After lunch Jimmie learned 
that Norm was on his way to his home in 
Bedford. She said, “You know, you’ll pass 
within a mile of my house. Do you want 
to stop by for a cup of coffee?” The visit 
turned into a four-hour cup of coffee and 
afterward, as soon as Norm got home, he 
called to tell her what a great time he had.

They kept finding things in common 
and discovering how much they enjoyed 
being together—playing games they en-
joyed, going to the movies, dining out, 
dancing at the country club in Weather-
ford, going to see plays and musicals. Af-
ter about three months, Jimmie invited 
Norm to join a gathering of her family at 
Grand Teton National Park and Jackson 
Hole, Wyoming. It wasn’t long after that 
when Norm asked Jimmie if she would 
consider marrying him. She just wasn’t 
sure about it. She had been married for 55 
years, he had been married for 53, and they 
had both lost their spouses about 10 years 
earlier. Norm kept courting and hoping. 
Almost three years later, Jimmie couldn’t 
really think of a reason not to get married. 
So they went out looking for rings, and 
the jeweler asked who the rings were for. 
They replied, “They’re for us; we’re getting 
married!” The jeweler did a double take 
and took pictures of them in the store.

They were married by Jimmie’s minis-
ter at Ridglea Christian Church in Octo-
ber 2015. Norm had worshiped there with 
Jimmie during their courtship. Soon after 

their marriage he joined the church after 
investigating and studying their beliefs 
and theology. Within a short time he be-
gan serving as a deacon and was faithful 
in fulfilling his duties as a servant leader.

Jimmie traveled with Norm as he con-
tinued with his trips to write for RIS, the 

most memorable of which was a trip to 
Rhode Island where he did a story about 
the mansions of Newport. They extended 
the trip into upstate New York and Ni-
agara Falls. With Rhonda accompanying 
them as photographer, they spent a week 

YOU NEVER KNOW
          WHAT LIES AHEAD

SuperSteerParts.com
888-898-3281

RV Steering & Suspension 
Solutions

A Division of

Trac Bars
Sway Bars
Custom Springs

Motion Controls
Performance Steering

Limited Lifetime Warranty

Continued on page 80
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Kidney and Bladder Stones — OUCH!!!
by Dr. John Pilarczyk

If any of you talk to a person who has had kidney stones, 
they will tell you how painful they are. Most of the pain oc-
curs when the stones try to pass out of the kidney to the 

ureter and then into the bladder. 
In dogs and cats, most stones are formed in the bladder. 

Rarely have I seen a stone in the kidney of a dog or a cat. Some 
signs that your dog or cat may have stones include straining to 
urinate or staying in the urinating position for a very long time 
with no urination occurring. Or there may be blood in the ani-
mal’s urine, and frequent licking of the genital area. Cats may 
sit in the litter box for an extended time or visit the litter box 
more often than usual. Frequent accidents in the house from a 
well-trained pet may also be experienced.

Diagnosing bladder or kidney stones usually requires a uri-
nalysis and radiographs to confirm their presence. Animals not 
showing symptoms are sometimes diagnosed by palpating the 
abdomen and feeling the stones in the bladder. It feels like grab-
bing a bag of marbles on some affected pets.

Bladder or kidney stones are formed by minerals that pre-
cipitate out from the urine as tiny crystals that over time bind 
together, becoming larger and larger. In my practice I removed 
bladder stones the size of a golf ball, and some so varied in size 
and numerous that you could not count them.

There are several types of bladder stones in dogs and cats. 
Struvite stones are composed of magnesium ammonium phos-
phate. Other stones are made up of calcium oxalate, calcium 
phosphate, cystine, and urates. Some stones consist of a combi-
nation of these minerals.

Many factors influence the formation of bladder stones, in-
cluding dehydration, an unbalanced urine ph, diet, a bacterial 
infection, or a genetic predisposition.

When pets are dehydrated, minerals can become more con-
centrated and more prone to precipitate out. The concentration 
of proteins and minerals in the diet are nutritional factors that 
affect the formation of stones. 

The urine ph is important in determining whether minerals 
will precipitate out from the urine or stay dissolved. Stones such 
as struvite form in alkaline urine, and calcium oxalate forms in 
acid urine. The ph is influenced by the pet’s diet. Bacterial in-
fections, especially those that are chronic, make the urine more 
alkaline which enhances struvite formation. 

In our feline friends, the stones formed are triple phosphate 
and are very tiny granular specimens similar to sand. The stones 
accumulate in the bladder and pass into the urethra, where they 
become impacted. This is an emergency situation in a male cat 
because of the very small size of the urethra in the penis. If the 
obstruction is not removed, the kidneys shut down, leading to 
kidney failure which then affects the heart and death ensues. 
Female cats can pass these small crystals more easily than the 
male cat. If the male feline becomes obstructed, then a catheter 
is placed in the penis and the stones are back flushed into the 
bladder. The catheter is left in place and fluids are given to hy-
drate the cat and allow the crystals to pass thru the catheter. 
This gives time for the urethra to heal and helps to avoid scar-
ring in the urethra from the impaction. 

Genetically, some dogs produce higher levels of substances 
that are precursors to bladder or kidney stones. Some breeds 
seem to be more prone to forming stones. In my practice, I found 
the schnauzer to be the breed most affected with bladder stones. 
Also, the Dalmation was prone to uric acid stones. I saw stone 
formation in other breeds but not as prevalent as in these two.

Treatment of bladder or kidney stones can be medical and/or 
surgical. If a large number of stones, or stones large in size are 
found in the bladder, surgery and removal are recommended.

If surgery is not an option, diets such as s/d for cats and 
dogs can be fed as the sole food source in hope of dissolving the 
stones to a size they can pass on their own. This process can take 
months or even a year to accomplish. Unfortunately, with mixed 
stones, these diets may not work and surgery will be needed.

Most animals are put on antibiotics to clear up any underly-
ing infection. A change of diet to s/d or c/d from Hills is rec-
ommended. I am most familiar with Hills products but Purina 
and Royal Canin also make diets to help in stone prevention. 
Increasing water consumption is also important.

Diet, hydration, and genetic predisposition are the main fac-
tors in dogs or cats developing kidney and bladder stones. The 
same applies to humans. This disease is very serious so immedi-
ate attention is needed for a positive outcome.

Happy Travels, John & Kay 

Monday–Friday at 9:30. Meet in the Allegro Welcome Center 
15 minutes before departure. Tour headsets and protective 
glasses provided. You’ll be on the production lines seeing it up 
close and personal. Questions are encouraged.

Plant Tours
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Tiffin Owners from Vermont, Florida, Massachuschussetts, and New York

O N  T H E  R O A D  W I T H  D A V E  A N D  T E R R I

Editor’s Note: Dave has been camping for 52 years in tents to motorhomes. He and Terri purchased a new 2008 Phaeton 
40QSH. In 2010, they sold their home and purchased a 2.8-acre lot in the Berkshire Mountains (Peru, MA) for summer 
use. They named their mini-campground “Beech-Wood Acres.” In 2012 they purchased an RV lot at Wilderness RV Park 
Estates in Silver Springs, FL for use in the winter months. Dave and Terri are now full-timers, currently living their dream.

Mike & Pattie Lancaster
Hometown: Florida
Interviewed: Coastal RV Brunswick, GA

•	 Mike and Pattie own a 2012 Phaeton 40QBH 
purchased from LaMesa RV in Sanford, FL.  
It was just a year old. They traded in a 2008 
Phaeton 36QSH.

•	 They have been married 38 years. They have one 
son Michael who is an avid Florida State fan.

•	 The Lancasters are members of the “Lake Eola 
Sams” club and go on trips once a month for 
seven months of each year. Florida Travecade 
is a once-a-year outing at the discretion of the 
club’s president.

•	 Mike and Pattie started RVing when they lost 
their home to hurricane Andrew. Pattie had 
vowed never to RV, but she stated, “It grows 
on you.” 

•	 Previously they have owned two other RVs, a 
trailer, and two fifth wheels.

•	 Like most RVers, they love traveling the coun-
try, meeting people, and eating at “out of the 
way” restaurants.

•	 They travel with their two dogs: Shelby, a 
15-year-old Yorkie and Zelda, a 3-yr-old Brus-
sels Griffon, who is a rescue dog.

•	 Mike retired after a 32-year career with Bell 
South. Pattie retired from banking in 1996.

•	 They both are NASCAR fans and have camped 
at NASCAR races.

•	 Future travel plans include trips to Redwood 
National Park, Oregon, Texas, and Alaska.

Eric Tallberg & Diane Garry
Hometown: Massachusetts & New York
Interviewed: Silver Springs, FL

•	 At a dealership in Liberty, NY Eric & Diane 
found a 2006 Allegro 34TGA with a GM V-8 
engine on a Workhorse chassis.

•	 They have been together for seven years. They 
each have three children.

•	 They travel for six months in the winter and 
split the summer months between NY and the 
New England states.

•	 Travels include the southern US, & a San 
Francisco to Key West cross-country trip.

•	 Diane started tent camping for vacations 
around 2003 while Eric lived aboard a 36-ft. 
Carver aft-cabin motor yacht for two sum-
mers in Boston Harbor.

•	 They love the freedom to meet new people and 
make life simpler.

•	 Diane was a middle school counselor in Lib-
erty, NY until retirement in 2012, while Eric 
worked in quality control in the paint and 
coating industry.

•	 Hobbies for both include kayaking, reading, 
eating out, hiking, and festivals in New Orleans.

•	 Diane does shelling, photography, wire-
wrapped jewelry, and writing. Eric enjoys golf, 
fresh water fishing, and writing.

•	 For more information, you can find Diane’s 
blog at lovinusonline.com.

•	 Their bucket list includes Alaska, Utah, 
Northern California, Michigan, and Canada.

Chip Litchfield & Penni Brink
Hometown: Montpelier, VT
Interviewed: Silver Springs, FL

•	 Chip and Penni purchased a 2004 Phaeton 
40TGH with a 330 CAT on a Freightliner 
chassis in October 2015 at General RV in Or-
ange Park, FL.

•	 They have been friends for 30 years, engaged 
for three. Chip has two children: a 39- year-old 
son and 23-year-old daughter.

•	 They have been full-timing since April 2016.
•	 Previous RVs include a 1997 Coachman San-

tana 30-ft. Class C and a 1996 Winnebago 
Suncruiser 35-ft. Class A.

•	 Club affiliations include Good Sam, Boon-
dockers , and Welcome RVillage.

•	 Some of their favorite RV places are: Shenan-
doah Hills KOA in Virginia, Dumplin Valley 
Farm RV Park in Tennessee, and El Governor 
RV Park and Wilderness RV Park Estates in 
Florida.

•	 Chip worked at Ben and Jerrys Ice Cream and 
retired from Keurig Green Mountain Coffee. 
Penni still operates a home-based decorating 
business, specializing in window treatments.

•	 At the present time they do not travel with 
pets, although for 20 years they raised 30 sled 
dogs in New England.

•	 Chip’s hobbies include golf, pickle ball, and 
hiking. Penni likes crosswords, card games, 
and jewelry making.

•	 They plan to visit as many states as possible.
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Climate Control  
that Makes You Feel  

Just Right

The DENSO RV HVAC System delivers perfect style and comfort for anywhere the road takes you. With 
three electronically controlled servo motors to maintain input, output and mix, now you can set the ideal 
temperature in your cab with a simple turn.  You’ll also enjoy fresh air out on the open road with the only 
cabin air filter system available on the RV market.  Choose between pollen or electrostatic filters to match 
your needs and the road conditions. Our newest model offers high performance cooling, heating and 
defrost, with a track record of reliability coupled with a luxurious new panel.  So when you’re ready to hit 
the open road, you’ll never have to worry about your DENSO HVAC unit. 

For more information or to find a distributor, visit www.DENSOHeavyDuty.com

©2017 Denso Commercial & Heavy Duty

A/C Compressors & Components • Air Filters • spArk plugs • stArters • AlternAtors • Wiper BlAdes
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The Best Year of Our Lives
It was January 1, 2005, when Jonny and 
I both officially retired, packed up our 
camping gear, and climbed into our 
brand new 35 ft. Allegro Bay built by Tif-
fin Motorhomes in Red Bay, Alabama. 
We named her Serendipity and thus began 
our trip traveling the periphery of the 
entire United States and the Maritime 
Provinces of Canada. The trip was the 
greatest experience of our lives.

We left our home in Montevallo, Ala-
bama, and headed south through Missis-
sippi and on to New Orleans, one of Jon-
ny’s favorite cities. We loved San Antonio 
and the hill country of Texas, southern 
New Mexico, and Arizona.

The scariest part of the trip happened 
when we arrived in California. We took 
Highway 1 which is right on the coast 
overlooking the beautiful Pacific Ocean.  
At times I thought we would slip off the 
edge of the highway and down into the 
ocean but what a beautiful drive it was.  
We spent about three weeks in California, 

F R O M  T H E  R O A D The Life and Times of Tiffin Motorhome Owners

but we decided to bypass Los Angeles.
The coast of Oregon, Portland, the 

Columbia Gorge, and Mt. Hood territory 
were beautiful. Lots to see in Washington 
State as well as in Seattle, and the Olym-
pic Peninsula. On a boat trip to Victoria, 
British Columbia, we visited the beautiful 
Butchart Gardens and had afternoon tea 
at the Empress Hotel.

From there we headed east on High-
way 2 all the way across Idaho, Montana, 
North Dakota, Minnesota, Wisconsin, 
and Michigan, making   stops along  the 
way. Highway 2 was the way to go because 
there was very little traffic compared to 
Interstate 95.

From Michigan we went through a 
little bit of Canada to get to Buffalo, New 
York and on to northern New York and 
the New England states which were gor-
geous as well. I think the photo attached 
was taken in Maine. 

We continued north to New Brunswick, 
Canada, Nova Scotia, and Prince Edward 
Island.  From there we made it to a family 

reunion in Boston. We then flew back to 
Alabama for previously arranged doctors’ 
appointments and then back to Boston.

We traveled down the east coast, headed 
home through North Carolina, and stayed 
in a campground in western North Caro-
lina that we liked so much we spent several 
more summers there in future years.

In addition to such an exciting great 
year of travel, Jonny and I were so grateful 
that the Serendipity brought us home safe-
ly with lots of happy memories to this day!

We continued to take shorter trips in 
the following years. Jonny passed away in 
2016 and I sold our Serendipity. Keep up 
the outstanding work with the magazine 
and give my very best to Mr. Tiffin and his 
great company.

Barbara Williams, 
Montevallo, Alabama

It Was Time to Sell the Allegro
We had the privilege of traveling from 
1967 to 2011. At first we traveled on week-
ends and scheduled vacations and then 
went full-time when we retired from our 
jobs. We traveled the 48 states and Can-
ada. Over the years we met a lot of folks 
who became friends, many with whom 
we still keep in touch. Colorado is our fa-
vorite state, but we saw a lot of beautiful 
places and parks and ate our share of a lot 
of good regional food. 

We had to sell our last 2008 Allegro 
Open Road because of eye problems. We 
built a little cottage like our last camper. 
It’s time to let someone else enjoy our 
copy of Roughing It Smoothly. We will al-
ways remember the good times we en-
joyed in our Allegro. Thanks to Mr. Bob 
Tiffin and Tiffin Motorhomes. They are 
the best.

William & Bessie Ishee
Collinsville, Mississippi

South Texas Our Favorite Place
Since buying our 2012 Allegro Open 
Road in 2015, we have been to south 

Barbara and Jonny Williams in Maine
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Texas twice, Sevierville, Tennessee, Nova 
Scotia, and Red Bay. South Texas takes 
the cake for both deep water fishing and 
shore fishing off of South Padre Island. 
We stayed at Tropic Winds RV Resort in 
Harlingen. There is also good fresh water 
fishing not far from the resort, and hunt-
ing in this area is excellent. The resort 
has large lots and great activities that will 
keep you busy from 7 a.m. until 10 p.m.

Bill & Marilyn Woodside 
Macedon, New York

Another Generation Gets into RVing
Max, our three-year-old grandson who is 
autistic, loves to sit down with Roughing It 
Smoothly. He picks out his favorite Tiffin 
motorhome in each issue. He then asks 
Grandpa to read to him and answer his 
many questions.

Max went on his first RV trip with 
Grandpa and Grandma in their Phaeton 
40QKH. His task was unlocking and 
locking all the basement doors. He’s also 
pretty good at giving Grandpa directions 
when lining up the tow car.

He sure enjoys the Phaeton and Rough-
ing It Smoothly. Thanks, Tiffin, for helping 
another generation get into RVing.

Bill and Judy Lubben
Kirkwood, Missouri

Our Home Away From Home
We have been and camped in all of the 
states west of the Mississippi plus Ala-
bama, Georgia, Florida, Tennessee, and 
North Carolina. I am now 88 and have 
sold our 2002 Allegro 32 DA. It was a 
good home for us away from our real 
home. We will miss it but for safety’s sake 

we needed to quit. I love reading the mag-
azine but it now needs to be passed on to 
the new owners.

Mr. & Mrs. Howard J. Frische
Blue Eye, Missouri

Tiffin Builds the Best Motorhome
My wife and I purchased a new 2016 
Phaeton 40QBH. We absolutely love the 
motorhome! We own a large collision re-
pair shop in New York state and repair a 
lot of damaged motorhomes during the 
summer. I can tell you that Tiffin builds 
the best motorhomes for sure.

We are not retired yet, so most of our 
travels are long weekends. Among our fa-
vorite destinations are the many wineries 
in the New York Finger Lakes region.

Guy & Ellen Sisson 
Delevan, New York
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Fall 2017 Rally: 
Salem, Oregon
by Sally Moore
Early fall 2017 saw a steady stream of 
beautiful Tiffin coaches making their 
way to the Oregon State Fairgrounds in 
Salem, Oregon for our last rally of 2017. 
The fall foliage was just beginning to 
peak and with snow on the mountain-
tops, it was a beautiful time of year. We 
hosted 300 coaches from across the USA 
and Canada for a week of fun, fellowship, 
and comradery. The weather was as close 
to perfect as one could expect! Crisp, cool 
mornings and sunny afternoons were de-
lightful. B. Young RV brought several Tif-
fin coaches to show our owners and made 
many folks very happy by helping them 
move into the coach of their dreams. 
Thank you B. Young and all of your great 
staff for being a part of our rally.

Our volunteers came early to help the 
Tiffin staff get everything ready for the ral-
ly. We love our volunteers! They pay to come 
to the rally and then work hard all week to 
be sure everyone has a good time just as 

they do! Our volunteers are fantastic! 
As soon as coaches arrived, guests 

made their way to the Tiffin Store to 
stock up on the newest Tiffin swag and 
receive their agendas and welcome bag of 
gifts. Everyone gathered in the Jackman 
Long Building on Monday evening for 
a delicious meal followed by welcoming 
remarks by Bob Tiffin and Kelly Moore. 
We appreciate the support of Bob Tiffin, 
Tim Tiffin and the management from 
Tiffin Motorhomes for our rallies! Door 
prizes were awarded and everyone en-
joyed a few games of Tiffin Allegro Bingo. 
We couldn’t have bingo night without 
our official “Bingo Experts,” Tom & Pat 
Webber! Prizes were awarded with much 
fun and laughter. All veterans were recog-
nized and celebrated during the evening. 
We salute our veterans and thank you for 
your service to our nation!

Tuesday morning saw several of our 
energetic souls out for an early morning 
power walk around the fairgrounds to get 
the blood flowing before our big coun-
try breakfast. Immediately after break-
fast, seminars on RV related topics were 

held. Great topics that interested all RV 
owners were covered, such as convection 
microwave cooking, updating and un-
derstanding your navigation system, and 
deciphering the coach’s electrical system. 
Onan generators and Freightliner chassis 
always have great participation at their 
seminars. Owners participated in a craft 
& hobby show Tuesday afternoon as well 
as a jack-o-lantern decorating contest. It’s 
always interesting to see the crafts that 
RVers make while touring the country in 
their Tiffin coach. 

Ice cream was enjoyed by everyone in 
the new coach display. This was a great 
opportunity to visit with one another and 
share travel experiences. Tuesday night we 
welcomed old friends of Bob and Judy Tif-
fin, Charles Suniga and the Angels. Charles 
was successful in bringing Bob to the stage 
for an Elvis impersonation complete with 
the famous sunglasses. Tim Tiffin, Gen-
eral Manager of Tiffin Motorhomes ad-
dressed the group Tuesday night. This was 
the first rally to be attended by Tim and 
Lynn Tiffin and we were delighted they 
came across country to be with us. 
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Wednesday morning saw our dedicat-
ed walkers out and about very early enjoy-
ing the beautiful sunrise again. Interest-
ing seminars were held in the Jackman 
Long Building and Cascade Hall. Every-
one gathered at noon for a tailgate buffet 
of delicious grilled burgers and hot dogs 
with all the trimmings. 

Owners were invited to participate in 
our “Fall Harvest” site decoration con-
test. Lots of originality and thought went 
into this. We were treated to everything 
from a real, live scarecrow to crops grown 
in southern Alabama and a corn maze for 
old people! Tiffin Allegro gift certificates 
were awarded to the winners. Thanks to 
everyone who participated! 

The Young Bucs treated us to a won-
derful concert after dinner on Wednes-
day evening. This multi-talented group 
is from the Oregon coast area and per-
formed many hits from the 50’s & 60’s.

On Thursday morning, everyone gath-
ered in the Jackman Long Building for an-
other delicious buffet breakfast followed 
by a morning of educational seminars. 

Ice cream was enjoyed again Thurs-
day afternoon while touring the beauti-
ful Tiffin coaches one last time. B. Young 
was able to make several people’s dream 

come true! Folks gathered after lunch for 
a “Swap Meet.” Owners were invited to 
bring any of their unwanted junk—I mean 
treasures! Others made their best deal to 
take the junk/treasures home with them! 

Thursday evening brought an end to 
our festivities. After another delicious 
meal, more fantastic Tiffin door prizes 
and Red Bay stories by Kelly Moore, every
one enjoyed entertainment by Danny Ver-
non, Elvis tribute artist. Danny presented 
a fantastic show complete with scarves 
presented to many lucky ladies! 

A special round of heartfelt thanks 
goes out to the hard working service tech-
nicians from Tiffin & B.Young RV. They 
are our unsung heroes and do a remark-
able job of visiting each coach during the 
rally to perform minor repairs/adjust-
ments to the coach. Hats off to them!!

Friday morning Tiffin friends hooked 
up the tow and headed on to their next 
destination. Whatever your plans, travel 
safely and we hope to see you at a Tiffin 
rally somewhere in the near future! The 
schedule for our upcoming rallies in 2018 
has been announced and you can see it at 
TiffinSideroads.com. These rallies will sell 
out so make note of the on-sale date & 
time so you don’t get left out. Happy trails!

WE WANT TO SEE YOUR TIFFIN
CALL US TODAY FOR A 

FREE 
4 DAY 3 NIGHT STAY

Located just ten miles off Interstate 
75, minutes from Punta Gorda and 
the Charlotte Harbor -  gateway to 

the Gulf of Mexico.

 From the developer of Deer Creek 
Motorcoach Resort in Galax, VA, Thornton 

Creek has spacious motorcoach lots offering 
flexibility and endless opportunities to 

build your dream motorcoach home.  The 
resort features six lakes, waterfront on the 
Peace River, has trailer, boat and motorcycle 

storage with a spacious Clubhouse and 
swimming pool in a tropical setting. 

  COME AND SEE WHAT ALL 
THE EXCITEMENT IS ABOUT!

*Coach must be at least 34 feet in length.

Southwest Florida's NEWEST 
Class A Luxury Motorcoach 

Resort Lots For Sale!

OPEN HOUSE CELEBRATIONS!

Saturday, January 6, 2018
Saturday, February 3, 2018

Saturday, March 3, 2018
Saturday, March 24, 2018

RSVP:
ThorntoncreekMotorcoach@gmail.com

Free Food, Live Music 
and Property Tours

              11:00 AM - 4:00 PM

CALL FOR A FREE THREE NIGHT STAY! 

Barry Poole: 919-724-1957
Laura Poole: 919-259-5547

MOTORCOACH RESORT
SOUTHWEST FLORIDA
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Tiffin Allegro Club2018 Summer Rally
Goshen, Indiana
by Sally Moore
Join us in the heartland of America on May 14-18, 2018 for our 
summer Tiffin Allegro Club rally in Goshen, Indiana! (For the 
most advanced notice of Tiffin rallies, be sure you have subscribed to our 
online newsletter, TiffinSideroads.com.) This is a wonderful area to 
visit and explore. Be sure to visit the RV/MH Hall of Fame in 
nearby Elkhart where Bob Tiffin was an inductee of the Class 
of 1999 and recognized as a champion for customer satisfac-
tion and service. His nomination was originated by support 
from his consumers like you! The RV Founders Hall displays 
trailers, photos, and memorabilia reaching back to the 1920’s 
and 1930’s. The chronological and technological advancements 
in the RV industry are presented from before WWI to the pres-
ent. Be sure to visit Mae West’s 1931 Chevrolet Housecar built 
for Paramount Studios when Miss West left vaudeville to make 
movies for the studio in 1931. 

There are several botanical gardens and historic mansions in 
the area such as the Ruthmere Mansion. Railroad buffs should 
be sure to visit the National New York Central Railroad Mu-
seum to recapture the glory days when America’s railroads were 
symbols of progress and goodwill ambassadors across the USA. 

We will host 300 coaches at the Elkhart County 4-H Fair-
grounds in Goshen, Indiana and have a display of beautiful new 
Tiffin Motorhomes available to tempt you!

The fairground’s campground has 30 AMP electrical service 
and water. A sewer hookup or one complimentary pump-
out will also be available. Wi-fi is available in some areas of the 
facility, but bandwidth will not allow movie or TV streaming. 
Our rally begins on Monday, May 14th and coaches will depart 
on Friday, May 18th. If you wish to arrive at the fairgrounds 
prior to the rally, information will be provided after registration.

Your rally fee will include multiple catered meals, ice cream 
socials, live entertainment, four nights’ camping, seminars, 
shopping with RV suppliers and local vendors, and other fun 
activities. Your rally fee also includes our terrific technicians 
performing up to three minor repairs on your coaches. You have 

made a sizeable investment in purchasing a beautiful motor 
coach. Take this valuable opportunity at our rallies to learn all 
you can by attending our seminars and talking with representa-
tives from Tiffin suppliers such as Freightliner, Onan, Triple H 
Electronics, and others.

The cost for one coach and two adults is only $479. (Coach 
with one adult is $379.) Additional guests staying in the coach 
with you will be $150 per person. We began accepting reserva-
tions on Tuesday, January 9, 2018. Our rallies sell out very 
quickly! Don’t delay if you are interested in attending! The only 
way to register for the rally is online at Tiffinmotorhomes.com. 
The Registration Form will be removed when the rally is full. If 
the rally has sold out before you attempt to register, don’t de-
spair! Add your name to our waiting list and we will contact you 
if a space becomes available. 

No registrations will be accepted by mail, in person or by tele-
phone. Anyone not having access to the internet can ask a friend 
or family member to register for them. Call our office at 256-
356-8522 if you have any questions. 

We hope your 2018 travel plans include spending time with 
us at a Tiffin Allegro Club rally! The comradery with other own-
ers and local chapters is invaluable. Tiffin representatives from 
Red Bay will be on hand. Make your plans now!

TIFFIN ALLEGRO CLUB 
FALL FOLIAGE RALLY

ESSEX JUNCTION, VERMONT 
OCTOBER 1-5, 2018 

Mark your calendars now! The Tiffin rally in beautiful Essex Junction, 
Vermont will go on sale Tuesday, May 1, 2018 at 11:00 AM Central Day-
light Time. This is a perfect time of the year to visit New England and 
enjoy the fall foliage. Details of the rally will be available closer to date, 
but this rally will follow our normal schedule. Coaches will arrive on 
Monday and depart on Friday. Days and evenings will be filled with 
meals, seminars, and entertainment! Save the dates!

T I F F I N  A L L E G R O  C L U B  N E W S

MOBILE LIVING 
MADE EASY.

Our climate, sanitation and cooking products will make  
your RV feel like home (only with a much better view).

So before you head out, head to dometic.com

With its solid steel frame, thoughtful design and improved 
electronic controls, the Dometic Americana fridge and freezer 
is one of the best RV refrigerators on the market. Convenient 
design features such as its flexible shelf system and adjustable 
door bins, allow the Americana to cater to a user’s changing 
needs. The electronic controls are helpfully located at eye-level 
and the doors can be securely locked for any bumps in the road! 
The Americana refrigerator features fully-automatic controls and 
automatic two-way power selection (AC or LP Gas). Optional 
door insert panels ensure that an Americana refrigerator will 
complement any décor.
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Happy Daze RV’s Focus 
MAKING YOU A CU STOMER FOR LIFE

D E A L E R  P R O F I L E

FRED LEMKE HAS BUILT A SUCCESSFUL C AREER 
by capitalizing on business opportunities, some of 
which go all the way back to his childhood. Today, with 

two locations for Happy Daze RV’s in Sacramento and Liver-
more, California, Lemke depends on general manager Ronnie 
Raddigan, general sales manager Ralph Graves, sales manager 
Sam Slaughter, and finance manager Joel Perez to oversee and 
run the business. “Selecting key managers and brands is one of 
the main reasons we are successful today,” Lemke said. “While 
through the years we have had several brands in each category 
of RVs, we decided when we became a Tiffin dealer in 2008 that 
they would be our only brand in Class A motorhomes.” 

It was a good decision. Last year Happy Daze sold 84 Tiffins 
and ranked #7 in the top 10 Tiffin dealerships. Gross sales for 
2017 will tip out around $75 million for both stores, Lemke said.

“I started selling newspapers on a street corner in Santa Anna 
when I was eight. By the time I was 10, I was running a lawn-
mower business beyond the borders of my neighborhood,” he 
related. “I began working for my dad in his RV rental business 
when I was 15. Less than a year after I started, he was injured in 
a serious car accident and was out for six months. I oversaw the 
operation even though part of that time I was in high school. 
Dad then established a dealership with manufactured housing 
where I began to learn a lot more about running a business.”

Lemke finished high school in 1971 and enrolled at Fuller-
ton State College with plans to major in business with a con-
centration in finance. “I wanted to be a banker,” he said. But 
his first experience with banks pushed his future career in an 
entirely different direction. 

“During the Recession of 1973–75, interest rates soared to 11 
percent, money got tight, and banks that floor-planned dealers 
selling manufactured housing and recreational vehicles began 
calling their loans,” he explained. “Although my dad had never 
missed a monthly payment, the bank cancelled his loan. Since 
he was held in high regard by his bankers, they asked him to 

Text and photography by Fred Thompson

Last year Happy Daze sold 84 Tiffins and 
ranked #7 in the top 10 Tiffin dealerships.
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liquidate his own inventory. He handled 
the assignment quickly and was hired to 
liquidate other inventories.”

Since the banks were aware of Lemke’s 
experience in his dad’s company, he was 
offered a position with Home Federal 
Savings & Loan. “From Friday to Mon-
day, I closed failing RV and manufactured 
housing dealerships. After publication of 
their inventory, I did a liquidation sale 
and was paid everything over dealer cost 

for each unit I sold. As the economy con-
tinued its slide, I was closing a dealership 
every two to three weeks. I made it a point 
to talk to the dealers and learn what they 
had done wrong.”

On May 5, 1974, while he was studying 
part-time for his business degree at San 
Jose State, Lemke opened a new manu-
factured housing dealership in San Jose 
when he was just 21 years old.

“In 1980 I moved to Sacramento and 
bought a manufactured housing dealer-

ship here on this very property where we 
are today (1199 El Camino Avenue),” he 
said. “I was 27 when I bought the dealer-
ship. During the first year we began add-
ing RVs, towables at first, and later on, 
motorhomes. In 1983 we decided Sacra-
mento was the right place for us and we 
sold the dealership in San Jose. In 1985 
we bought the dirt. We stopped invento-
rying manufactured housing in 1986.”

“We have always focused on repeat 

business and have developed a 35 to 
40 percent repeat business every year,” 
Lemke continued. “Some years ago, I sold 
one man a motorhome and recently I sold 
his son a fifth wheel. That’s not unusual. 
Treating people fairly and providing good 
service is the best avenue for building a 
business and, of course, it’s just the right 
thing to do.” 

Happy Daze RV’s established itself 
in the greater Sacramento region in 
the eighties. “By 1989 we employed 20 
and were selling everything across the 
recreational vehicle spectrum, includ-
ing towables of all kinds, Class A’s, and 
Class C’s,” he said. “In 1987 we got into 
the rental business which has gone re-

ally well. Today, we have a fleet of 30 to 
35 Class C’s. If people get started with a 
rental and really get into RVing, they will 
usually become an owner. One guy who 
had rented from us for several years re-
turned last summer for what I assumed 
would be another rental. I pulled out the 
rental agreement and he said, ‘Nope, we 
decided to buy this time.’” The company 
keeps each unit in its rental fleet for 18 
months, refurbishes it to look nearly new, 
and then sells it. Turning over the fleet 
regularly has created a clientele who an-
ticipate the sell-off.

Lemke read Raving Fans: A Revolution-
ary Approach to Customer Service by Ken 
Blanchard a few years ago and came away 
with two key points. First, how much does 
it cost to establish a customer? And sec-
ond, if a customer is really happy with his 
sales or service experience, he will tell two 
people. If he’s not happy, he will tell 12.

“Blanchard’s business philosophy was 
never far from my mind after I read his 
book,” Lemke said. “After studying it, 
teaching it to our managers, and then 
applying it, we changed our approach to 
fixing problems. If there is any possibil-
ity the customer is right about a demand 
to fix a questionable situation or prob-
lem—even if it’s something we may not 
have caused, we will take care of it. If it’s 
wrong, we will make it right. If it should 
have been corrected in the past and we 
missed it, we will take care of it. If the cus-
tomer is reasonable, we will do our best to 
make everyone whole again. We want our 
customers to be happy because we want 
to make customers for life. After all, RV-
ing is about building good relationships. 
Blanchard’s question was right to the 
point. Every business needs to know how 
much it costs to establish a customer. We 
have tried to align this company with RV 
manufacturers who are not going to re-
sist taking care of problems because of 
their primary commitment to the profit 
factor,” Lemke pressed.

Happy Daze Management team
Back, from left: Fred Lemke, Jeremy Johnson, 
Ronnie Raddigan, Sam Slaughter, Dave Casa-
res. Front, from left: Cathy Lemke, Kathleen 
Dolan, Mark Ross, Joel Perez. Not shown, 
Ralph Graves.
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“In his brief acceptance speech for the 
‘Titan of the Industry’ Award in Louisville 
last month, Bob Tiffin said, ‘Just remem-
ber, if you’re making a profit, you’ll never 
go broke,’” Lemke noted and then added 
his experience. “If you are making a prof-
it, it gives you the ability to fix problems.

“We were so pleased when we signed 
an agreement in 2008 to become a Tif-
fin Motorhomes dealership. We wanted 
to represent Tiffin because they build a 
great product and take care of their own-
ers,” Lemke said. “Everybody you take 
care of will be your customer tomorrow.

“It was around 2008 when we began 
to take a serious interest in the internet,” 
Lemke said. “When it first became popu-
lar, buyers shopped the internet and sent 
their specs to RV dealers requesting a bid 
as if they were a purchasing department. 
I decided we were not going to respond 
to that market. Dealers who seem to be 
desperate to make a sale will ‘bid’ $1,500 
over dealer cost. That hurts the indus-
try by driving the selling price too low 
for dealers to be viable enough to grow 
their business and provide good service. 
Younger buyers shop dealer websites to 
learn and that’s good. We respond to 
questions about inventory the same day 
or by the next morning.”

Part of the company’s Five-Year-Plan 
is to find a new location. “Land is a pre-
cious commodity in this area,” he noted. 

“We will grow the business at a controlled 
rate that will not jeopardize what we have 
accomplished. We expect a 15 percent 
growth in total sales in 2018.”

Happy Daze RV’s under Fred Lemke’s 
leadership has become one of the largest 
recreational vehicle dealers in California. 
He was one of the original founders of 
the California Recreational Vehicle Deal-
ers Association (RVDA) and has served 
as the organization’s Treasurer and as a 
member of its Board of Directors. He has 
also served on the Board of Delegates for 
the National RVDA and as president of 
the Sacramento RVDA.

Ronnie Raddigan at 41 has already 
been with Happy Daze for over half of 
his life. Today he is the company’s gen-
eral manager. “I grew up in Loomis in 
the foothills. With one year of experience 
out of high school when I applied for a 
job here, I started in the parts department 
where I spent 18 months as a parts driver 
and lot attendant. I paid attention and 
learned from everyone who would talk to 
me in each department.

“Fred Lemke gave me opportunities 
and direction, and a reason to work hard. 
This is the first job I had with challenges,” 
he said. The next 18 months Ronnie served 
as a service advisor, quite an advancement 
for a 20-year-old. Not surprisingly, he be-
came the service manager at 22 where he 
began an upward climb through the com-

pany’s departments: parts & service direc-
tor; finance department, assistance man-
ager; sales manager; and finally in 2010, 
general manager. While Ronnie was work-
ing in parts & service and finance, he sold 
RVs on weekends and at shows.

“The 14 years of experience working in 
all of the company’s departments created 
a platform to work from when I became 
general manager,” he explained. “My job 
provides me with so many rewarding expe-
riences. Just being a part of and watching 
this company grow during the last decade 
has been gratifying. Every day has its chal-
lenges. Logistics and organizational prob-
lem solving is a challenge. Probably the 
most rewarding experience is helping a 
frustrated owner figure out what is wrong 
with his RV, getting the people in place 
to take care of his problems, and sending 
him on his way satisfied and happy.”

When Ronnie first took on the mantle 
of general manager, he pushed his work 
week to 60+ hours. Then he and DeAnna 
expanded their family with a daughter 
and son. “About seven years ago, we start-

From left: Fred and Cathy Lemke w Sales team 
Back, from left: Chris Hepworth; Sam Slaugh-
ter, sales manager; Keith Stovall; Marc Mc-
Clure. Front, from left: Tim Courtney, Fran-
ceska Barker, Jeanette Tulloh. w Sales team 
Back, from left: Roger Hurlow,  Branden Koll-
mar, Steve Ognissanti. Front, from left: Ralph 
Graves, general sales manager; T J Mahoney.
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ed RVing,” he began. “Our first trip was 
to Disneyland in a motorhome with our 
daughter, Taryn, 4, and our son, Tyler, 2. 
It was one of our family’s greatest vaca-
tion experiences. It sold us on the impor-
tance of taking a family-oriented vacation 

at least once a year if not more. We were 
so enthusiastic about it that we got my 
brother and his family into RVing. 

“It took a couple of years, but I real-
ized by improving my management skills 
and organization that my job could be 

done in a 40-hour week,” he continued. 
“How can I give my kids a better life if I 
am not a part of their growing up? They 
are the reason why I do this.”

Ronnie also made a serious assess-
ment of how he managed. “I would hire 
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people and train them and then try to do 
their job for them if I thought they were 
not doing their job up to my standards,” 
he said. “Now I hire people who have the 
potential to become managers. We teach, 
supervise, advise, and correct. Employees 
take ownership, grow, and move forward 
in their careers. I learned ‘What’s the 
point of employing people if you try to 
do their jobs for them?’”

The Happy Daze sales department has 
10 sales associates directed by general 
sales manager Ralph Graves and sales 
manager Sam Slaughter. “We organize 
our schedules to allow each sales asso-
ciate to have at least two days off every 
week,” Ronnie said. “We bring everyone 
in on the weekends which are our busiest 
days. During weekdays we generally have 
five sales associates on duty with Ralph 
and Sam alternating to approve deals. 
Eighty percent of our sales team has five 
or more years of experience. When you 
sign on here, we want you to stay forever.”

With a total of 12 bays, the company’s 

service department has three locations: 
the first is directly across the street at 1188 
El Camino Ave.; the second is six blocks 
away at 1925 El Camino; and the third at 
the Livermore dealership, 91 miles away 
at 5605 Southfront Road in Livermore.

Ronnie defined the company’s service 
capabilities very simply with regard to 
Tiffin motorhomes. “We service every-
thing that Tiffin adds to the chassis,” he 
said. Within an hour’s drive, chassis ser-
vice is available for Freightliner, Spartan, 
Workhorse, and Ford. 

“We do not offer rehabs because they 
take so much time,” he said. “This area 
has a skilled manpower shortage. We do 
tile and window repairs as well as body 
work caused by accidents. Because the 
state regulates painting so stringently, 
we contract all exterior painting to com-
panies that are state-certified to perform 
the work. We also contract out windshield 
replacements.”

To counteract the area’s labor short-
age, Happy Daze is offering service tech 

positions to employees in other depart-
ments. “By evaluating a person’s aptitude 
and interest, we expect to be successful in 
this program by doing our own training,” 
Ronnie said. “Members of our Spader 
20-Group have found online training as 
well as mentoring to be very successful. 
When we see a person who wants to work, 
we will find a way for his or her career to 
grow. We want them to advance.”

Those who are already registered as RV 
technicians by state standards are now 
working on their Certified and Master 
Certified RVDA ratings. Several of the 
techs have specialties in electrical, heat-
ing and air, and plumbing repairs. Happy 
Daze sends its techs to component man-
ufacturers such as Aqua-Hot, HWH, Lip-
pert, and Dometic, as well as the training 
classes offered by RV manufacturers. 

Happy Daze keeps its business office 
open seven days a week to close a deal and 
complete a purchase whenever it is conve-
nient to the buyer. With 25 years of expe-
rience in automotive recreational vehicle 

Happy Daze RV’s accessories and parts store
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finance, Joel Perez joined the company 
in 2011 as finance manager soon after 
he was interviewed by Ronnie Raddigan. 
When Joel is away for two days each week, 
Sam Slaughter steps in to close deals. 

“When we are developing a financ-
ing package for a buyer, we look at deal 
structure, the customer’s credit report, 
time of residency, and time on his pres-
ent job,” Joel said. “We are seeing buyers 
today who could not get a loan four years 
ago because of a job modification or los-
ing their home in the four-year recession. 
Lenders now are inviting a ‘credit rescore’ 
that reevaluates the buyer’s present debt 
based on his ability to make regular pay-
ments on given segments of the total 
debt, but not a scheduled payoff on the 
buyer’s entire debt.”

For each deal structure, Happy Daze 
explores options with Bank of the West, 
Bank of America, Ally Financial, M&T, 
and credit unions. The minimum down 
is usually 10 percent with the age of the 
loan running 10 to 20 years. Happy Daze 

does not offer an on-site insurance broker 
but suggests one they can recommend. 

Joel’s following remarks were com-
pletely unprompted by my questions. 
“The overall camaraderie between the 
managers and Ronnie Raddigan, the 
company’s general manager, is really 
great. Our good work relationships de-
velop into good friendships outside the 
store. We are a dream team here. Our of-
fices are not in pretty buildings that some 
might consider essential to a good work 
place. There is no friction here. Every-
body gets along and supports each other.

“Here the sales staff takes the time to 
go over the different types of RVs with 
the customer. They offer an education 
that I call RV101 to determine what the 
customer really wants and needs, and 
then they show him/her RVs within his/
her ability to cover financially. When I 
was considering the offer to work here, at 
that time the major deciding factor was 
knowing that we would be selling Tiffin 
motorhomes. Now I also enjoy the job be-

cause of the people I am surrounded with. 
This is a very healthy work environment.”

From a manager’s perspective, Sam 
Slaughter gets to see both sides of the pro-
cess of acquiring a recreational vehicle: 
selling/closing process and the financial 
process. “The more experienced sales as-
sociates on Tiffin motorhomes train the 
newer sales guys just getting started with 
us,” he began. “Ralph Graves, our general 
sales manager and my long-time friend, 
and I make each sale a sales training expe-
rience with the sales associate. We do not 
have any self-centered sales associates on 
our staff. We help each other.”

Sam and Ralph go back nearly 20 
years. “We both worked for an RV dealer 
in Fresno who owned seven stores with 
Fleetwood franchises,” Sam said. “I also 
worked for the dealer’s health club while 
I was attending classes at Fresno State 
to become a corporate accountant. Af-
ter graduation, I took a position with a 
dealership in Rocklin for two years, after 
which I moved to the dealership where 
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Ralph had taken a new position. When 
the recession hit, I left the RV industry 
and began flipping houses while Ralph 
remained in the RV industry. 

“I considered looking for a position 
in corporate accounting, but then I re-
membered what one of my teachers said 
to me after class one day. ‘Sam, you have 
too much sparkle in your eyes to be an 
accountant,’” he related with a smile. 
Almost serendipitously, Ralph called in 
2012 and offered Sam a sales position 
with Happy Daze RV’s where he had be-
come the general sales manager.

“We know that people want an RV, 
but there are very few who need an RV,” 
Sam continued. “Ralph and I under-
stand that and have built our approach 
to selling and training around that fact. 
You are not selling an RV to take care of 
a need; you are helping people fulfill a 
dream of enjoying recreation in our great 
outdoors. Every day is different. You are 
helping people do something they have 
always wanted to do. That’s why I enjoy 
this job so much.” Sam is married to Ga-
briella, a speech therapist. They have two 
children, Jacob, 3, and James, 1.

Ralph Graves began his RV career in 
2003. “Sam helped me get my first sales 
job at a Fresno dealership and we worked 
together in the finance department. When 
I’m on my two-day breaks, Sam covers for 
me as the sales manager,” Ralph said. 

“The core of this company is built 
around Fred Lemke’s values,” Ralph said. 
“He is conservative in his management 
philosophy, but he allows us to do our 
jobs without his micromanaging in any 
way. He believes in family time. Joel, Sam, 
and I are cross trained on each other’s 
jobs to allow us to keep our work week 
to five days even though the company is 
open seven days a week. 

“When people buy an RV, they want 
to buy a relationship,” Ralph said as he 
pushed hard on this point. “Many stores 
sell product and then leave the new owner 
on his own when a problem arises. Happy 
Daze sells an RV to a family who loves the 
outdoors and then becomes a support 
team to keep them enjoying it through-
out the year. There are core values here. 

I believe in having a genuine relationship 
with every family. I want our associates 
to be able to greet them by their names 
when they stop by for supplies or come in 
for service. We need to know where they 
went on their last camping trip and what 
they did for recreation. Good products, 
good staff, and good service.” 

The company takes a strong position 
regarding its service capabilities. “We 
have a lot of very good sub-contractors 
that we use and stand behind,” Ralph 
said. “We cultivate those relationships so 
that we stand first in line when we need 
them to provide the extra service skills to 
keep our customers rolling. Our service 
team can service and repair everything 
Tiffin puts on the chassis except the en-
gine and the generator.”

“We are slow to hire and long to keep,” 
Ralph notes. “Our team realizes the tim-
ing of sales service is very important. We 
follow-up with our new owners soon af-
ter the sale. We don’t wait for them to 
call us with questions and problems. We 
want to know how they are doing with 
their new dream. To be blessed with the 
right products and manufacturers makes 
that job easier. I really like the fact that 
Tiffin Motorhomes is a family-owned RV 
manufacturer. We both can talk to the 
president and CEO. Bob Tiffin has set the 
benchmark for empowering the customer 
to pick up the phone and talk to the own-
er. Many of our owners have gone to Red 
Bay to see their coaches built. It is a little 
embarrassing when they come back with 
hundreds of pictures of their coaches be-
ing built and have more product knowl-
edge than our guys. The employees at the 
factory are so welcoming and willing to 
explain what they are doing.”

Ralph is proud of how well the sales 
team knows their inventory, so well in 
fact that they can pick the three best units 
to show a customer after they do an inter-
view to understand needs, financial abil-
ity, family members involved, and camp-
ing lifestyle. 

“Tiffin’s reps do a great job teaching 
here at our store and conducting factory 
tours for us in Red Bay,” Ralph said. “A 
sales associate cannot sell a Tiffin at this 

store until he or she has been to Red Bay 
for factory training.”

From the conversations I had with 
some of the sales associates at Happy Daze, 
I believe our readers will gain a perspective 
about the company and valuable insights 
on how they serve their customers.

Tim Courtney’s sales career spans 35 
years, a part of which was selling for Mer-
cedes-Benz in Modesto. After several years 
with another RV dealership, he moved to 
Happy Daze. “We have such good products 
here with Tiffin motorhomes and Grand 
Design fifth wheels. We are selling the top 
brands in the market in those two catego-
ries,” he said. “We can sell with enthusiasm 
because we know who has got our back. 
After we share our product knowledge 
with prospective customers, they learn the 
right questions to ask at other dealerships. 
Eighty percent of those to whom we make 
a demo come back and buy here.”

Franceska Barker has been selling 
RVs for 14 years. “We had an outdoor 
lifestyle when I was growing up,” she said. 
“While I was at Home Depot shopping, I 
struck up a conversation with a lady who 
told me I had the personality to sell RVs. 
I was a stay-at-home mom ’til I was 26. I 
love interacting with people and educat-
ing them about RVing. Many people don’t 
know what they want when they visit 
Happy Daze. I am brutally honest about 
each unit I show them. I like the 33AA Al-
legro RED, but I love the gas line best. I 
sell more of the 32SA in the Allegro Open 
Road brand.” This year Franceska sold 
142 units, 40 of which were motorhomes.

Mark McClure joined the sales de-
partment last August. His past experience 
includes 27 years in general retail sales 
and four years in RV sales. “Ralph had an 
opening here in 2016. I was interviewed 
and offered the job, but decided to stay in 
that position out of loyalty to that com-
pany. Ralph offered me the job again and 
I am glad I got a second chance,” Mark 
said. “I spent five days in sales training in 
Red Bay in September and also got to see 
the paint plant and the new Wayfarer as-
sembly plant. Brian Granlund did a great 
job conducting the training and tours. I 
learned so much going through the fac-
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tory. When I returned to Happy Daze, I 
took a 2014 Allegro gas unit in on a trade 
for a new Allegro Bus. The trade-in sold 
the same day it came in.”

Chris Hepworth has seven years’ ex-
perience in RV sales and 15 years in boat-
ing. “We are successful here at Happy 
Daze because of our management,” Chris 
said. “They do exactly what they say they 
will do. Tiffin has the customer’s back. 
After visiting the assembly plant in Sep-
tember and meeting Bob Tiffin, I am con-
fident that what I say about Tiffin will be 
backed up by the company. It’s a quality 
product. I have sold 10 to 15 Tiffins ev-
ery year since we became a Tiffin dealer. 
I grew up camping with my parents. We 
camped with our four girls and now with 
our two grandchildren.”

After Keith Stovall got out of the U.S. 
Coast Guard, he went into automotive 
sales. The last 10 years he sold for three 
RV dealerships before joining Happy 
Daze in mid-2017. “I sell across all of our 
brands. I went with Mark in September 

to see Tiffin’s full operation. Impressive! 
I sold three Tiffins in 2017. The fact that 
TMH is so family-oriented and you can 
pick up the phone and talk to the owner. 
I don’t think that happens anywhere else 
in the RV industry.”

Marketing and sales must be closely 
linked departmentally. Ralph recognized 
a weak spot in the company’s market-
ing support provided by the Happy Daze 
website. “We had a time lag in getting 
our new inventory and recently acquired 
trade-ins up on our website because we 
were outsourcing our online marketing 
to a nearby company,” Ralph said. “It was 
also very expensive.”

After the decision was made in Decem-
ber 2016 to bring the daily website main-
tenance in-house, Ralph called Jeanette 
Tulloh to see if she might be interested 
in the newly created position. Her resume 
revealed she had a degree in computer sci-
ence and web development and a minor 
in marketing. 

“I was doing the same job for another 

RV dealership here in California,” Jea-
nette said. “I was interviewed and offered 
the job two weeks later. I had the experi-
ence to start immediately.” The synergy 
was perfect and Jeanette accepted the 
offer. She brought everything in-house, 
making market planning and execution 
much faster and cost effective.

When new units arrive, the informa-
tion about each RV is populated to the 
IDS computer system by Lauren Wilson. 
Sam Slaughter and Ralph Graves assign 
pricing. Jeanette does 15 to 30 interior 
and exterior images and posts them with 
the data file. It all happens within a few 
hours. “We often receive client responses 
the same day,” Jeanette noted. “I also post 
to Facebook and Twitter as well as ‘RV 
Tips’ and other blogs we run in connec-
tion to our website.”

Jeremy Johnson, the parts and service 
manager, began his career in the RV in-
dustry with Workhorse chassis and came 
to Happy Daze in 2004. After serving as 
the service manager for three years, he 
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accepted a service position with Johnnie 
Walker RV in Las Vegas. “I worked on the 
service desk as a service writer and was in-
troduced to Tiffin motorhomes,” he said. 
“I later became the service manager.

“I was pleasantly surprised last year 
when I received a call from Ronnie Raddi-
gan to see if I was interested in making a 
change,” Jeremy said. “Knowing they had 
Tiffin, I wanted to come back. I also re-
turned because I have a loyalty to Ronnie. 
He is a man of his word as is Fred Lemke. 
Both have high character and everyone 
can depend on what they say. You know 
where they stand at all times.”

Jeremy supervises a staff of 25 in the 
service and delivery centers. Just across 
the street from sales and administration, 
the service center at 1188 El Camino Av-
enue employs 13 technicians, two service 
advisers, a shop foreman, and a warranty 

clerk. The two service advisers, Melissa 
Swink and Adbul Ali, work closely with the 
shop foreman, Joe Grover, who also serves 
as assistant service manager. The depart-
ment has three technicians who were fac-
tory-trained at Tiffin’s service center plus 
seven techs who have specialties. Happy 
Daze sends two new techs each year to 
TMH for training.

“We encourage owners to call and dis-
cuss their repair list with a service advi-
sor before they arrive in their RV,” Jer-
emy said. “This allows us to go over their 
concerns carefully and base the appoint-
ment on the allocated hours that were es-
timated during the call. We use the IDS 
software to turn the appointment into a 
work order after we do a walk-through of 
the interior and exterior, marking each 
repair location with tape and creating a 
written record. We try to accommodate 

the owner’s plans for travel by integrating 
into our shop schedule as quickly as pos-
sible the anticipated time required for his 
work order.”

The service advisor goes over the work 
order with the shop foreman who assigns 
technicians with the skills needed to suc-
cessfully repair the coach. When the work 
order is completed, the service adviser 
goes over the repairs with the shop fore-
man, checking the quality of the work 
and the correctness of the repair. When 
the owner comes to get his RV, the ser-
vice adviser will go over each point on the 
work order with the owner to check the 
quality of the work and the correctness of 
the repair.

The company’s store for accessories, 
aftermarket components, and over-the-
counter parts is run by David Caseras who 
has a staff of four to assist owners in find-
ing what they need or placing orders if 
items are not in stock. The parts depart-
ment for the service center is supervised 
by Dennis Thompson, a veteran with 15 
years of experience in the RV parts field. 
He is assisted by special order clerk Crystal 
Hale and retail counter clerk Chris Lyles.

At 1925 El Camino Avenue, six blocks 
from the service center, Mark Ross over-
sees eight in the delivery center and re-
ports to Jeremy Johnson. Once a unit is 
sold, pre-owned or new, it goes to the 
delivery center to make sure everything 
functions properly and safely. 

“We have four PDI technicians, three 
detailers who wash and clean the RVs, and 
two in the office who process the records 
and receive the new owners who are tak-
ing delivery,” Mark explained. “Three of 

Service Team Standing, from left: Jeremy John-
son, Chris Liles, John Vasques, Preston Friend, 
Rutger Miller, Dave Casares , Frank Springer. 
Kneeling, from left: Melissa Swink, Gavin Gosz, 
Mo Sharess, Brian Hahner, Dennis Thomp-
son, Amanda Rowett, Abdul Ali, Crystal Hale, 
Wesley Sarantis. w Located across the street 
from the sales center, the Happy Daze service 
center houses six bays, the accessories and 
parts store, and offices. w PDI Team Back, 
from left: Ben Rowett, George Coons, Kionte 
Olivia, Jermaine McKinnie, Mark Ross. Front, 
from left: Jose Cruz, James Corwin, Cosme Go-
mez, Richard Jackson.
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the PDI techs train the owners to use their 
motorhomes, trailers, or fifth wheels in 
addition to checking out the operation of 
each unit and prepping it. There is no cap 
on the amount of time that we spend with 
a new owner,” Mark said. “We try to work 
on an owner’s schedule. We can schedule 
training on towables every two hours. 
With a motorhome it may take three 
hours or an entire day. When a new owner 
leaves the delivery center, he receives con-
tact numbers. If he or she has a problem, 
we want to be the first call they make. We 
often continue training by phone. 

“Sacramento Truck Center does our 
safety inspections for pre-owned diesel 
motorhomes. They are also certified to 
do our chassis inspections and warranty 
work. Another company does the safety 
inspections on gas motorhomes. Happy 
Daze has its own check list,” Mark said. 
“We will take however long is needed to 
put the unit in good condition.”

The delivery center does its own safety 
inspections on towables. “We do a full 
axle service—pull the bearing out, repack, 
and reinstall,” Mark continued. “Tires are 
checked for age and wear. If they are five 
years beyond the manufacturing date, 
they are replaced regardless of the tread 
wear. Brakes are checked at the same 
time. Less than 50 percent lining, we re-
place them. All driveables get full fluid 

service and all filters. All brake work is 
done in-house.” 

Mark has been with Happy Daze two 
years. “There is a big emphasis here at 
Happy Daze on safety. The company ad-
vertised for an experienced manager be-
cause they are expecting to expand the 
delivery center. As you get larger, you 
have to install standard procedures and 
policies to make sure everything is done 
correctly. Motorhomes and towables have 
very specific but different checklists.”

The delivery center has an accessories 
and consumables store to supply new RV-
ers with the items they need to get started.

“I enjoy my job very much. It is very re-
warding for me to assure our owners are 
pleased. I do a departure interview with 
each owner to be sure they are satisfied,” 
he said. Mark is planning to get into RVing 
himself. He has four grandchildren, ages 8, 
9, 12, and 13, and is looking forward to 
taking them camping at Bodega Bay.

Departure interviews are certainly not 
the end of RVing relationships between 
Happy Daze and new owners when they 
drive off into the sunset. Fred Lemke 
years ago made Ken Blanchard’s philoso-
phy a core value at his company. With-
out exception, the employees want every 
customer to become a “customer for life” 
and give at least two more RVers a reason 
to do business at Happy Daze. 
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Paul Williams
PRODUCTION SUPERVISOR, CARGO DOOR PLANT

With 22 combined years of service at Tiffin Motor–
homes, Paul Williams, 51, accepted an offer in Au-
gust from Tim Tiffin, the company’s general manag-

er, to become the production supervisor at the cargo door plant. 
Paul may have the record for working in the most departments 
at TMH, but one thing is for sure: he has a lot of experience. 

Like many teenagers in Red Bay, Paul spent two summers 
working at Tiffin while he was in high school, first assembling 
valances and later working in the final prep area. Intermittently, 
he spent a year on the assembly line and several months build-
ing slide-outs.

In 2000 Paul moved to the receiving warehouse to work with 
supervisor Charles Inman. “We received incoming shipments 
for the assembly line,” Paul said. “Each item was tagged for in-
ventory and stored. At the right point on the schedule, it would 
be delivered to the correct station on the assembly line. We were 
building eight motorhomes a day when I accepted a new posi-
tion in 2002 to move to the purchasing department. Since I had 
a wide familiarity with many of the parts and components used 
in building our motorhomes, the transition to purchasing was 
not difficult.”

Working with Greg Thorn, purchasing director, Paul super-
vised the purchase of electronics, windows, and lighting fix-
tures. “Really, in many ways, purchasing is a parts management 
job,” Paul explained. “I kept track of over 500 parts used in the 
construction of our motorhomes. I really enjoyed the job be-
cause I learned the business skills of negotiating pricing, terms, 
and delivery times.

“When the IT department installed SAP in 2007, the soft-
ware really changed the nature of how we did procurement,” he 
said. “We loaded every part it takes to build each motorhome 
into the procurement software. When an order to build a mo-
torhome is entered into the system, the program checks inven-
tory and determines if we have everything in place to build that 
unit. As build orders continue to be entered, the software com-
bines all of the same part numbers and the schedules for getting 
those parts to the assembly line. Based on the supplier’s order 
fulfillment and delivery times to the Tiffin plant for each item, 
the software posts the purchase orders each day for the procure-
ment person to approve. In addition to negotiating contracts 
and pricing, a significant part of my job focused on developing 
solid relationships with our vendors.”

After 15 years in the purchasing department, Tim asked Paul 
in July of last year if he would be interested in managing the 
cargo door plant. “I gave the offer a lot of consideration. I knew 

Text and photography by Fred Thompson

The Williamses found a calm moment for a family picture on their front 
porch. From left: Leah, Sarah, Eliza, Luke, Jessica, and Paul. w Things 
were not so calm a year and half ago when they rafted the Ocoee River.
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it would be a big step in my career with Tiffin since I had never 
supervised the work of other employees. This would be a step of 
zero to 33,” Paul laughed. “I anticipated more stress in oversee-
ing the quality and accuracy of the parts manufactured as well 
as completing on schedule the parts for 13 Class A and three 
Class C units per day! I brought with me the job of purchasing 
most of the raw materials.”

The 45,000 sq.ft. cargo door plant is divided into two sec-
tions. The east side of the plant houses the two CNC flatbed 
lasers that make multiple cuts on 60 x 120-inch sheets of alumi-
num and steel. In the west side of the plant, technicians work-
ing at individual tables and on an assembly line put the double-
sided insulated doors together. The laser department produces 
11,251 parts every week for the Red Bay assembly plant and over 
1,000 parts weekly for the Wayfarer plant in Winfield.

“I had several concerns when I accepted the challenge of su-
pervising the cargo door plant,” Paul said. “First, some of my 
best friends are in purchasing. Having been there for 15 years, 
I felt like I was part of a family. I was also concerned this job 
might turn out to be more than I had bargained for. I thought 
it would be more pressure to be produce parts for the assem-
bly line in the ‘just-in-time’ environment. My greatest concern 

is knowing these jobs are part of the lives of each person. I want 
to manage in such a way to put employees in a position to be 
successful. And I hope to bring everyone together so that we feel 
like a family helping each other. We should want to have each 
other’s back.”

Obstacles have been few, he noted. The flu swept through the 
plant recently and took out four employees at the same time in 
both departments. The plant’s two lead men juggled their jobs 
and doubled up. Anticipating the need for more production 
in the cargo door plant in the near future, Paul is developing a 
training program for a second shift.

GIRARD SYSTEMS

girardrv.com
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While he was in school at the University of North Alabama, Paul stud-
ied and worked with Robert Elser, an artist who created stained glass 
windows for churches. For his own satisfaction, Paul created the dou-
ble headed dragon shown above in crimson stained glass.
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As most of our readers know, Red Bay 
is a very small town—four red lights. The 
old cliché “everybody knows everybody” 
is not far from the truth. In fact, every-
body knows you, your parents, and your 
grandparents—maybe even your great-

Counterclockwise from top: Hugh Bates is the 
lead man in the door department. He works 
with Paul to oversee the assembling of the car-
go doors and other components. His broad 
experience allows him to fill in at any posi-
tion when a production employee is absent.  
w Jordan Hester, materials handler, works with 
Derek McCollum to verify data in the cargo 
door planning office. Using SAP software, Jor-
dan controls the movement, storage, and dis-
tribution of all materials in the plant that are 
used in production. She is also responsible for 
distributing schedules and other documents 
to production personnel. w Derek McCollum 
is the engineering programmer for the cargo 
door plant’s fiber optic Trumf TruLaser, a flat-
bed system that is used to laser-cut door parts 
efficiently from large sheets of aluminum and 
steel. He is conferring here with Paul on the 
implementation of a new cargo door. After 
leaving Tiffin to attend college in 2007, Derek 
returned in 2015 with a degree in linear design 
and drafting technology. w Ashley Rhodes is 
the lead man in the laser department. In addi-
tion to working with Paul to oversee the flow 
of work, he handles the movement of flat, raw 
materials to manufacturing points.
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grandparents. If you’ve been to Red Bay, 
you may have had lunch at Back Street 
BBQ (it’s closed now). When you placed 
your order at the counter, you walked 
down a narrow hall to several small din-
ing rooms. On my first visit, I thought, 
“how neat to have these little individual 
dining rooms, each decorated different-
ly.” On the next visit for BBQ, I learned 
those little dining rooms were the exam-
ining rooms for Dr. Dempsey’s Clinic and 
the order counter/kitchen area was the 
doctor’s office and reception area. I tell 
this story because this is where Paul Wil-
liams was born. There was no hospital in 
Red Bay in those years. 

“I was born just two blocks away from 
my home,” Paul smiled. “Dr. Walker 
Dempsey delivered most of the kids in 
my generation. My mother is an RN who 
worked for Dr. Dempsey and in later years 
helped him start the Red Bay Hospital.” 

Jane and Johnny Williams made sure 
Paul had plenty of opportunities to work. 
“Dad farmed 1,200 acres here in the 
county—horses and cattle, corn and soy-
beans,” Paul explained. “I worked on the 
farm with dad whenever he needed me.” 

Paul attended Red Bay schools from 
the first through twelfth grades. During 
his four years in high school, he partici-
pated in band, basketball, and football 
in his senior year. “In extra-curricular ac-
tivities, I was interested in art and music,” 
he said. “My art in charcoal and acrylics 
went to Montgomery for statewide com-
petitions.”

Paul enrolled at the University of 
North Alabama in Florence. “I attended 
UNA because they offered a degree in 
commercial music, an academic program 
that was linked to the recording studios 
in nearby Muscle Shoals,” he explained. “I 
met Tom Mimms, a professor in the art 
school who was a contemporary abstract 
artist. I took two classes with him, got 
excited about fine arts, and changed my 
major. I just really fell in love with paint-
ing. I earned a degree in fine arts in 1991.”

While studying at UNA, Paul worked 
as the morning clerk at UPS where he 
met custodian Robert Elser whose pas-
sion was stained glass. “He invited me to 

visit his shop in Center Star, a small town 
not far from Florence,” Paul said. “I was 
hooked. Over the next two years, I worked 
with Bob creating stained glass windows 
for churches.”

In 1992 Paul entered graduate school 
at the University of Alabama to study for 
a master’s degree in fine arts. “To make it 
happen financially, I worked as a gradu-
ate assistant for two professors, in addi-
tion to bartending and waiting tables at  
a Quincy’s Steakhouse.”

One day an attractive young woman 
from Barre, Vermont came into Quincy’s 
to apply for a job. Jessica Woodward’s 
sister Laura lived in Northport, a Tusca-
loosa suburb, and had a new baby. Jessica 
had come to help her and to study Eng-
lish and journalism at the university. “We 
met, became good friends, started dating, 
and married in 1996,” Paul said. “In De-
cember 1998 when she was almost fin-
ished with her program for a bachelor’s 

Continued on page 80
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Having spent over half of my life in Georgia, I thought 
of the east and west coasts of Florida when someone 
began discussing where they planned to go for a beach 

vacation. It was usually St. Augustine, Daytona, Fort Lauder-
dale—most of us never got to Miami Beach; on the west coast, 
it was Clearwater, Sarasota, Sanibel and Captiva Islands. And it 
wasn’t like the Florida beaches were the only place we went for 
vacations. The North Georgia mountains and the Smokies were 
also our vacation destinations.

About 20 years ago, one of my first cousins and her husband 
began vacationing in Destin in a beautiful beachfront home 
owned by some of her mother’s kinfolks. My nephew picked 
Destin several times for a Thompson family reunion in an eight 
bedroom house close to the beach that he rented for the clan 
the week after Christmas. Another cousin, a Fedex pilot, bought 
a place in Destin, and years later his brother moved there, too.

After we attended the reunion and did a couple of brief va-
cations to the Panhandle, it dawned on me what we had been 
missing. Some of the most beautiful beaches in the U.S., even 
the world, are here in Florida’s “handle.” This story is the result 
of a trip in a Phaeton late last Fall. 

A little research revealed that Grayton Beach State Park was 
usually in Dr. Beach’s “Top 10 Beaches in the U.S.” So who is 
this “Dr. Beach” fellow, I wondered. Was he the figment of the 
imagination of a zealous promoter in Florida’s Department of 
Tourism? Not at all. Dr. Stephen P. Leatherman is professor and 
director of the Laboratory for Coastal Research at Florida In-
ternational University. He received his Ph.D. in Environmental 

(Coastal) Sciences from the University of Virginia. His career 
includes tenures at the universities of Maryland, Massachu-
setts, and Boston, and authoring 16 books. He also developed a 
50-point criteria for evaluating beaches. That got my attention.

During one of our previous trips to the Panhandle, we picked 
up a copy of the guidebook to Florida State Parks and learned 
the Florida Park Service was the nation’s only three-time winner 
of the prestigious National Gold Medal Award for Excellence 
in the management of state park systems. No other state park 
system has won twice. The National Recreation and Park Asso-
ciation in partnership with the American Academy for Park and 
Recreation Administration presented the award at the NRPA’s 
Annual Congress and Exposition in Houston in October 2013. 
State park systems cannot apply for the award within five years 
of receiving a Gold Medal.

With that information, I decided to focus our beach story on 
the four beaches in the Panhandle’s state parks that could ac-
commodate Class A motorhomes: Henderson Beach SP, Topsail 
Hill Preserve SP, Grayton Beach SP, and St. Andrews SP. When 
I scanned availability at ReserveAmerica.com, I discovered the 
four state parks operate at near capacity year-round. Reserva-
tions in the winter months are an absolute necessity unless you 
want to depend on your luck to find a cancellation or an early 
departure. Unless the area is hit by a severe cold front, as it was 
in mid-January of this year, the temperatures are very pleasant 
November through February. Using Panama City as a mid-point 
on the coastal trip, I checked the low-high temps for the four 
months: Nov(51–73), Dec(44–65), Jan(42–63), and Feb(46–66).

The Winter 
Beaches in 
Florida’s 
Panhandle

Text and photography by Fred Thompson
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About the Dunes, 
Sugar White Beaches, 
& Emerald Green Water
 
The wide border of dunes found on the beaches in the 
Florida Panhandle is strictly off-limits to walking, hiking, or ex-
ploring. The prevention of beach erosion is largely dependent 
on the maintenance and survival of the dunes. To that end, the 
Florida Parks System constructed well-designed boardwalks to 
transport visitors across the dunes and made them fully ADA ac-
cessible. To help our readers better understand the importance 
of Florida’s coastal ecology and the importance of dunes, I am 
inserting the next three paragraphs from Native Plants for Coastal 
Dune Restoration by M. J. Williams, a plant materials specialist 
with the United States Department of Agriculture (USDA) and 
the Natural Resources Conservation Service (NRCS).	

Beaches form when offshore sand deposits are moved land-
ward by wave action usually during the spring and summer. 
Sand, which is stirred up as the wave breaks on the shore, drops 
out of suspension as the water moves up the beach face. Thus 
the beach becomes gradually higher, wider, and steeper. In the 
wintertime, larger, higher energy waves associated with winter 
storms overflow the beach area and stir up the sand deposited 
earlier in the year. The sand is pulled off the beach as the wave re-
cedes and is deposited in an offshore sand bar. If these two forces 
are in equilibrium, the beach area will be stable from year to year. 
However, naturally occurring factors such as storm events, litto-
ral drift (lateral movement of sand because waves approach the 
beach at an angle), and offshore winds upset this equilibrium 
and result in the ever shifting nature of the beach environment.

Dunes form because of offshore wind action on beach sand. 
When wind speeds are sufficient (at least 10–12 mph), individ
ual grains of sand start to roll and bounce along the surface. The 
windborne sand is transported landward until the wind speed 
drops below that needed to move the sand. Stems and leaves 
of coastal vegetation are critical for slowing wind and causing 
sand to be deposited. Where limited development has occurred, 
well-vegetated foredune ridges can reach 20 feet above sea level. 

These newly formed dunes will be relatively stable un-
der normal tidal conditions, but may be completely eroded 
away in storm events. Thus, one of the major functions of 
coastal dunes is to serve as a reservoir of sand for the beach.  
(The following paragraph is excerpted, not quoted.)

Coastal dunes generally have three vegetation zones. Just past 
the highest tides, the frontal zone of the dunes is stabilized by 
the sand trapping action of rhizomatous 
grasses and low growing forbs that are tol-
erant of salt spray. Trough areas and ad-
ditional inland dunes may fall in the fron-
tal zone area. Continuing past the frontal 
zone, the backdune zone supports less 

salt tolerant grasses and forbs plus shrubs and dwarfed trees. 
The forest zone is the vegetation zone farthest from the ocean. 
The vegetation in this zone transitions from maritime to non-
maritime plants. Marsh and grassy areas (and occasionally small 
lakes, but rarely) occur between the backdune and forest zone. 

When crossing from the scrub and forest areas to the beach, 
visitors may overlook the fascinating ecology of the dunes and 
wonder why walking through them is not permitted. As you 
visit the beaches in this article, see if you can identify the zones. 
When dunes are destroyed, beach erosion is inevitable.

Two questions are invariably asked by first time visitors:
Why is the sand so white? Collecting water from many tributar-

ies that drain the southern Appalachians, the Chattahoochee 
River flows in a southwesterly direction across Georgia until it 
turns due south to become the Georgia-Alabama border. Near 
the Florida border, the confluence of the Chattahoochee and 
the Flint forms the beginning of the Apalachicola River that 
flows into the Gulf of Mexico. The Chattahoochee carries the 
ancient Appalachian quartz grains washed from the mountains 
and grinds it into ever finer particles that lose their color as they 
mix with gypsum. The Apalachicola River takes over and pushes 
the fine particles into the Gulf of Mexico. The Gulf ’s currents 
over millions of years have distributed the quartz sand along the 
beaches of the Panhandle. 

What creates the emerald color of the Gulf? The emerald green 
color is caused by sunlight reflecting off of harmless micro-
algae floating over the white sand in the shallow waters near the 
beach. Other rivers flowing into the Gulf east and west of the 
Apalachicola fortunately do not carry any discoloring sediment. 

	

This cross section is representative of many coastal dunes. There is 
much variation, however, in the shape and elevation of the dunes and 
width of the vegetation zone.

Frontal Zone Backdune Zone Forest Zone
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We checked in at Henderson Beach on November 7, 
with plans to spend the next 11 days enjoying the Panhandle’s 
sugar white sand beaches. As we left US 19 and approached the 
check-in station, it was like entering an oasis. The building and 
noise melted into the background and “the real Florida” opened 
up—just like the sign says. The campground has four loops, 
each with 15 sites—36 back-ins and 24 pull-thrus. We found our 
site on Loop C and were surprised to see a 2009 Allegro Bus on 
the site across the street. 

There are five ADA sites with concrete pads and paths to the 
roads. All sites have water and 50/30 amp service, ground grills, 
clothesline posts, and a picnic table. There are no individual 
sewer connections at campsites. The loops are connected to a 
single exit road where we found the dump station. There are 
two central bathhouses, one between Loops A & B and another 
between C & D. They are spotless and each facility has a family 
restroom and a laundry room. We found no problem with using 
the restrooms and showers, making it unnecessary to visit the 
dump station during a longer stay. Rate is $30/night.

If you are a bicyclist, bring your bike. Bicycles are the most 
convenient transportation and it seemed like everyone had one, 
except us! It’s really the best way to get to the beach where there 
are parking racks. There are several really nice pavilions for pic-
nicking. One pavilion has restrooms, vending machines, and 
outdoor showers to wash away the sand when you return from 
adventures on the beach.

Although the length of the nature trail is only ¾-mile, identi-

fying the native plants in this setting known as “Coastal Scrub” 
could take the better part of a day. You can see the dramatic ef-
fects that wind and salt spray have on the growth and appearance 
of sand pine. Surrounded by the city of Destin, the park preserves 
the natural environment of more than 200 acres along the Gulf 
Coast. This coastal ecology existed for eons before the arrival of 
the Europeans. Be sure to ask for the nature trail brochure.

Although Carolyn prepares most of our meals in the Phaeton 
while we are traveling to produce the magazine, we do want to 
recommend Harbor Docks, a moderately priced seafood restau-
rant introduced to us by Charlie Thompson, my cousin. The 
restaurant is located in Destin near the docks where the fish-
ing boats return to unload the day’s catch. You can’t get much 
fresher than that.

Henderson Beach State Park
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Henderson Beach State Park is surrounded by the city of Destin as 
it continues to protect a 200-acre oasis of natural environment. The 
park has maintained pristine beaches where you can enjoy a great 
Florida experience.  At left, beachgoers can wash away the sand with 
three well-designed showers.  From the top, the image shows the 
frontal and part of the back dune section of the protective mound 
that prevents beach erosion.  The campsites have excellent separa-
tion with natural Florida vegetation.  Florida has spent generously 
on picnic pavilions and bath houses.
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With great concern for the ongoing preservation of over 
2.5 square miles of one of Florida’s unique natural environ-
ments, the state of Florida purchased Topsail Hill Preserve State 
Park from an RV resort company in 1991. The 1,640-acre pre-
serve encompasses rare dune lakes, longleaf pine forests, unique 
sand pine scrub, maritime hammocks, and a variety of wetlands.

Today the park garners reviews and ratings that place it in 
the top one percent of all resort parks in the U.S. The white 
quartz sand beaches attract those who want to fish, swim, and 
sunbathe. While we were there in November, the beach was nev-
er crowded and visitors were enjoying all three activities. Fish-
ermen can expect to catch sea bass, bream, and panfish. Three  
coastal dune lakes provide freshwater fishing. Both in-state and 
out-of-state fishing licenses (as they apply) are required. Fishing 
near the shoreline in kayaks or boats is not allowed.

The park’s 3.2 miles of powdery pristine beach are perfect 
for jogging, hiking, or just leisurely beachcombing. The dunes 
here rise as high as 25 feet above sea level, perhaps a record 
along Florida’s beaches. The Morris Lake Natural Trail took 
us through a variety of wetlands, old growth longleaf pines, 
and scrubby pine. If you compare this trail or the beach trail to 
hiking in the Appalachians (where we have done most of our 
hiking), you may conclude the area is really not very pretty. It 
was an adjustment, but we soon realized that this ecology has a 
beauty all its own. The path to the beach runs eight-tenths of a 
mile beside the paved beach tram road that originates in the day 
use parking area. Most bike riders use the paved road. The tram 
to the beach runs frequently from 9 a.m. until sunset. You can 
ride, walk, or bike. 

If you are not a regular hiker, this is a good place to get start-
ed since you are not going to find any strenuous hills to climb. 
The extensive trail system at Topsail Hill offers 11 miles of loops 
through pine flatwoods, scrub, and coastal dunes around Mor-
ris Lake and Campbell Lake. “Nature Trails of South Walton,” 
a brochure you can pick up at the park store, includes several 
state parks along the coast. The park rangers can supply more 
maps. On your iPad, go to floridahikes.com/topsail-hill for a de-
tailed description of all of Topsail’s trails. 

If you did not bring your own, kayaks, canoes, paddle boards, 
and bikes of every description can be rented at the park store. 
You can also rent fat tire bikes for cruising the beach. A beach 
wheelchair with fat tires is available at no charge. 

Topsail’s 157 RV sites have full hookups that include 50-amp 
electrical, water, and sewer.  Natural vegetation provides privacy 
between most of the sites. The rate  is $46.62/night.

Topsail is often full throughout the year. It is best to make a 
reservation months ahead to avoid disappointment. The park 
consistently gets 5-star reviews.

With 3.2 miles of quartz-white sand to enjoy, you will not experience 
difficulty finding a place to park your chair or spread your blanket. 
The water is a little chilly in the winter months, but it’s always just 
right for wading. The winter skies are bluer and the contrasts with the 
emerald green Gulf is perfect for memorable pictures. w The well-built 
boardwalks through the Back Dunes zone provide an opportunity 
to observe how the natural vegetation preserves the beachhead and 
stops erosion. w Nearly a mile away from the beach, the park immers-
es the visitor in a forest pine ecology with a quiet lake for freshwater 
fishing.  w We found serveral Tiffin owners at Topsail. These native 
Floridians reminded us to make reservations 11 months ahead. w 
Bicycling and hiking at Topsail are terrific ways to see the entire park. 
Beach cruiser bikes rent for $20/day and carts for $15.
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When I first began planning this trip, Dr. Stephen Leather-
man’s annual ratings of the “Year’s 10 Best Beaches in the U.S.” 
kept popping up. Grayton Beach State Park ranked #6 in 2016 
and then moved up to #4 in 2017. With that input in my notes, 
I was looking forward to paying this Florida state park a visit.

For decades the land along the beaches in the Panhandle was 
not settled. The sandy soil could not support farming and the 
timber was too skimpy to support a lumber industry. In 1885 
Major Charles T. Gray forged his way to the area that would 
later bear his name, mostly because he liked the climate and the 
beautiful beaches. Five years later General William Miller and 
William Wilson settled near Major Gray, saw the value of the 
area becoming a resort, and began mapping out streets. They 
honored Major Gray by naming the village Grayton Beach.

Nearly a quarter century later—things didn’t happen fast 
when the only access road was loose sand—W. H. Butler and his 
son Van from DeFuniak Springs “discovered” Grayton Beach 
and made it their project to promote the area. Finally, in the 

1930s, U.S. 98 was built, making it much easier for people to 
find it and get there. Development as a tourist area was severely 
slowed by the Depression and WWII. 

In September 1964 the Florida Board of Parks acquired a 
356-acre parcel that formed the core of Grayton Beach State 
Park. The park opened in 1968. Later acquisitions in the eight-
ies and nineties pushed the size of the park to 2,200 acres. The 
park lies on both sides of Highway 30A that dips down from 
U.S. 98 and skims along the Gulf coast for 15 miles. 

In addition to sunbathing on powdery quartz crystals and 
swimming in the inviting emerald green Gulf waters, hikers, bi-
cyclists, fishermen, kayakers, canoeists, and birders will find the 
natural environments to enjoy their pursuits of relaxation and 
fun. Hikers and cyclists traverse the 4.5-mile Flatwoods Trail 
that extends into the Eastern Lake Trailhead. A less ambitious 
hike on the Western Lake Loop will satisfy most. The Loop trail 
has educational markers to suggest a more leisurely hike. When 
the tide is out, you will see a few joggers taking advantage of 

Grayton Beach State Park
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At left: During the summer months, the immense snow-white beach 
at Grayton Beach State Park draws large numbers of short-term vaca-
tioners. In the winter months, it belongs to those of us who can linger 
longer. w 17 pairs of Nikes were left on the bench while their owners 
were hiking. w The stunted growth of oaks illustrate the Forest Zone 
on a trail leading to Western Lake. Above: Hikers explore a wide sandy 
trail through a Backdune Zone near Western Lake. w This “Gang of 8” 
plovers own the beach—or seem to think they do. w The brackish 214-
acre Western Lake attracts both freshwater and saltwater species.

the firm sand. The powdery beach defeats a jogger after a few 
strides and makes hauling sunbathing gear to a select spot a 
real challenge.

Fishermen can choose surf fishing for grouper and snap-
per or wetting a line in the brackish waters of 214-acre Western 
Lake that harbors both fresh and salt water fish. The ranger said 
catches might include redfish, bass, and bream. 

Located on the Great Florida Birding Trail, Grayton Beach 
is a favorite destination for birding clubs as well as individual 
birders. Birders hike the 4.5-mile Flatwoods Trail to spot bald 
eagles and barred owls. The loop around the shallow eastern 
end of Western Lake is a haven for ospreys, blue herons, and 
cattle egrets. On the beaches, birders will see royal terns, com-
mon terns, snowy plovers, and several species of gulls. The 
Southern Magnolias and Sand Live Oak give shade and shelter 
to nuthatches, several species of sparrows, and more on the Bar-
rier Dune Trail on the southeastern side of the lake. 

Continued on page 80
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St. Andrews State Park did not have the benefit of be-
ginning its existence on primitive lands as did Grayton Beach. 
However, most visitors would never guess that it was a former 
military reservation that the government gave to the state of 
Florida. Today, its popularity, like that of the other three parks 
we visited, is staked on its one-and-a-half miles of sugar-white 
powdery sand and emerald green waters. When blended with 
spectacular sunrises and sunsets, these contrasts provide mem-
orable occasions and beautiful pictures you can frame.

Activities at St. Andrews focus on the Grand Lagoon and the 
Gulf, although there are two nature trails with a wide diversity 

of coastal plants and opportunities for bird watching. Always 
bring your field glasses even if you are not an avid bird watcher. 
If you are into water sports, St. Andrews is the place to be: swim-
ming, snorkeling, scuba diving, kayaking, and canoeing. The 
park rents kayaks and canoes.

For most of us, it’s the beach. While you can see the high rises 
of Panama City Beach in the distance, the park still provides 
insulation with undeveloped land surrounding its visitors. On 
the sunny days in the late fall and winter, the beach population 
was sparse. You may find yourself feeling as we did—we felt like 
we almost owned the place.

From the number of small boats our neighbors had parked 
next to their RVs, we guessed that fishing might have been the 
leading attraction in the late fall. Not being fishermen ourselves, 
we asked the campers what they were catching. One man who 
was dedicating most of his retirement to fishing said that over 
the year he had caught mackerel, flounder, redfish, sea trout, 
bonito, cobia, and bluefish. He volunteered that he had a freezer 
full of fish at home. The Grand Lagoon, jetties, the Gulf (both 
shore and open boat), and two fishing piers provide unlimited 

Sunsets in the Florida Panhandle  are spectacular when you can in-
clude the beach and waves in the image, a vantage point not usually 
found in the peninsula’s beaches farther south. w With the shelter 
of a tall dune, a family enjoyed a late afternoon picnic and stayed 
to watch the sunset with us. w The Canadian owners of an Allegro 
Breeze found a secluded site in the campground.

St. Andrews State Park
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opportunities, regardless of the season.
The 176-site campground is quite nice, 

but privacy offered by ground plants be-
tween the sites is not as good as at Hen-
derson, Topsail Hill, and Grayton. At this 
writing, approximately one-third of the 
campsites have 50-amp service. All have 
water, picnic tables, and grills, but none 
have sewer connections. Of course, a 
dump station is available. Most campsites 
can handle 40-ft. motorhomes and a few 
can accommodate 45-ft. units. The rate is 
$31.36/night (same rate, 30- or 50-amp).

After September 4, 2018, St. Andrews 
will not be accepting reservations as they 
prepare to make significant upgrades to 
the campground. Enhancements will in-
clude site elevation, storm water manage-
ment, 50-amp electrical service, and the 
addition of sewer service to many sites. 
During construction, approximately 75  
campsites will be available on a first 
come, first served basis. We are looking 
forward to a return visit, hopefully in the  
fall of 2019.
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William Wesley was a very successful timber baron in 
the Florida Panhandle in the 1890s. In 1897 he acquired 180 
acres facing the east end of the Choctawhatchee Bay with plans 
to build a home for his wife, Katie, and their nine children.  

With an apparently unlimited supply of yellow heart pine, he 
built a magnificent 5,900 sq. ft. home with 12-foot ceilings and 
eight fireplaces. Although the home was not wired for electricity 
and had no plumbing, it did not suffer from a lack of beautiful 
antebellum window treatments, wainscoting, and French mir-
rors. Over 95 percent of the windows still have the wavy glass, 
indicating the glass was made locally. Oddly enough, there were 
no closets in the bedrooms because owners were taxed on the 
number of doors in the house—armoires were used instead. 

While William was away on business trips, Miss Katie guard-
ed the house from a cupola at the peak of the roof reached by 
an attic stairwell. Anecdotes from family historians say she was 
a good marksman. 

The property became a community as William built 22 cot-
tages for his workers. After the timber business declined, the cot-
tages were moved to nearby Grayton Beach for vacation homes. 

William Wesley died in 1947, but Miss Katie continued to 
live in the big house until she died in 1953 at the age of 77. The 
house had been vacant for nearly 10 years when Lois Matson 
purchased the house and 10.5 acres in 1963 for $12,500. An au-
thor and publisher from NYC, Miss Matson lavishly renovated 
and restored the home to its original condition. She wrote to a 
friend saying, “I have found my Eden.”

The property is accented by ancient live oaks. Arborists esti-
mate the massive live oak in the front yard to be 600 years old.

Sadly, failing health in 1968 forced her to move to Pensacola 
to be close to her doctors. She gave the property to the state 
not long after she moved away. Guided tours of the home are 
offered hourly Thursday through Monday. Park entrance: $4. 
House tour: $4. Visitors can enjoy the grounds daily from 8 a.m. 
until sunset. The property is on the north side of US 98 near the 
intersection of US 331, and close to Grayton Beach State Park. 

Eden Gardens State Park
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As the editor of “Serious Tech Talk,” Danny Inman, a 43-year vet-
eran with Tiffin Motorhomes, invites your questions. 

Please use the enclosed postcard and send Danny your ques-
tions about your motorhome and its operation, especially those 
questions that may be useful to all of our readers. If you need 
more space, address your letter to: 

Danny Inman
Roughing It Smoothly
PO Box 1150
Monroe, GA 30656-1150

Danny would also like to hear your ideas, suggestions, and 
innovations that would make our motorhomes more useful and 
functional. If you have a photograph to send, please put the post-
card and photo in an envelope and send it to the same address. 
Please send a SASE if you would like for us to return your photo-
graphs, disk files, or manuscript. 

For answers to urgent questions and problems, call the Parts and 
Service number at 256-356-0261.

In the Q&A text, we abbreviate “passenger side” as PS, and 
“driver side” as DS.

Inman’s Answers

Dear Danny . . .

Battery Maintenance in Off Season
We have a 2016 Phaeton 40QBH. In our off season, the coach 
is stored in a heated building. What is the best way to keep the 
batteries charged? Why does Tiffin not offer automatic (Butler) 
locks for the basement doors? Our previous older coach (not a 

Tiffin) had them. I was unaware Tiffin did not offer the auto-
matic locks as an option.

Doug Miller, Pemberville, Ohio
Dear Doug,
You can keep the batteries charged by simply keeping your unit 
plugged in to a 110v outlet that is supplied by at least a 20-amp 
breaker. The inverter should regulate the amount of charge go-
ing into the batteries and keep them charged.

As of 2018, we made the automatic locks standard on the 
Phaeton for the basement door locks.

Getting Hot Water ASAP to 36LA’s Rear Bath
You recently wrote about an owner of a 36LA who re-routed 
hot water lines to stop having to wait for hot water in the rear 
shower and sink. Can you furnish a drawing or pictures on how 
to do this? Thanks.

Larry Schmuhle, Plano, Texas
Dear Larry,
Using two “T” intersections, Jim Church connected the two hot 
water lines behind the toilet, allowing hot water to flow directly 
to the shower. If hot water was turned on in the half bath or gal-
ley, it would probably pull enough hot water from the shower to 
make it uncomfortably cool. Making this intersection only re-
duced the distance the hot water had to travel to the galley and 
back before it got to the shower. Tiffin has since corrected this 
problem by using a manifold near the water heater and another 
one near the galley.

 More Reclining Space in Phaeton for Passenger Seat
My wife and I really enjoy reading your pages addressing own-
ers’ concerns about their motorhomes. We purchased a new 
2016 Phaeton 40QBH. It is a wonderful coach and we enjoy it 
very much. Last year I read a letter from another Phaeton owner 
whose wife was having the same problem with the passenger 
seat as we were having: the seat will not recline enough before it 
hits the slide-out. I removed the foam above the wheel to access 
the seat bolts. I drilled new holes and moved the seat forward. 
My wife is very happy now.

Guy Sisson, Delevan, New York
Dear Guy,
I am glad the modification worked for you. Making that change 
certainly required a lot of time and ability on your part. How-
ever, I cannot recommend that other owners attempt to make 
this modification because it is complicated and requires special 
tools. There is a high probability that a less experienced person 
would not make the change correctly and safely.

Bad Shake in Front End of 2017 Allegro Open Road
We had a number of problems that Tiffin took care of soon after 
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we bought our 2017 Allegro Open Road; however, we have not 
been able to solve a bad shaking in the front end. Any suggestions?

Jim Hale, Burlington, North Carolina
Dear Jim,
This could be a problem with the alignment of the front-end 
or an unbalanced or out-of-round tire. If the problem still ex-
ists after you have eliminated these two possibilities, the coach 
should be taken to your local Ford service center for inspection.

Getting a Manual for Ford F-53 Chassis/Engine
We have a 2012 Allegro Open Road. I have just noticed in the 
last RIS journal (14:4) a card bearing the service numbers for 
Ford and others who supply components to the Open Road. I 
would like to get a chassis/engine manual for the Ford F-53, but 
the person at the Ford service number could not send me a copy. 
Can you help me with this?

R. P. Savoy, Opelousas, Louisiana
Dear R.P.,
On the internet, go to fleet.ford.com. Under “Parts and Service,” 
check “Owners Manuals” and fill in the specs for your Ford 
F-53. Then click “Submit” to purchase.

Fuel Tank Cannot Be Filled to Full Mark
I purchased a 2016 Phaeton 36GH from LazyDays in December 
2016. I cannot put in a full tank of fuel. Diesel starts running 
out the fuel spout when it reaches three-quarters full. Is there a 
solution to this problem?

Everett Crawford, Mesilla Park, New Mexico
Dear Everett,
Fuel running out the fill spout usually indicates the tank is full. 
That said, the problem may point to a faulty gauge. If this is 
the case, you will have to take the coach to a Freightliner service 
center where they will probably have to drop the tank to correct 
the problem.

Replacing Heating Element in 2015 Allegro Water Heater
I have a 2015 Allegro 34TGA. The heating element is burned 
out. Do I have to pull the water heater completely out or can I 
take the back cover off to replace the element?

Harry Brenneisen, Surfside Beach, South Carolina
Dear Harry,
You can change the element if you can get to the rear of the wa-
ter heater. The unit may be installed against the wall which will 

Flexsteel RV seating is designed 
for a life that rarely sits still.

To see our full line, visit:
www.flexsteel.com
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require taking the unit loose and pulling 
it out from the wall to gain access to the 
element.

Eliminating Mirror Glare When Backing 
at Night
Responding to the inquiry about glare in 
mirrors when backing at night (13:2). I 
own a 2016 Allegro 34PA. When backing 
into my covered storage, I get the glare. 
I discovered I could lower my front win-
dow night shade and remove the glare. I 
hope this works for Bill Carberry. I enjoy 
your Serious Tech Talk column. 

Bob Gentry, Moreno Valley, California
Dear Bob,
Thank you very much for the solution. 

Phaeton’s Entry Steps Cannot Be 
De-Activated While Parked
I have a 2006 Phaeton. My entry steps go 
in and out every time the door is opened. 
When turned to the OFF position, the step 
switch in the vertical panel by the entry 
door does not turn off the motor. Chang-
ing the module did not solve the problem. 
The only way to keep the stairs out is to 
remove the magnet from the screen door. 
How do we solve this problem?

Steve Welch, Deerfield Beach, Florida
Dear Steve,
This problem should be easily corrected. 
In the outside compartment under the 
driver’s seat, there is a fuse block with 
three fuses: a 20 and two 5’s. Check to 
see if one of the 5-amp fuses is blown. If 
the fuses are okay, and there has been no 
rewiring done to the step, the problem 
should be a loose or bad connection that 
will have to be traced.

Manual Crank-in Procedure for 
Tiffin Motorhomes
In Bob Tiffin’s column recently, he men-
tioned an emergency crank-in procedure 
for the slide-outs. I have a 2015 Allegro 
34TGA. I could not find anywhere in my 
owner’s manual the instructions to man-
ually retract a slide-out if the motorized 

retraction system fails. My 2001 Allegro 
Bay had a crank to bring the slide-outs 
in when the motor failed. We were at the 
Tiffin Service Center in October last year. 
What an amazing facility!

Harry Brenneisen
 Surfside Beach, South Carolina

Dear Harry,
Tiffin’s older motorhomes with electric 
slides had the crank mechanism to as-
sist the owner in bringing the slide in if a 
problem developed. The HWH hydraulic 
systems do not have a crank to bring them 
in. Therefore, you have to bleed pressure 
off the system and recruit several neigh-
bors to help you push the slide-out in.

Slide-Out Problem in 2012 Allegro 36LA
We have a 2012 Allegro 36LA that was 
purchased new in July 2012. At the end 
of our first trip, the big slide-out (the 
hydraulic one) would not retract. Our 
manual does not address the hydraulic 
slide-out, only the electric one. No infor-
mation for the hydraulic slide-out was in 
the blue bag.

We called our dealer who informed us 
that the only way to retract the slide-out 
is to push it inside after we released the 
oil pressure in the hydraulic system’s two 
manifolds. Eight men helped us push the 
slide-out inside.

After a visit to our dealer who changed 
an electronic sensor, the slide-out operat-
ed correctly. At the end of this past sum-
mer, the slide-out problem is back and 
once again we recruited eight neighbors 
to push the slide-out back into the coach. 
Also after this last trip, our step does not 
close when we start the engine. Can you 
help us with a permanent fix for these 
two problems?

Denis Pellerin
Trois–Rivieres, Quebec, Canada

Dear Denis,
The slide-out problem could be the same 
issue that you had before, but there is no 
way of knowing for sure until you have 
it checked in a service center. The steps 

could be something as simple as a blown 
fuse or a loose connection. 

Battery Problem in 1998 Allegro Bus
A few years ago in replacing the chassis 
batteries, I got one turned the wrong di-
rection and caused a very scary arc. I have 
a 1998 Allegro Bus. A local RV tech says 
there is a black fuse box that has a blown 
fuse, but we cannot find it. I have called 
the dealer and the factory service center, 
but they were not able to help me. I hope 
you can help.

Joseph Barnett
Pinson, Tennessee

Dear Joseph,
The chassis ignition fuse and ignition 
relay is located up front, either under-
neath the dash by the steering column 
or in a compartment accessible through 
the panel above the instrument cluster. 
Depending on what is working or is not 
working, it could also be a starter relay. 
The best way to find it is to go to the 
starter and trace the battery lead from the 
starter back to the relay. If this does not 
solve the problem, you will have to visit a 
Freightliner service center.

The Best Way to Mount AMS Shades
Thank you for your response in 14:4. I 
thought it interesting to see the ad on 
the same page as your response (pages 
74–75), showing the AMS shades moving 
in the direction I suggested.

Dale Wilkins
Gig Harbor, Washington

Dear Dale,
Our R&D has tested several ways to in-
stall the shades. We believe our installa-
tion method is best for this application 
using our valances.

An Aftermarket Surge Protector
I was surprised at Bob Tiffin’s com-
ment in his recent column: “TMH does 
not recommend surge protectors.” Af-
ter procrastinating for a long time, I fi-
nally purchased and installed an inline 
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surge protector on my 2016 Allegro RED 
37PA—but not before calling the Tiffin 
Service Center. The service tech said that 
he recommends every coach owner use a 
surge protector. What gives? Can I dam-
age anything by using a surge protector? 
Why two different recommendations?

Gene & Jeanie Volpe
Vineland, New Jersey

Dear Gene & Jeanie,
Bob did not mean he was against the use 
of surge protectors. He meant that he 
would not recommend a particular brand 
of surge protectors. 

House Batteries Expire During 
Winter Storage
We own a 2006 Phaeton 35DH and love 
it. Family issues have reduced our oppor-
tunities for long trips, but hopefully that 
time will come for us. Since we purchased 
the Phaeton, we have had difficulty with 
the coach batteries. We unplugged the 
coach one winter and had to replace the 
coach batteries the following spring. 
When we left the coach plugged into 
110-volt house current, they failed again. 
We hope you can tell us the best way to 
handle this.

Craig & Kay Long
Lewisburg, Pennsylvania

Dear Craig & Kay,
When storing a coach for long periods 
of time, be sure the battery disconnect is 
turned off and the inverter is in the OFF 
position. To be on the safe side, make 
sure the batteries are fully charged. Then 
disconnect the battery cable to the posi-
tive pole. Take a picture with your phone 
or make a diagram to be sure that you re-
connect it the same way. 

Why Not Use Air Leveling on All 
Tiffin Brands
In the Winter 2017 issue (14:1), the Alle-
gro Breeze with its air leveling system is 
featured. I just traded in a Beaver Cont-
essa with air leveling which I think is bet-
ter than hydraulic jacks, especially if the 

campsite is muddy. Why aren’t all of your 
motorhomes using air leveling? My new 
coach is the 2018 Phaeton 40IH.

Paul L. Sagunsky
Medford, Oregon

Dear Paul,
Cost is the main reason we do not install 
air leveling on the Phaeton, RED, and Al-
legro brands. Most of our owners have 
come to expect hydraulic jacks on these 
brands because it stabilizes the coach af-
ter the jacks are deployed. A second rea-
son is the expense. On these three brands, 
air leveling would move those coaches 
above their projected price point. We do 
install air leveling as a standard prod-
uct on the Allegro Bus and the Zephyr. 

Lockable Fuel Cap Activates Check 
Engine Light
We are the proud owners of a 2013 Allegro 

36LA.We store our RV in a secure fenced 
facility. My biggest concern is someone 
siphoning fuel out of the RV. To prevent 
this, I called the Tiffin Parts and Service 
Center for a lockable fuel cap. They did 
not have one, but gave me the product 
number of a lockable cap that I could 
purchase at NAPA. After installing the 
cap, we drove to Alabama to visit friends. 
After refueling, I drove 10 miles and got a 
check engine light. I had it reset and again 
got the same check engine light. Help!

Lane Ramsdell
Harker Heights, Texas

Dear Lane,
For a reason I cannot identify, the lock-
able fuel cap does not appear to be hold-
ing enough pressure in the tank that or-
dinarily would assure the sensor that the 
cap is on tightly. If you put the original 
cap back on the entrance spout and every-
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thing works okay, that points to a faulty 
lockable cap.

The Battery Disconnect on a 2011 Allegro
I have a 2011 Allegro 34TGA. If the bat-
tery disconnect is in the OFF position, 
does shore power charge the coach bat-
teries? 

On our last trip, something new started 
happening. Every time we moved to a new 
location and plugged into shore power, 
the power in the overhead lights in the gal-
ley area ceased. After pressing the battery 
disconnect switch to the ON position, the 
power comes back and I have no problems 
until we move again. I am thinking a loose 
wire, but where do I start looking?

Curtis Martin
Hazen, Arkansas

Dear Curtis, 
The batteries should be charging even if the 
battery disconnect is in the OFF position.

The 12v disconnect should affect all 
the 12v lights, not just the ones over the 
galley. This problem points to a loose 
connection or possibly a faulty toggle 
switch causing those specific lights to 
work intermittently. You should also 
check the power feed for those lights at 
the junction which is located behind the 
bottom drawers in the galley. 

Two Products That Keep Mice Out of 
Your Motorhome
We have found an effective product to keep 
mice out of our motorhome. We were told 
by an exterminator that mice do not have 
bladders. They drip their urine as they 
move around, making it possible for other 
mice to follow a trail into your motorhome.

Home Depot and Lowes sell two prod-
ucts: Repels All and Critter Ridder. Spray 
the underside of your unit where openings 
for wires or hoses may be providing an en-
try for mice. The spray will smell (mostly 
outside) for an hour or two, and then dis-
sipate to the human’s sense of smell. You 
do not have to spray the entire underside 
of the motorhome, just the openings 

where mice might enter. We have had no 
mice since using these two products.

Russ & Robyn Geren
North Fort Myers, Florida

Dear Russ & Robyn,
Mice have a urinary bladder, but not a 
gall bladder. Mice do not need a gall blad-
der because they secrete bile frequently 
along with their feces. Regardless of that 
anatomical technicality, we are glad to 
hear that your use of these products has 
been successful in getting rid of mice in 
your motorhome.

Changing the Depth of the Cup Holder
In response to Ms. Tininenko’s letter 
about the cup holders being too shallow, 
she can go to a hardware store and get a 
PVC pipe that is three inches in diameter. 
Cut it three inches long, smooth the edg-
es with sandpaper, and slide it into the 
cup holder. This will hold cups upright 
and prevent them from tipping over.

Jack Collier
Dothan, Alabama

Dear Jack,
Thanks for your suggestion. We are al-
ways amazed at the ingenuity of our own-
ers to find ways to modify their coaches 
to take care of a situation.

Manufacturing Wiring Suggestion
We purchased a 2015 Allegro 31SA 
in June 2017 from Kings Campers in 
Wausau, Wisconsin. On our coach, the 
under awning light and the porch light 
are wired on the same ON/OFF switch 
located in the entry step well. The LED 
porch light is so bright that it blinds 
those who sit under the awning and face 
the outside wall. 

When we took the 31SA back to Kings 
Campers in September for some minor 
repairs, we asked Nate Linder, the service 
technician, if the under awning lights 
and the porch LED light could be wired 
to separate switches. By taking power 
off the map light, Nate added a switch 
for the awning LED lights. Now we can 

turn on the under-the-awning lights only 
and leave the porch light off, making it 
a lot easier on everyone’s eyes. The awn-
ing lights provide sufficient light for the 
campsite area. I suggest that separate 
switches for the under awning lights and 
porch lights be installed during the man-
ufacturing process. 

In his regular column in the Fall 2017 
issue (14:4), Bob Tiffin wrote that TMH 
does not recommend surge protectors. 
Don’t all new Tiffin coaches come with 
surge protectors? Mine has one.

Gerald & Gail Carlson
Gwinn, Michigan

Dear Gerald & Gail,
In the 2017, the Allegro Open Roads and 
Allegro REDs now have separate switches 
for the porch light and the awning light. 

The word “recommend” was misun-
derstood in Bob’s column. He meant 
that TMH does not endorse or recom-
mend particular brands of surge protec-
tors. There is a box located at the point 
where 30- and 50-amp service enters the 
motorhomes. The brand name of this 
product is Surge Guard Transfer Switch. 
It does offer some protection against 
a few electrical problems, but it is not a 
full-blown surge protector.

Winterizing an All-Electric Phaeton
Dear Danny,
Could you please describe for me the 
proper configuration of all the water 
valves to winterize an all-electric Phaeton?

I have had difficulty winterizing my 
all-electric 2014 Phaeton 42LH every year 
since 2013. I drain the fresh water tank 
and the water lines. I blow out the lines 
with 25 psi air before I start and fill the 
empty water filter canister with antifreeze. 

I then move the water valve from city 
to fill and disconnect the blue fresh line 
from the water pump and attach a clear 
line to a 5-gallon bucket of antifreeze. I 
open an inside faucet and turn on the 
pump. The pump runs and I go outside 
and no antifreeze is being drawn from the 
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bucket. I shut off the pump and go inside 
and shut off the faucet. I go outside and 
turn on the outside shower and then the 
pump. The pump will start and draw an-
tifreeze for a few minutes and then the 
draw will stop, the antifreeze will stop 
coming out from the open shower line. 
The pump will continue to run until I 
shut the pump off. I will then turn off 
the shower. I have waited up to 5 minutes 
before shutting the pump off with noth-
ing coming out of the open shower line. I 
wait another 5 minutes and turn on the 
pump and the outside shower and it will 
start to draw antifreeze. I immediately 
turn the shower to a trickle and run in-
side and open a faucet, it will draw anti-
freeze at a low pressure for a few minutes 
and then stop, but the pump keeps run-
ning. I do this over and over until I get 
about 8 gallons into the lines, frig, washer 
and dishwasher. 

Should the water valve be in the fill 
or city position? I have tried it both ways 
with the same result. I have also tried it 
without blowing out the lines and had the 
same problems. It is not a leak. I always 
use my water tank and water pump and 
not city water pressure. I leave the pump 
on while in the RV and it only runs when a 
valve is turned on. I did not have difficulty 
winterizing my travel trailer. This should 
not be that difficult, I am stumped. 

Graham Mongeon
Jeffersonton, Virginia

Dear Graham,
You should be able to winterize an all-
electric coach with two to three gallons of 
solution.

It is not necessary to blow the lines out 
with air pressure unless you just really 
want to do so. Disconnect the intake side 
of the water pump in the utility bay. Be 
sure to hook it up on the filter side of the 
pump. Leave the valve on City Water and 
turn the pump on until the system is pres-
surized. Once the pump cuts off and pres-
surizes, go to low point drains and open 
them up until you see antifreeze running 

out on both the hot and cold sides.
Once the antifreeze runs out, shut 

them off and go inside and open each 
faucet until antifreeze comes out into 
each sink. Don’t forget to flush the toilets 
and run the water through the lines until 
antifreeze is apparent. Run the dishwash-
er and washing machines on hot and cold 

until antifreeze is apparent.
Remove the water filter in the fridge 

and be sure to drain the water out of 
the water dispenser. Remove the exterior 
panel on the back of the refrigerator and 
disconnect the ice maker line at the valve. 
Allow antifreeze to fill that line. Close the 
line off and leave the refrigerator discon-

• 2” longer: improved turning radius
• Fits wide or narrow towed vehicles
• Smoother towing
• Patented non-binding latches 
• 10,000 lb capacity

Avail™ Aladdin™

• Aluminum construction
• Quick connects and disconnects
• Lightweight, 37 lbs
• 7,500 lb capacity

Aventa™LX
• Ball-in-socket design reduces wear
• 360-degree swivel 
• 10,000 lb capacity

Alpha™

• Easily folds away
• Steel construction
• 6,500 lb capacity



78  Roughing It Smoothly

S E R I O U S  T E C H  T A L K

nected to allow the water to run out of 
the line.

Don’t forget to do the outside shower. 
Then turn your incoming valve to Tank 
Fill for two or three seconds to allow it 
to push any water back toward the tank. 
Finally, make sure there is no water left in 
the holding tanks.

The 2017 Allegro Bus 45OPP—the Best 
Bus We’ve Ever Had
We have been in the apparel business for 
40 years: New Orleans, Lafayette, Dallas 
apparel marts. We would never ever leave 
Tiffin. Many years, many “Buses.” This is 
the best Bus we have ever had — the best 
service and support in the industry. 

We were told while at Red Bay for a few 
“fixes” that the jerk and louder noise when 
the new Denso AC compressor kicks in is 
just normal and what we should expect. 
When the Bus is at a standstill, like at a 
traffic light, you feel the entire coach jolt 
when the compressor kicks in. Is this re-
ally the way the new improved Denso 
system is supposed to operate? I love the 
better and more powerful AC that it puts 
out, but is the jolting start-up putting 
more stress on the belts and compressor? 
I cannot imagine the stress on the engine 
is good. Thanks old buddy. Tiffin is still 
the best!

Steve Ecton
Heber Springs, Arkansas

Dear Steve, 
It is not the new Denso A/C causing the 
jolt you are feeling. What you are feel-
ing is the engine fan engaging while the 
dash A/C is turned on and the engine is 
at idle.  We do this to get more air flow 
across the A/C condenser while the ve-
hicle is not moving. Whenever the A/C 
compressor cycles on, we also cycle on the 
engine cooling fan. That is why it comes 
and goes frequently while the vehicle is 
sitting still.	

About a year ago, we made a change to 
the programming to improve the fan cy-
cling. When the coach is below 5 mph and 

the dash A/C is on, we turn the engine 
fan on and let it run continuously until 
the vehicle is back above 5 mph. This pre-
vents the constant jolt that comes from 
the engine cooling fan cycling off and on 
frequently. Older units with this concern 
can have the programming updated to 
the current configuration whenever they 
are in Red Bay.

Instructions for Manually Retracting 
Slide-Outs
In the latest issue of Roughing It Smoothly 
(Fall 2017, 14:4), Mr. Tiffin presented a 
lengthy article about the owner training 
provided by the Kings Campers dealer-
ship, and then added his comments on 
the same subject. Both writers discussed 
the emergency crank-in procedures for 
slide-outs, both electric and hydrau-
lic. Although I have never experienced a 
problem with my slide-outs, this caught 
my attention since I have thought about 
what I would do if the problem occurred 
while I was camping.

I have a 2011 Allegro RED 34QFA. 
We received owner training when it was 
delivered, but nothing on the emergency 
procedures if the slide-outs could not 
be retracted under power. Can you tell 
me if my unit has such capabilities, or is 
this something that was included in later 
model years? If my unit is so equipped, 
could the company provide written direc-
tions about how the manual retracting 
works and how to operate it?

We find Roughing It Smoothly to be a 
welcome addition when it arrives. The 
questions and answers in your section 
have helped us better understand our 
unit as well as lead us to solve some of 
our own issues. Thanks and please keep 
up the good work.

Jay Hosburgh
Palisade, Colorado

Dear Jay,
The 2011 Allegro RED does not have the 
crank-in device. See the answer to Mr. 
Brenneisen on page 74. For bringing in 

the electric slide-outs in the bedroom, 
google “swintek slide outs” where you 
can view several U-Tube videos on bring-
ing the slides in manually.

Request for Torque Specs on Breeze
I own a 2012 Allegro Breeze. What is the 
torque specification for the two nuts on 
the rear wheel bracket into which the hub 
cover “jam nut” screws? This is the bolt 
with the Tiffin logo which holds the hub 
cover onto the wheel.

Kevin Gross
Bremerton, Washington

Dear Kevin,
Torque on this nut should be 20 pounds.

Leveling Control Panel for Breeze in 
Bad Location
I own a 2017 Allegro Breeze. I really like 
it, but the control panel for the leveling 
system is in a very bad spot. So I made a 
hard cardboard frame to put over it, took 
a picture of the leveling control panel and 
printed it. Then I glued the picture to the 
top of the board so that it looks like the 
leveling panel. When I need to level the 
coach, I lift the picture-cover board and 
put it back when I am finished. 

Another question: why did they put 
the drain for the water tank in the middle 
of the basement storage area?

Elaine Rose
Kennewick, Washington

Dear Elaine,
Thanks for sharing your neat solution 
for an inconvenient location of the level-
ing control panel. Ingenuity always wins 
out. Now about that drain: the water 
tank is located toward the front of the 
motorhome for weight distribution pur-
poses. The drain is in the center to pre-
vent it from interfering with storing gear 
in the basement.

Arizona Owner Wants More Ventilation
We own a 2012 Allegro 35QBA. Is it pos-
sible to install two windows in the bed-
room sidewalls without compromising 
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the sidewalls? Rewiring two lights should 
not be a problem. Also is it possible to in-
stall a window in the back wall without 
compromising the back wall? We need 
more ventilation. Thanks.

Robert Wasielewski
Tucson, Arizona

Dear Robert,
Adding windows in the sidewalls of the 
slide-out or the rear end cap will compro-
mise the integrity of the walls’ strength. I 
advise you not to make this modification.

Owner Recommends Upgrade to Gas-
Electric Refrigerators
We own a 2008 40QDH Phaeton with a 
gas-electric refrigerator. We started with 
Bob Tiffin in 1975 and have owned five 
units. We have owned the best motor
homes in the industry. I have been in the 
refrigeration business for 50 years and an 
instructor for 16 years in heating, AC, and 

electrical. I have had numerous problems 
with the 1210 model absorption gas-
electric refrigerator on both my Allegro 
Bus and Phaeton. In my research, I found 
the answer to my problems: JC Refrigera-
tion Co. in Shipshewana, Indiana. They 
can exchange the cooling unit in most 
Norcold and Dometic gas-electric refrig-
erators. The units are extremely well-built 
and efficient (45% better). They run cool-
er (fridge) and colder (freezer). They offer 
a 2-year better warranty and they are 20% 
less expensive. They will not overheat, 
even in the extreme heat of a summer in 
Yuma, Arizona. I recommend the units to 
everyone I meet.

Capt. A. C. Lowe (Ret.)
Livingston, Texas

Dear Capt. Lowe, 
Thank you very much for sharing your 
experience with JC Refrigeration Co. in 
Shipshewana, Indiana. I feel sure there 

are many owners who will want to up-
grade their gas-electric refrigerators

1994 Allegro Bus with Delamination
I have a 1994 Allegro Bus. It has always 
been stored in a covered facility. The ex-
terior fiberglass walls on both sides have 
large bubbles that have separated. The av-
erage diameter of the bubbles is 10 to 12 
inches. The odometer has 71,000 miles. 
What is the fix for this problem? 

Paul Hall
Kennedale, Texas

Dear Paul,
The delamination can be caused by water 
intrusion or the separation of the glue 
in the wall sandwich. The wall will have 
to be opened up, the problem identified, 
the section re-fiberglassed, and the wall 
repainted. Most well-established shops 
experienced in fiberglass repair should be 
able to handle this.
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TIFFIN MANAGEMENT TEAM Continued from page 59SAYING GOODBYE Continued from page 35

BEACHES OF THE PANHANDLE Continued from page 67

in Asheville, North Carolina, in May 2016 and created a fine sto-
ry on “Iconic Asheville—Delightful for Over a Century.”

Last summer we planned a story on Waco, Texas as a desti-
nation story. Unbeknownst to me, Norm and Jimmie had been 
struggling with respiratory illnesses for a number of months. 
With his typical persistence, Norm spent hours researching and 
writing the story and finished it just a few days before his death 
on October 9, just one day before his 87th birthday. Rhonda 
photographed all of the places that Norm featured in his story. 

People were important to Norm. His family described him as 
having a people-first approach to life. That before he moved his 
business to a bank, he wanted to go in and get to know the peo-
ple. That to understand one of the places he was writing about, 
he had to get to know the people. And with neighbors, and 
church folks, and colleagues—he was all about getting to know 
them as people. It’s something it would be good for all of us 
to remember—because it’s so easy to focus on other things, and 
forget that most of what we encounter in life comes down to 
people. And Norm loved people, cared for people, and was quick 
to make friends and quick to become part of a new family. He 
showed us what a life looks like when you make it about people.* 
 
*The last paragraph and several other remarks were taken from a homily by 
Russ Boyd, senior minister at the Ridglea Christian Church, Fort Worth, Texas. 

degree, we had our first baby. We moved to Red Bay to be closer 
to my family and find a more substantial job. I took a position 
with Belmont Homes as a crown molder. By mid-fall the mobile 
home industry began experiencing significant layoffs.

“The last Friday in October, I stopped after work to visit with 
Lex Tiffin and ask about job openings at Tiffin. He promised 
to check on it and call me. As soon as I arrived home, Lex called 
and told me I could start Monday in the slide-out department. 
It was the beginning of what has become an 18-year run and a 
solid career at Tiffin Motorhomes.

“After six months in my new position at the cargo door plant, 
I have found it to be very rewarding,” Paul began. “In purchas-
ing, solving a logistics or acquisition problem is rewarding. This 
job is more tangible. You handle the product you are making. I 
enjoy facilitating the smooth operation of the team. If you can 
help someone enjoy their work, they will do a better job. My goal 
is to help my employees do a good job.”

Paul currently serves as bishop for the Church of Jesus Christ 
of Latter Day Saints for the Russellville area. “The most impor-
tant thing for me is serving my Heavenly Father and Savior Jesus 
Christ,” Paul said thoughtfully. “Everything else is a part of that 
service: my family and then the people I work for and with. A job 
should not be about earning more to get more. We all need to be 
thinking about serving others.” 

Western Lake is the second largest coastal dune lake in the 
Panhandle. Fishermen often use kayaks or canoes while other 
paddlers use them to explore the lake’s diversity and find inter-
esting vantage points for photography. Kayaks and canoes can 
be rented for $10 for five hours or $15 for all day.

For those of us who are camping in our motorhomes, there’s 
good news and bad news. The good news: the park has a total 
of 59 campsites for motorhomes — 24 sites have 50/30 amp ser-

vice, water, and sewer. Those site numbers are 32, and 37–50. 
The lower site numbers offer 30 amp service and water, but no 
sewer. Both loops have spotless bathhouses. Washers and dry-
ers are located in the bathhouse serving the 50-amp loop. The 
sites are nicely separated with natural growth vegetation that 
provides privacy, something rarely found in commercial camp-
grounds. The bad news: make reservations 11 months ahead of 
your planned visit at ReserveAmerica.com. Rates: $26.64/night, 
30-amp. $33.30/night, 50-amp.
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The MICHELIN® 305/70R22.5 XRV ®, with its expanded load capacity*, is ready to take on more 

weight than ever.  Our all-position tire designed for exceptional performance on recreational 

vehicles and motorhomes will prove that The Right Tire Changes Everything.™

 

To learn more about the MICHELIN® 305/70R22.5 XRV ®, visit www.michelinrvtires.com.

*The MICHELIN® 305/70R22.5 XRV® has a per-axle maximum load capacity of 15,660 lbs in singles and 27,760 lbs in duals at 120 psi cold pressure.   
You should always weigh each axle and check Michelin’s Load and Inflation Tables to determine proper fitment and air pressure for your vehicle. 
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The Right RV Tire   
Changes Everything.
The Right RV Tire   
Changes Everything.
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Home 
 Away from 
Home

RV Engine and 
Generator Service
Where it counts most is dependability - 
the kind of dependability that has made 
Cummins engines and Onan generators 
the most popular in the RV industry.

You can depend on Cummins to provide 
you with the parts and service you 

need to keep you safe on the road to 
your next destination. Cummins has 
the largest and most capable parts and 
service network in North America. Our 
certified service locations, with qualified 
technicians and Genuine Cummins parts, 
ensure fast and accurate repairs. 
 

For More Information 

1-800-CUMMINSTM

cumminsengines.com/motorhome




